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Motorists Continue to Set New Traffic Re 





















































The traffic volume on highways and city streets is con- Vehicle-Miles of Travel on All Rural Roads 
tinuing to rise, latest Public Roads Administration report 20 ——— a ie 
on preliminary figures shows. 

In chart at right, the red line indicates 1949 vehicle- 
miles of travel on all rural roads is continuing at a higher 1a | 
rate each month than in any previous year. 

Latest PRA report also shows: | 

1. Rural traffic in vehicle-miles during May, 1949, was, 6 | “+ a 

; : > Cod / AVERAGE 1947\° \ 
higher than any previous May. o (| ? 15,463 MILLION - 
' , ; ' 4 q :; 
2. Traffic on city streets also was higher than in any a | F 
previous May. - wal SBokiton ) sacl + N 
a : ‘i 
The PRA report gives these comparisons: ” Ce 2 | 
a “ ’ 
- ioe : 
. . = i 
Traffic on City Streets and Rural Roads » 2 ——z 
°o 
May, 1949 wed 
WwW 
Percentage Increase from— = 
1941 1943 1948 = 9} val 
City Streets 21.8 112.6 ao = | “ N 
Rural Roads 19.4 83.8 5.1 = Sue a \. 
All Roads and Streets 20.5 97.5 ae a AVERAGE 1943 
8 ' + ya . , ' +—-68,260 MILLION + — Se] 
Rural Travel in Geo hic Regi —T 
graphic Regions , 
May, 1949 i 
Percentage Increase from— . 
1941 1943 1948 
Eastern Regions 7.9 116.5 8.4 [ 

entral Regions 24.6 110.9 47 “ alles 
Western Regions 28.4 110.1 0.7 JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 
Bean Reports on Station Cleanliness Planning for Profit 

Conditions at service stations are not improved over Independent jobber plans for future by building a new 
three years ago in cleanliness, salesmanship and man- bulk plant, including warehouse, loading rack and ad- 
ners, F. A. Bean, former oil man, observes on a 5,000- ditional storage. Designed own loading rack for trucks, 

ile trip. According to Mr. Bean, tourists do not get p. 26. . . Independent marine terminal operator has add- 

20d service; station men do not know their products; ed more tankage to plant to permit leasing of facilities to 
ousekeeping is below par, including uniforms and ap- other companies, in addition to carrying on own whole- 

‘arance of operators. NPN publishes this article as a sale business. Total storage of the terminal has been in- 

allenge to oil marketing to raise the standards of serv- creased to 13,000,000 gals. of which the latest tank to be 


- and cleanliness at stations, p. 36. 


added has capacity of 4,000,000 gals., p. 30. 
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Ww cOMPLETE FALL PROMOTION DRIVE 
ansTt YOUR FILTER SALES 





I. Coast-to-Coast Advertising in Saturday 
Evening Post, Life, Time, Country Gentle- 
man, Successful Farming, Popular Mechan- 
ics, and Popular Science sells Purolator. 


4. 2-Color Mailing Piece dealers can send 


hearted —yet explains the urgent need for 
an efficient oil filter during Fall driving. 
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their customers. It’s attractive and light | 
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7. Fall Broadside iells you all about Puro- 
lator’s big, new, complete Fall promotion. 
| 
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2. Fall-Timed Window Display urges mo- 


torists to change to a clean Purolator Refill. 


5. Reminder Tag dealers can fasten on 
filter housing when they put in new refill. 
Has space for date and type of Purolator 
refill that should always be used .. . 
helps make steady oil filter customers. 


8. Local Ad Mats 
your dealers can 
use in their own 
promotion. They’re 
timed for Fall... 
promote other tune- 
up services, too! 


9. Radio Scripts 

for dealers’ local 
radio advertising to 
sell motorists the 
need for a Fall filter 
check-up and refill. 
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MICRONIC OIL FILTER 
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3. “Companion” Window Streamer makes 
a team of customer-catchers promoting 
filter Like the display, it 

motorists: “Change your oil filter nou 


tells 
py» 


sales. 


6. Helpful Sales Folder shows why Puro- 
lator is the best oil filter for modern engines. 


This Gigantic Fall Promotion is 
further proof that Purolator’s 
‘“‘Four-Quarter Plan” is pushing 
Purolator Micronic Oil Filters on 
a steady, year-round basis. Each 
one of the dynamic free sales aids 
shown here has been specially de- 
signed for the big Fall drive. 
Get your share now from your 
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Purolator representative and use 
them to push oil filters... your 
fastest selling T.B.A. item. Re- 
member—more filter sales brig 


you more oil sales! 


PUROLATOR PRODUCTS INC. 
Newark 2, New Jersey; anc 
Windsor, Ontario, Canade 
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2 & makes Ethyl research 


work harder for refiners 


Although Ethyl has one of the largest 
and most modern fuel-engine research 
laboratories in the country, we believe 
it takes a lot more than equipment to 
carry on worthwhile research. It’s 
the practical knowledge gained from 
twenty-six years of experience work- 
ing with both the petroleum and auto- 
motive industries that enables us to 
conduct research programs that really 
help the refiner. 

Today the Ethyl Laboratories are 
headquarters for data on the inter- 
related problems of fuels, engines and 
lubricants. More than 350 technolo- 
gists are employed in these labora- 
tories, and many of them are continu- 
ously engaged in investigating every 
phase of the over-all problem of how 
to get more power out of every gallon 
of petroleum refined and every pound 
of engine metal. And their laboratory 
findings are rechecked by extensive 
road testing at our Detroit and San 
Bernardino laboratories and in coop- 
erative tests with commercial fleets. 
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*E 26 is Ethyl’s twenty-six years of experience | 
in providing a complete antiknock service. omenee 


——ETHYL 
CORPORATION 


ETHYL CORPORATION, Cirysier Bidg., New York 17, N. Y. 


i under the “‘ETHYL"’ trade-mark: Antiknock Compounds . . . Salt Cake. . . Ethylene Dichioride . . . Sodium (metallic) . . . Chiorine (liquid). . . Oil Soluble Dye. . . Benzene Hexachioride (technical) 
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Here’s a message every 


OIL MAN : 
can read...profitably! 


ATURALLY, you want to be successful. You 

want to make money. And what better 
way is there to make money than to save 
money on your truck transportation? 


You can save plenty of money with trucks that 
fit your job... Dodge “‘Job-Rated” trucks. 


It stands to reason: if a truck’s too big for your 


BILL BLACKMON Em 


For the good of your business — 


job, you’ll waste money; if it’s too small, 
you'll pay plenty for costly maintenance. 


From 248 basic chassis models, your Dodge 
dealer can specify a truck that will be ‘Job- 
Rated” exactly for your hauling job. 


Such a truck will have the right one of 7 “‘Job- 
Rated” truck engines .. . “.Job-Rated” for top 
efficiency and maximum economy. It will have 
the right chassis units throughout .. . “Job- 
Rated’ to haul your loads, over your roads. 
Your truck will last longer . . . save money 
every mile it’s driven. 


So have a talk with your Dodge dealer. For 
remember... only Dodge builds ‘‘Job-Rated” 
trucks! 
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THE NEWS WE 


AUGUST 
society of Automotive Engineers, National 
est Coast meeting, Multnomah Hotel, 
rtland, Oregon, Aug. 15-17. 
Florida Independent Petroleum Marketers 
Assn., Summer meeting, Sheraton Plaza Ho- 
Daytona Beach, Fla., August 19. 
Western Petroleum Refiners Assn., Regional 
hnical Meeting, Leonard Refineries, Al- 
Mich., Aug. 19. 
Kentucky Petroleum Marketers Assn., fall out- 
and golf tournament, Lexington Country 
Club, Lexington, Kentucky, Aug. 24-25. 
Tennessee Liquefied Petroleum Gas Assn., An- 
ew Jackson Hotel, Nashville, Tenn., Aug. 




















SEPTEMBER 


Interstate “oil Compact Commission, quarterly 
ting, Stanley Hotel, Estes Park, Colo., 






North Carolina Oil Jobbers Assn., fall meet- 
f Royal Palms Hotel, Carolina Beach, 
C., Sept. 6-7. 

Second Annual Liquefied Petroleum Gas Assn.- 
Fastern LP-Gas Service School, University 
Pittsburgh, Pittsburgh, Pa Sept. 7-9. 
North American Gasoline Tax Conference, 
1 v Tavern, Lake Tahoe, Calif., Sept. 
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NEWS SECTION .. . 


FEATURE INDEX 


NEW JOBBER BULK naan barangays builds a new bulk 


pl ant, inclu 
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Designed own loading rack for 


ee EXPANSION—More tankage has 
f Independent marine terminal operator to permit leasing 
cilities to other companies and to handle 








Mic anaes Petroleum Assn., Grand Hotel, 
Island, Michigan, Sept. 9-10 
New York Oil Heating Assn., Hotel Statler, 
New York, N. Y., Sept. 12 
National Truck Tank & Trailer 
tute, Wentworth-By-The-Sea, 
New Hampshire, Sept. 12-13 
Society of Automotive Engineers, 


Mack- 







Tank Insti- 
Portsmouth, 








National 







Tractor Meeting, Hotel Schroeder, Milwau- 
kee, Wis., Sept. 13-15 
National Congress of Petroleum Retailers, 






Inc., annual convention, Atlanta Municipal 
\uditorium, Atlanta, Georgia, Sept. 13-15 
National Petroleum Assn., Hotel Traymore, 
tlantic City, New Jersey, Sept. 14-16 
iccomen Petroleum Institute Lubrication 
Committee, Division of Marketing, The 
F more, Atlantic City, N. J., Sept. 14-15. 
Liquefied Petroleum Gas Assn., North Eastern 
District, Hotel Statler, New York, N. Y., 

Sept. 15-16 

National Butane-Propane Assn., Jefferson Ho- 
tel. St. Louis, Missouri, Sept. 19-20 

American Association of Oilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex., 
Se pt 19- 21. 

Philadelphia Oil Trade Assn., annual golf 

and dinner, LuLu Temple Golf Club, 
PI lelphia, Pa., Sept. 20. 

Ohio Vetroleum Marketers Assn., fall con- 
fer e and golf tournament, Hotel Allerton, 
Cle ind, Ohio, Sept. 21-22 

Mid-Continent Oil and Gas Assn., 27th annual 



























*ntion, Louisiana - Arkansas. division, 
R velt Hotel, New Orleans, La., Sept 





Colorado Liquefied Petroleum Gas Assn., fall 
( tion, Shirley Savoy Hotel, Denver, 
Cc Sept. 25-27 
Independent OU Compounders Assn., 2nd an- 
n eeting, Hotel Sherman, Chicago, IIl1., 
a, 26-27 


Alabama 

















Petroleum dJobbers Assn., 
Whitley Hotel, 


Sept. 26-27 


annual 
Montgomery, Ala- 





t 













OCTOBER 









Ameri in Society of Mechanical Engineers, 
re um Division Conference, Oklahoma 
B re Hotel, Oklahoma City, Okla., Oct 
Nati 


Defense Transportation Association, 
Annual Convention, Atlanta-Biltmore 
\tlanta, Georgia, Oct. 3-5. 


fk 














Natio: Lubricating Grease Institute, Hotel 
NK New Orleans, La., Oct. 3-5. 

Calif. t Natural Gasoline Assn., 24th annual 

eeting, Ambassador Hotel, Los An- 

Be ulif., Oct. 7 

Penns inia Petroleum Assn., semi-annual 
r n, Bedford Springs Hotel, Bedford 
Sf Pa., Oct. 9-11 

Kenty Liquefied Petroleum Gas _  Assn., 
see Hotel, Louisville, Kentucky, Oct. 

Texas 


| Jobbers Assn., Fort Worth, Texas 
14, 
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STATION CLEANLINESS—Cleanliness 
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A. Bean, former oil man observes 36 
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PUBLICATION OFFICE: 1213 West 3rd Street, Cleveland 13, Ohio, CHerry 7672 
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TO ALL PETROLEUM PRODUCTS JOBBERS: 
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There must be a reason why a Skelly franchise means a continuing successful 


and profitable dealership. Actually, there are many reasons: 


Skelly products are of proved quality. Skelly advertising is sound, vigorous, 


Skelly products have enthusiastic public effective. 


acceptance. Skelly constantly promotes and supports its 


Skelly products are easy to sell, thus distributors. 


profitable to sell. Skelly distribution facilities are second to 
The Skelly line is complete. none. 
Skelly laboratories are among the Every Skelly product carries a money-back 
industry's finest. guarantee. 
Learn why these facts are true. Find out about the profit opportunities in a Skelly 
franchise. If you are in one of the choice new Skelly franchise areas now being 


opened, contact the nearest Skelly wholesale division office. Do it today! 


Marketing Headquarters — Kansas City, Missouri 
WHOLESALE DIVISION OFFICES: KANSAS CITY * CHICAGO 
MINNEAPOLIS * OMAHA °* DENVER * DALLAS 


the Sign of a Pref tiiable Franchise 
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WAITING FOR SPRING—When the Wisconsin In- 
dustrial Commission recently approved operation of 
self-serves under stringent regulations, Wisconsin oil 
men figured that the Milwaukee-Kenosha-Racine area 
was the most likely spot for new developments. But, 
it is now pointed out, it would be difficult for new 
self-serves to be built and opened for business much 
before cold weather arrives—and one of the self-serve 
problems yet to be determined is how the consumer 
is going to react to icy temperatures, snow and slush. 
For this reason, any new self-serve operators are ex- 
pected to wait until spring before opening up for 
business. 


POST EXCHANGE COMPETITION—Recent govern- 
ment action curtailing scope of military post ex- 
changes where they tend to compete with adequate 
privately owned facilities has brought to surface long 
standing resentment among oil marketers against gas- 
oline sales by post exchanges. ‘In one Atlantic Coast 
community the local post exchange markets 100,000 
gals. monthly at 3c below the price charged at ma- 
jority of privately owned service stations. While 
sales are theoretically limited to service personnel, 
marketers say regulations are so loosely enforced that 
relatives and friends often enjoy privilege of cut- 
price government gasoline. 


BY-PASSING SPECTER—A class of petroleum mar- 
keter which greatly fears the trend toward by-pass- 
ing bulk plants by means of direct full load deliveries 
to service stations is made up of consignees or bulk 
plant commission agents. As a result of this real or 
imagined threat to their continued Independent ex- 
istence, many are bending great efforts to develop a 
profitable TBA and packaged lube volume, as well as 
heating oil and farm business, none of which can be 
handled on a direct delivery basis. 


® 
API LAL COMING UP—Retail Gasoline Dealers Assn. 


of lwaukee will appeal soon to the Wisconsin Su- 
pre.e Court from the decision of Circuit Judge 
Ch: es L. Aarons last May 12 finding the associa- 
Hon ind its officers guilty of price fixing and order- 


ing dissolved. Necessary appeals papers are being 
pre} red and brief, which will be filed later, is being 
Wri' on. Association, in asking that Judge Aarons be 
ove: led, is expected to contend that association, in 
g out notices and suggestions to members, mere- 
s performing normal and legitimate trade as- 
Sor mn activities. 
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TRUCK DRIVER TRIAL—An uncommon method of 
compensating tank truck drivers engaged in deliver- 
ing fuel oil to domestic consumers in a city area is 
undergoing a lengthy trial by a petroleum marketing 
concern. Drivers are paid a commission of a flat 0.5c 
gal. winter and summer. It is hoped new method will 
induce drivers to put forth whatever effort is needed 
to meet peak demands during coming heating season. 


KUWAIT BOUND—Loading up now at a U. S. Gulf 
Coast port is a converted LST which will serve as 
headquarters for crew assigned to drill first explora- 
tory well for American Independent Oil Co. in Kuwait 
neutral zone. Expectations of company officials are 
that actual drilling will start in late October or early 
November. 


RENEWED GAS FLARING CAMPAIGN—Look for a 
further crackdown against oil field gas flaring in 
Texas this fall. The Texas Railroad Commission is 
studying evidence obtained at hearings this summer 
on availability of crude oil and on conservation of 
casinghead gas. The commission probably will act 
firmly but not drastically against operators it con- 
siders to be lagging in gas conservation efforts. Op- 
erators in 16 fields ordered to stop flaring gas last 
November mostly are conserving all gas now. * Addi- 
tional shutdown orders may come within a few weeks. 


LESSEE APPLICATIONS— Incidental result observed 
in centers of lowest industrial activity is rise in num- 
ber of applications for service station leases. Pre- 
sumably less favorable factory earnings are inspir- 
ing more men to look with favor on the idea of going 
into business for themselves via the service station 
route. 


HINTS NEW TEXAS OIL TAXES—tTexas’ new Gov- 
ernor Allan Shivers predicts natural resource taxes 
will be increased when the legislature meets next Jan- 
uary. Gov. Shivers says money must be raised for 
state hospitals and some college buildings. Other- 
wise, he said, the state should save its money. Oil 
and gas may stand one more tax raise, said Gov. 
Shivers. If the public wants additional state spend- 
ing, new taxes will be required. Both sales and in- 
come taxes have been proposed. Texas has neither a 
general sales nor income tax now. 



































































P-870 MILVALOY TRUCK TANK FAUCET: One of a wide 
variety of Milvaco Truck Tank Faucets. Streamline design 
cuts delivery costs because there are no obstructions to retard 
the flow. Straight and angular models, precision made of 


durable, lightweight Milvaloy. 


Tue MILVACO LINE — especially designed for 
the oil industry — is complete — really complete! 
Valves, nozzles, faucets and fittings — whatever 
your requirements may be, Milvaco has the right 
answer. Select your Milvaco products from a wide 
range of sizes (¥2” all the way up to big 4”) — 
take your choice of bronze or Milvaloy, the heat- 
treated, anodized aluminum alloy which weighs 
only one-third as much as bronze, yet stands up 
under the toughest jobs. Always specify Milvaco 


and be sure of getting the most in valve value! 


P-2032-R FUEL OIL NOZZLE VALVE: Especially designed 
for high-speed delivery from tank truck to underground stor- 
age tanks. Features quick, positive closure operates 


smoothly, easily without chattering or pounding. Made of 


lightweight Milvaloy in 114 and 1}2” sizes. 


MILVACO 


The Complete, 
Quality Line for 


@ Bulk Plant Operators 
@ Truck Tank Builders 


@ Service Station Operators 


P-324 MILVALOY STOP-and-CHECK VALVE: Provides pos- 
itive protection against contamination and back-siphonage 
Special combination action performs dual job ordinarily re 
quiring two valves. Designed to meet state trucking regula 


tions. Available in wide range of sizes, bronze or Milvaloy. 


MILVACO 


MILWAUKEE VALVE COMPANY 


MILWAUKEE 7, WISCONSIN 


New List Price Book Now Available. 


Write for Your Free Copy Today! 
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With the _ re- 
signation of Wal- 
ter J. Levy as 
chief of the Pe- 
troleum Branch of the Economic Co- 
operation Administration, the Mar- 
shall Plan Agency, the federal gov- 
ernment loses a blunt-talking official 
who believes in operating in the open. 
Such a policy is becoming rare, in- 
deed, in official Washington where 
too often the activities of the gov- 
ernment vitally affecting the econ- 
omy of the people are conducted be- 
hind closed doors and then the citi- 
zenry is confronted with a “fait ac- 
compli.” 

“When I came to ECA,” said Mr. 
Levy as he prepared to leave Wash- 
ington to open private consulting of- 
fices in New York City, “It was with 
the determination to be candid and 


to administer this branch with no 
secrecy.” 


Mr. Harbour 


That he has done. But in being 
candid and being available ‘to ques- 
tions from the industry and the press, 
Mr. Levy sometimes has found him- 
self in hot water. One such in- 
stance resulted from his statement 
several months ago that “somebody 
may well get hurt” in the process 
of putting Europe on its feet with 
a healthy oil economy program. That 
was the cold fact, as he saw it, and 
that was something that should be 
Said, inasmuch as the enabling act of 
the Marshall Plan set out as its pri- 
mary goal the revival of Europe's 
economy. 

However, he has been equally as 
blunt in saying that Europe should 
not over-expand its oil producing 
and refining facilities, in such a man- 
her as would drive the American oil 
exporter out of the European mar- 
ket. As he sees the future—and as 
he told the recent meeting of the 
Nati al Petroleum Council — the 
U. S. oil exporter can maintain his 
positin in world markets, but he 
may have to make some “costly 
readjustments,” such as constructing 
refinc:ies abroad, increasing  pro- 


uren nt in foreign ceuntries and 
sellin products in non-sterling 
areas or British pounds sterling. 

* * * 
In 


lition to the refinery expan- 
aoe © .estion — not yet finally set- 
led others which have come up 
‘Or po cy determination during Mr. 
Levy year-long tenure as ECA's 
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WASHINGTON-—By Daniel L. Harbour 


Walter J. Levy Headed ECA's 
Oil Branch Candidly, Openly 


petroleum chief have included deci- 
sions not to allow Europe to purchase 
all of the U. S. oil it wanted during 
the short-supply situation on the 
East Coast two winters ago and not 
to finance oil purchases for partici- 
pating countries at “premium prices” 
or “at the top of the market.” 


“When you consider that the oil 
program of ECA represents roughly 
one-fifth of all funds appropriated 
for the Marshall Plan,” said Mr. 
Levy, “you can readily see that such 
a program must be conducted in 


_ 


Interpreting the Oil News 





such a manner the people can know 
what is going on.’ That the indus- 
try has liked his manner of adminis- 
tration is well exemplified by the re- 
marks of one member of NPC at the 
council’s last meeting. 

“He answers all of our questions, 
so we know where we stand,” said 
this member of NPC. 

To take Mr. Levy’s position, ECA 
Administrator Hoffman has no one 
in mind at this time. Until a suc- 
cessor is found, Mr. Levy will remain 
as the administrator’s consultant on 
policy matters relating to petroleum. 
One of these, of course, will be the 
final determination of just how much 
additional production and refining 
capacity ECA will finance in Europe. 

As for the future of Marshall Plan 
and whether it will be 100% suc- 
cessful in revitalizing the European 
oil economy, Mr. Levy is still frank. 

“I don’t know the answer to that 
question,” he said. 





John Bero of 
Duluth, Minn.., 
one of the newer 
members of the 
National Oil Jobbers Council, recent- 
ly wrote a detailed analysis of the 
problems affecting jobbers today and 
what he thinks the council might do 
to solve them. His views were con- 
tained in a letter written to Parks 
Gwaltney of Durham, N. C., chair- 
man of the National Council. 


Mr. Castle 


Mr. Bero became a council mem- 
ber following his election to the 
presidency of the Northwest Petro- 
leum Assn. last January and now is 
chairman of the council’s important 
Committee on Economic Concentra- 
tion in the oil industry. 


In suggesting that the council find 
more work to give more members to 
do, Mr. Bero recommended continu- 
ation of the Standing Committee On 
Margins to keep alive all knowledge 
of existing gasoline and fuel oil mar- 
gins in all areas “so that the only 
real thing that permits us to stay in 
business a decent margin — is 
ever in the minds of all our people.” 


“A really large committee — for 
margin report and observation — it 
would seem to me might keep some 
of us who feel we are satisfied, from 
becoming complacent, and as a result 
permit a form of paresis from taking 


MIDWEST—By Leonard Castle 


New Council Member Gives 


Views on Jobber Problems 


over and rendering our group impo- 
tent.” 


An aroused interest in fuel oil 
margins, he declared, is very neces- 
sary now and “if you don’t get this 
interest, the old debacle of inade- 
quate margins will be upon us, be- 
cause of our complacency.” 


“Are there secrets involving mar- 
gins that will prevent somebody from 
giving a qualified jobber a living 
foundation margin for the sale of 
petroleum products, just the same as 
the automobile manufacturer gives to 
a representative in a franchised ter- 
ritory for selling a car? If the 
foundation is fair and reasonable, 
perhaps the economics governing 
crude oil prices and the industry as 
a whole would justify the advantages 
of an open top for the jobber, and 
would warrant the supplier allow- 
ing it.” 

* * 7 

In discussing how the council's 
business program could be carried 
out more efficiently and effectively, 
Mr. Bero proposed that all meetings 
of the council be held at one central 
point, preferably Chicago, which, he 
pointed out, would be within a single 
day, or an overnight trip, for 95% 
of the council members. 


“If this is done, attendance will be 
vastly improved, because most of us 


7 

















Where's_Joe, 






who “osta dollar 
on every suit 





He was fast-talkin’ all right. 
“My friend,” he said, “ 


this suit a dollar less than cost. The reason 


I'm giving you 


| can afford it is my big volume. | sell 

more suits than any store in this town.” 
* * * 

Now we do a volume business, too. 

But we know where your customers and 

our customers would be if we didn't 


make a profit. 


In the first place we probably wouldn't 
get their patronage. Folks now come into 
our service stations because they like our 


gasoline, our prices and our service. 


We couldn't offer these things if we 


didn’t have the money that comes from 


a 
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he sold ? 


profits to invest in modern, cost-cutting 





equipment... in seeking new oil sources 
so you'll have plenty of our petroleum 
products. This, of course, means more 


jobs for more people, too. 


Most of the profits we make go back 
into the business. The owners of our 
company get only half as much of the 
total profit as prewar. Yes, and the gov- 


ernment gets more than before. 


We think this “profit system” is good 
for our customers, good for employment, 
good for the government as well as good 


for our owners. 


What do you think? 
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can get away for two days, but we 
cannot always get away for a week,” 
M:. Bero wrote. “I speak of attend- 
ance, because I don’t know of a single 
thing more vital to us than real 
attendance.” 


Mr. Bero also suggested that the 
council make a thorough study of 
the practices of equipment lending 
and the payment of token station 
rentals. He pointed out that the prac- 
tice of equipment loaning has result- 
ed in “splendid accounts being lost 
on both sides of the fence.’”’ He in- 
sisted that token station rentals 
should be discontinued immediately 
and majors and jobbers alike should 
get a reasonable cash return for sta- 
tion investments. 


Mr. Bero expressed himself as be- 
ing opposed to any widespread move 
by jobbers to convert to the status 
of co-operatives, asking these ques- 
tions: 


1. Will the actual dollar savings 
to be derived by tax freedom because 
of being a co-op compensate for the 
patronage or other dividends that be- 
ing a non-profit .organization either 
obligates the organization to pay or 
promise to pay? What is the true 
net saving? 


‘9 


2. Will the proposed financial gain 


compensate for the advantages of 
good old-fashioned rugged individual- 
ism ... What segment of a jobber’s 
independence is destroyed as a co-op? 
Will co-op mean that this type of 
operation must share the fruits of 
its labor with all of its customers, in 
order to correct a condition that was 
created by our government, and one 
that can be corrected by that same 
government ? 

3. Will not a better answer than 
having the jobbing fraternity go 
co-op as a unit, be for us to organ- 
ize with a strong front to present 
itself forcefully when annoying ob- 
stacles appear on the jobbers’ hor- 
izen ? 

4. As a co-op, which I understand 
is a fair-haired child of government, 
do we nov drift closer and closer 
to federal regulation if not to actual 
control ? 

“Personally ... it will be a long, 
dark day before I will permit the 
designation of the name co-op to be 
added to the name of my small com- 
pany,” Mr. Bero said. “The reason 
for this is that co-op, as interpreted 
today, means very special privileges. 
I do not seek this. I simply want a 
fair break, competitively, and this 
means tax-wise, as well as margin- 
wise, and, of course, product-wise.” 





A quick swing 
by automobile 
through south- 
ern New Eng- 
land brings out the intelligence that 
a heating oil summer fill program, 
as such, still doesn’t exist in this 
heavily populated section, and prob- 
ably won’t materialize, except as a 
fall fill program. 





Mr. Bjorkback 


Circumstances vary with localities 
and distributors, but that’s the over- 
all picture. 

The consumer either has a tank 
alrealy full—since spring—or is no 
more interested in filling up now 
than he is in doing some Christmas 





shop lg. 

TI jobber-distributor, by and 
large still is just “thinking” about 
the sibjeet in terms of his own stor- 
ag me here, and another there, 
is bu ng some oil. But they are few 
and s attered, and not representative 
th current attitude among their 
Kind operators. 


Th operator who is buying is 
Suess .g, of course, that prices prob- 
ably bh ive gone as low as they'll get. 
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ATLANTIC COAST—By Raymond E. Bjorkback 


Summer Fill Plan Draws Few 


Takers in Southern New England 


The man in the majority, who isn’t 
buying, is either watching for the 
price to sag farther or doesn’t care 
to “lend the supplier that money.” 

None seems to harbor the thought 
that much can be done where the 
consumer is concerned. To some, 
such a thought would be an out-and- 
out delusion. 


In the first place, many operators 
have many of their customers on a 
degree-day basis, and know that 
those customers’ tanks are full, or 
practically so. The impression grows, 
as one goes, that well over half of 
all heating oil consumers are on the 
degree-day system in this area. 

That leaves a minority of consum- 
ers who are prospects for summer 
fill promotion. Practically all have 
275-gal. tanks—and most of them 
aren’t at all concerned these days 
about being warm enough. 

That rarity, the consumer with the 
1,000-gal. tank, is, in many instances, 
aware that he is in a position to 
save some money by buying when 
the price is “right.” He’s been ex- 
pecting the price to be lower by 
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fall. And a lot of 275-gal. boys have 
been doing the same thing. 


At the same time, we commend to 
the operator who feels he might 
make some hay in his particular 
meadow the enterprise of a certain 
Rhode Island distributor. Fully 95% 
of this firm’s customers are degree- 
day people. Nevertheless, after the 
firm mailed 2,000 cards suggesting 
summer fill-up to as many pros- 
pects, it got returns from 400 ask- 
ing that their tanks be filled. 


A few other jobbers who have 
pushed summer fills also report good 
to “fair’’ results. 

After all, burners have been going 
into new homes in growing number 
for some time, conversions have 
kept pace with this trend, and the 
market is still swelling, according 
to the men who are in it. 

* * * 

Speaking of salesmanship, a Mas- 
sachusetts jobber-distributor reports 
that the service stations he is sup- 
plying are pumping two-thirds of 
premium gasoline to one-third regu- 
lar. He concedes that the increase 
of new automobiles on the road has 
had something to do with this ratio. 
But, he insists, that’s not the prin- 
cipal reason for it: 

“The boys in the stations have 
been really pushing premium.” 

They have done this in a part of 
the country wherein, generally 
speaking, premium has been holding 
its own, at best, and losing ground 
for the most part. 

The principal reason ascribed is 
that industrial activity in this sec- 
tion has been in low gear for some 
time. 

You also hear that station attend- 
ants have been complaining bitterly 
about the April Readers’ Digest ar- 
ticle which suggested that the mo- 
torist is a sucker to buy premium. 

On the other hand, there are many 
distributors who feel that the article 
had “very little to do with it.” 

Also, there is a tail on the Digest 
tale. Some motorists who read it 
and switched to regular have gone 
back to premium. 


* * * 


SADDER STORY (our own): Sta- 
tion attendants aren’t hard to come 
by these days, if a man is willing 
to pay them twice what they got 
before the war. But either employ- 
ers have neglected training attend- 
ants or they just don’t care what 
kind of service they give. 

Our windshield was cleaned on an 
attendant’s initiative exactly once on 
our entire trip. 

Some dealers are capitalizing on 
this situation, promising on promi- 
nent signs: 

“Your gasoline free if we forget to 
clean your windshield, check your 
tires and radiator.” 
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Los Angeles 
Basin’s ever-ex- 
panding self- 
service move- 
ment celebrated the formal open- 
ing of three super stations by a 
company that has become a major 
self-serve marketer almost over- 
night. 

The company is known as The 
“5-Off” Gasoline Stations, Inc., run 
by two partners, Alfred Sachler and 
Bernard B. Roth, who have a dozen 
stations in their growing chain. 


Choice location, one of the ele- 
mental principles of successful self- 
servicing, is a feature of the three 
stations just opened. One is on the 
busy Sunset Strip, plush center of 
Hollywood night life where the shoot- 
ing of Los Angeles hoodlum Mickey 
Cohen recently occurred. A second is 
at a five-artery intersection at the 
edge of San Fernando Valley. The 
third is on a heavy-traffic thorough- 
fare in East Los Angeles. 

Each occupies a corner site, mak- 
ing the location even more advan- 
tageous. 

The ‘5-Off’” phrase has been ad- 
opted as a slogan as well as a name. 
The company advertises 5c off per 
gallon of gasoline, 5c off on a quart 
of motor oil, $5 off on tires and $5 
off on batteries. 

Each is an 18-pump, six-island sta- 
tion, valued at about $30,000. The 
Sunset Strip and East Los Ange- 
les stations have 200-ft frontages. 
The San Fernando layout occupies 
a 300-ft frontage. 

The company claims that the three 
stations are pumping a total of 


Mr. Breese 


500,000 gals. of gasoline a month. 
Their regular is quoted at 20.9c a 
gallon and the premium at 22.9c, in- 
cludine tax. 


Golien Eagle gasoline is the brand 
Sold at the three outlets. 

Attendants include attractive girls 
dressed in eye-catching yellow and 
blue uniforms. Each shift is staffed 
by male attendants, attired in white. 
Although the stations are open 
aroun the clock, the girls are on 
duty only during the day and eve- 
ning. 


The company reports that 75% cf 


the clientele is “repeat customers”. 
Whi the stations have been 
Fey r some time, the company 
didn’t t around to the formal open- 
ing un' | this past week end (Aug. 
4, 5, 6 because it wanted to wait 
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PACIFIC COAST—By Frank Breese 


2 Super Self-Serves Stage 


Formal Opening Extravaganza 







until all were going strong. The 
grand opening came off with a burst 
of razzle-dazzle. Free balloons for 
the kiddies. A box of candy with 
every 8-gal. purchase. A tin of $1 
auto polish for 9 cents. “Serve your- 
self and SAVE,” cried the adver- 


tisements. 
7 - * 


It is noteworthy that the new sta- 
tions are supplied by Eagle Oil & 
Refining Co. which recently ac- 
cused Standard Oil of California of 
trying to hamper self-serve activi- 
ties by withholding gasoline. 

Pending outcome of Eagle’s case 
against Standard, Eagle is still re- 
ceiving gasoline from Standard as 
the result of a court order. 

The 5-Off company reported it 
has an ample supply of gasoline for 
its stations and “does not envision 
its being cut off.” 

, * * * 


General Petroleum reports it has 
concluded negotiations with the AFL 
International Brotherhood of Boiler- 
makers, Iron Shipbuilders, Welders 
and Helpers on a contract covering 
boilermakers at the company’s Tor- 
rance (Calif.) refinery. 

The new contract, retroactive to 
July 1, is similar in its main features 
to the previous one. There were no 
significant changes in wages, hours, 
benefits or working conditions. 


It may be recalled that the AFL 
union won representation from CIO- 
Oil Workers International Union fol- 
lowing two special elections held by 
the NLRB last spring. Only about 
20 men are involved. 


* * * 


Richfield has been cn> of the few 
companies to report increased earn- 
ings over 1948 for the first six 
months of the year. 

Richfield did it, according to a 
study of the statement, by cutting 
sales and services costs. They were 
down nearly $3,500,000 and appar- 
ently reflect Richfield’s new trend. 
With increased company-owned pro- 
duction, Richfield is buying smaller 
quantities of crude oil. From heavy 
buyer to prospective seller by next 
year is the current outlook. 


* * * 


The oil industry was confronted 
with another public relations prob- 
lem in the West recently when citi- 
zens complained that off-shore blast- 
ing has been a harmful nuisance. 

Sportsmen and commercial fisher- 
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men in the Santa Barbara (Calif.) 
area, about 100 miles north of Los 
Angeles, contended large quantities 
of fish were killed by oil survey ex- 
plosions. South of Los Angeles, aba- 
lone divers complained that under- 
water blasts caused head concus- 
sions and damages to stomach or- 
gans when they are working 20 to 
30 ft. below the surface. 


* 





* * 





General Petroleum announced in- 
definite extension of a pension ad- 
justment plan set up to aid retired 
employes in meeting inflated prices. 

The original plan, adopted July, 
1948, for a year, provided that GP 
would bear the cost of increased 
pension payments to retired em- 
ployes. The amount of increase was 
based upon a percentage of pension 
benefits accumulated by the retired 
employees before January, 1941. 

The adjustment plan means an av- 
erage of $300 to each retired em- 
ploye yearly in addition to his regu- 
lar benefits. Employes who retire in 
the future will receive the same ad- 
justment as long as the plan is in 
effect. 

* * * 

Western Oil and Gas Assn. reports 
ordinance changes by three cities af- 
fecting oil industry operations. 

In Anaheim, Southern California, 
the city council instructed the city 
attorney to amend a fire prevention 
ordinance to allow increased under- 
ground storage. 

In Palo Alto, San Francisco Bay 
area, an amendment provides that 
4,000-gal. underground tanks are 
now allowed with a maximum stor- 
age of 20,000 gals. at any one sta- 
tion. 

In Petaluma, Bay area, the city 
council revoked a provision prohibit- 
ing the transport of flammable pe- 
troleum products within central traf- 
fic district between 10 a.m. and 6 
p.m. 

cs * * 

Last week the Quaker State Oil 
Refining Co. made a bid for new- 
car trade in the West. 

It announced the sale of a special 
automatic transmission fluid for 
General Motors automobiles. The 
product is called “Quaker State 
‘Quadromatic’ Automatic Transmis- 
sion Lubricant—Type A”. The ad- 
vertisement reported, “Each package 
carries the qualification number AQ- 
ATF-108 and has been approved by 
the General Motors Corp. for use in 
the Dynaflow transmission and the 
Hydramatic transmission. Buick has 
the dynaflow transmission; and Cad- 
illac, Oldsmobil and Pontiac have 
the hydramatic transmission among 
GM’s late model cars. 

Last May, GM announced that it 
was making specifications for the lu- 
bricant available to any companies 
that wanted to manufacture it for 
public sale. 














Officers and directors of the Petroleum Club of Denver are: seated (left to right)—John Moran, first vice president; M. H. Robi- 
neau, retiring president; J. C. Johnston, new president; O. S. Wood, secretary-treasurer; G. F. McMillan, second vice president: 
standing (left to right)—H. T. Rapp, C. L. Bainter, Maury Goodin, H. Leslie Parker, C. P. Collins. Other directors of the club 
who were absent when this picture was taken are: James Donoghue. T. T. Freeman, H. P. Macauley, Hugh Stewart and L. 


G. Wilke 


Denver Petroleum Club Growing Fast in Its Second Year 


The Petroleum Club of Denver was 
incorporated in February of 1948. 
During its first year the club was 
concerned largely with the business 
of organization, securing meeting 
quarters, receiving applications for 
membership and other details of get- 
ting the new organization underway. 

These organizationa}s kinks were 
ironed out by M. H. Robineau, presi- 
dent; J. C. Johnston, first vice presi- 
dent; John Moran, second vice pres- 
ident; and G. F. McMillan, secretary- 
treasurer, the club's first officers 
who were elected in March, 1948, at 
a general meeting in Albany Hotel. 

Highlighting the social activities 
of the new club was a Christmas 
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party held in its quarters in the 
Albany. The party consisted of a 
cocktail hour and a buffet dinner. 
In March, 1949, a second annual 
meeting of the general membership 
was held, resulting in the election of 
the following officers: J. C. Johns- 
ton, president; John Moran, first vice 
president; G. F. McMillan, 
vice president; and Oscar S. 
secretary-treasurer. 
Membership in the club continues 
to grow and the social program this 
year includes tea dances, parties, stag 
affairs for the men, book reviews 
and fashion shows for the women. A 
mountain barbecue and rodeo will be 
the principal affair of the summer 


second 


Wood, 


and another Christmas party is ! 
planned. 

Because of the large number ot 
plications for membership during 
first year, the charter membe! 
was increased twice to a final 
of 300. In addition to the man 
dividual memberships, almost a 
interests in the Rocky Mountai! 
are represented with from tw 
15 resident company membe! 
The petroleum industry from co: 
coast is represented in the cl! 
non-resident memberships. Th 
troleum Club, now only in it 
ond year, is in sound financia 
dition and promises many bene! 
its members in the future. 
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Service Station Exemption 
From Minimum Wage Urged 


House Opens Debate on Legislation to Amend 
Fair Labor Standards Act; Union Hiring Hit 


The House opened debate this week 
on legislation to amend the Fair 
Labor Standards Act, which, among 
other things, would write new pro- 
visions for exempting service estab- 
lishments from federal minimum- 
wage and maximum-hour regulations. 


Measure under consideration is 
H.R. 5856, by Chairman Lesinski 
(D., Mich.) of the House Labor Com- 
mittee. It assures exemptions to em- 
ployes of ‘retail or service establish- 
ments,” including such as _ gasoline 
service stations, subject to condition 
that 75° of exempted firm’s busi- 
ness is in retail selling or servicing. 
The latter phrase is defined as: 


“Selling or servicing to private in- 
lividuals for personal or family con- 
sumption, or selling or servicing (but 
not for resale) where (1) the goods 
old or serviced do not differ ma- 
I 


goods normally sold or serviced for 
such personal or family consump- 
lion, or where (2) the customer is 
a farmer and the goods sold or serv- 
iced are of types and in quantities 
used by the ordinary farmer in his 
farming operations.” 


Present law allows exemptions to 
employes of firms who conduct great- 
er part of their business in intra- 
State commerce. 


Lesinski’s bill would raise mini- 
num wage from 40c to 60c per hour 
and |'xed maximum-hour level at 40 


P}onents of Lesinski bill are push- 
ing!» adoption of another bill (H.R. 
iS a substitute. Author of lat- 
er is Rep. Lucas (D., Tex.). His bill 
ul retain, in effect, exemptions 


now force. Lucas bill would up 
mini n wages to 65c per hour for 
rema er of this year. 

In 50 and thereafter, measure 
woul ave minimum wages fluctu- 
rps Labor Department's Cost of 
Livin idex, with new 1949 ratio re- 
Mainin constant. 

Ay 


esentative of American Mer- 
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chant Marine Institute last week 
asked a House labor subcommittee 
to reject another Lesinski bill (H.R. 
5008) which would legalize union 
hiring halls. 

Measure would affect such com- 
panies as The Texas Co., Lake Tank- 
ers Corp., Great Lakes Transporta- 
tion Corp. and Cleveland Tankers, 
Inc., which have an agreement with 
National Maritime Union (CIO) to 
maintain in a temporary status quo 
arrangement on hiring hall clauses 
in labor contracts affecting Great 
Lakes pending 2 U. S. Supreme 
Court decision on the validity of the 
hiring halls. 

Francis S. Walker of American Mer- 
chant Marine Institute told the sub- 
committee .in Washington that the 
Maritime industry has no objection 
to the hiring hall as such. He em- 
phasized, however, that ship oper- 
ators are greatly dissatisfied with 
the rotary hiring system used under 
hiring hall arrangement which re- 
quire employers “to take an unde- 
sirable man foisted off on them be- 
cause he is at the head of the hiring 
list.”’ 


Instead of receiving workers under 


the rotary system, the industry wants 
the right to select the seamen it 
hires, Mr. Walker explained. 

He also opposed the bill on grounds 
its provisions are “entirely too broad 
to accomplish its avowed purpose” 
and it proposed to “legalize, for all 
industry and all hiring, practices ex- 
isting anywhere in the industry prior 
to June 15, 1947.” 

National Maritime Union President 
Joseph Curran testified in vigorous 
support of bill. In an industry where 
personnel turnover is a constant fac- 
tor, he said, some participation in the 
hiring process by a union is indis- 
pensible if a labor organization is 
to exist and historic employment 
abuses are not to be revived. 

In Chicago, meanwhile, negotia- 
tions for a contract between oil com- 
pany management and Teamsters 
Union Local 705 (AFL), reached a 
stalemate last week, according to a 
member of the bargaining committee. 

While no immediate threat of a 
strike was said to exist, the next 
move was reportedly being left to 
the union. Union officials and oil 
company representatives have been 
bargaining since June 2 to reach an 
agreement on a contract to replace 
one expired June 30. 

According to NLRB, OWIU has 
won the right to represent produc- 
tion and maintenance employes, in- 
cluding warehouse storekeepers, at 
the Phillips Chemical Co., Pasadena, 
Tex. In another case, Radio Officers’ 
Union, Marine Division, Commercial 
Telegraphers Union (AFL, has won 
the right to bargain for radio of- 
ficers employed on ocean-going tank- 
ers of Pacific Tankers Division of 
Joshua Hendy Corp., San Francisco. 


Showdown Fight on Move to Restrict Imports 


Looms in Forthcoming 


NPN News Bureau 

WASHINGTON Oil imports, 
Tidelands and natural gas held the 
attention of the oil industry here 
this week. 

Independent oil producers and their 
friends in the Senate are awaiting a 
showdown fight in the upper House 
in their efforts to attach a rider to 
the Reciprocal Trade Agreements 
Bill restricting imports when the bill 
comes up for debate within next 
several weeks. 

At the same time, the National 
Petroleum Council named a 24-mem- 
ber committee to study the question 








Senate Debate on Issue 


of imports and report back to NPC 
on its findings. 


On the Tidelands front, House 
Speaker Rayburn (D., Tex.) contin- 
ued his efforts to get Congress 
started on settlement of the long- 
standing controversy over the oil- 
rich submerged lands off the coasts 
of California, Texas and Louisiana. 
The speaker's present intention is to 
have two bills introduced—one car- 
rying out state views and the other 
embodying proposals of the federal 
government. 


As for natural gas, the House on 
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Aug. 5 passed by a 183-131 vote the 
Harris Bill (H.R. 1758) which would 
exempt Independent producers and 
gatherers of gas from Federal Power 
Commission regulation. However, the 
bill faced a stormy future. It will 
meet heavy opposition in the Sen- 
ate, and, in addition, President Tru- 
man sent word to Congress that it 
is not in accord with his legislative 
program. This message, of course, in- 


dicates a presidential veto if the 
measure clears the Senate. 
However, Sen. Kerr (D., Okla.), 


who has introduced a similar meas- 
ure in the Senate, went to the White 
House on Aug. 8 to try to convince 
Mr. Truman to support, instead of 
oppose the gas bill. 


Import Study Group Named 


Named to head the NPC Commit- 
tee on imports was George A. Hill, 
Jr., of Houston, but he sent word io 
Walter Hallanan, council chairman, 
that he would be unable to serve. 

In announcing membership of the 
committee, Mr. Hallanan said “a 
more detailed and specific study” of 
oil imports than was made in the 
recent NPC policy report is “both 
desirable and necessary.” The policy 
report stated, in effect, that imports 
should supplement the domestic in- 
dustry in meeting U. S. needs. 

Members of the committee include: 

Jacob Blaustein, American Trad- 
ing & Production Corp.; Rush M. 
Blodget, Oil Producers Agency of 
California; J. S. Bridwell, Bridweil 
Oil Co.; Russell B. Brown, Independ- 
ent Petroleum Assn. of America; H. 
S. M. Burns, Shell Oil; J. Frank 
Drake, Gulf Oil; R. G. Follis, Cali- 
fornia Standard; B. I. Graves, Tide 
Water; J. Parks Gwaltney, National 
Oil Jobbers Council; Harry B. Hilts, 
Atlantic Coast Oil Conference; Eu- 
gene Holman, Jersey Standard; A. 
Jacobsen, Amerada; W. Alton Jones, 
Cities Service; John M. Lovejoy, Sea- 
board Oil; B. L. Majewski, Deep 
Rock; J. Howard Marshall, Ashland; 
Brown L. Meece, Globe Oil & Roe- 
fining; Joseph L. Nolan, Farmers 
Union Central Exchange; Frank M. 
Porter, Mid-Continent Oil & Gas 
Assn.; W. S. S. Rodgers, The Texas 
Co.; Fred Sehmann, National Strip- 
per Well Assn.; Harry F. Sinclair, 
Sinclair Oil; and Guy I. Warren, 


Texas Independent Producers & Roy- 
alty Owners Assn. 


Other Developments 


Other developments in Washing- 
ton during the past week included: 

1. Capitol Hill sources said the 
House Small Business Committee 
probably will not undertake a study 
of the advisability of petroleum di- 
vorcement in connection with its 
forthcoming monopoly investigation 
as Chairman Patman (D., Tex.) has 
suggested. Such a study found no 
support at conference of represen- 
tatives of co-operatives, labor unions, 
farm groups and trade associations 
who are advising Rep. Pattman on 
his projected investigation. 

2. Rep. Heselton (R., Mass.) intro- 
duced a resolution (H. Res. 307) to 
officially authorize the House Com- 
merce Committee to continue a study 
started last year and aimed at de- 
velopment of a national fuels policy. 
The Massachusetts legislator said he 
discovered only recently that no res- 
olution for this purpose had been 
offered this year and that he ex- 
pected it to melt with no opposition. 
sition. 


Renton, Wash., Ban 
Hits 2 Self-Serves 


Special to NPN 

RENTON, Wash.—Two self-service 
stations recently erected in this town 
of about 15,000 population, located a 
few miles southeast of Seattle, will 
be required to convert to conven- 
tional operation under an ordinance 
adopted by City Council. Ordinance 
banning self-serves was passed by 
vote of 10 to 1. 

Wiley Crook, Renton city clerk, 
told NPN ordinance was adopted as 
a safety measure. It prohibits any- 
one but service station operator or 
his agent from dispensing gasoline 
into a motor vehicle. 

* * * 

NASHVILLE, Tenn.—A bill to pro- 
hibit self-serve gasoline stations has 
been presented to City Council by 
City Fire Marshal Chester A. Harri- 
son. It will be up for consideration 
Aug. 16. If passed, ordinance will 
make operation of self-serves a mis- 
demeanor, subject to $10 to $50 fine. 


Oil Prices Compared with All Fuels, All Commodities 


WASHINGTON 


Report issued by Bureau of Labor Statistics covering 


index numbers of wholesale prices by groups and subgroups of commodities 
through June 1949 shows petroleum and products 44 points under all com- 
modities and 19.5 points under average for fuel and lighting materials sub- 


group at end of June. 


Following table shows wholesale price index for petroleum and products 
in relation to all fuel and lighting materials and in relation to all commodities 


(1926 equals 100): 


June 
1949 
All commodities (eennen ‘ 154.4 
Fuel and lighting materials ..... 
Petroleum and Products ......... 


10.4 
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May April June June Dec. Aug. 
1949 1949 1948 1946 1941 1939 
155.7 156.9 166.4 112.9 93.6 75.0 
130.1 132.0 133.1 87.8 78.4 72.6 
110.7 113.3 122.1 64.0 59.8 51.7 









Big Automatic Drive 
Refill Future Seen 
By The Texas Co. 


NPN News Bureau 

NEW YORK—Service refills of 
automatic transmission fluid, now 
getting into the hands of gasoline 
dealers, will amount to about 4,000,- 
000 gals. this year, probably 25,000,- 
000 gals. in five or six years, and 
perhaps 60,000,000 gals. in 10 years 
The Texas Co. estimates. 

Walter Hochuli, Texaco’s general 
sales manager, and Dr. W. E. Kuhn, 
manager of its technical and re- 
search division, made known those 
figures last week as they reported 
their company has started distribu- 
tion in the East of its Texamatic 
Fluid to qualified dealers. 

Whereas relatively few cars on the 
road today have automatic transmis- 
sions, they said, probably one-third 
will have them by 1954 and practi- 
cally all cars will be so equipped 
by 1962. 

Training of Texaco dealers to serv- 
ice General Motors, Packard, Nash 
and Lincoln automobiles equipped 
with automatic transmission began 
Aug. 1, Mr. Hochuli said. 

He disclosed also that Texamatic 
Fluid is selling at 65c per quart in 
The Texas Co.’s three salary-operated 
stations. 

Socony-Vacuum, whose Mobilfluid 
200 also has been approved by GM 
for service station refills, reports it 
has “good distribution” to qualified 
dealers on East Coast, and expects 
to have its fluid widely distributed 
in Middle West in about two more 
weeks. 


Boyd Willing to Serve API 
After Passing 65 Mark 


NPN News Bureau 

NEW YORK—API President Boyd 
is willing to serve in present Ca 
pacity another year, or until th 1950 
annual meeting, and another year be- 
yond that as chairman of API board 


of directors, or in some other capac- 
ity to help train a successor as API 
president, NPN was told last veek. 

Mr. Boyd notified API Executive 
Committee at Washington mectls 
that he expects to retire in year oF 


two after he becomes 65. 
Committee of five directors was 


appointed to study “organic’ tup 
of API and make recommendations 
for any changes it feels will of 
benefit, but was not authoriz ! 


pick successor to Mr. Boyd. On «ont 


mittee are: Eugene Holman, wid 
Standard: George A. Hill, Jr. = 
ton Oil; R. G. Follis, Calitormé 


Standard: L. S. Wescoat, Pure. and 
R. H. Colley, Atlantic. 
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Some of the early arrivals at the organization meeting of the new Consignment Distributors Section of the North Carolina 
Oil Jobbers Assn. were (from left to right): first row, seated—Parks Gwaltney. former president of the jobber group and head 
of the National Oil Jobbers Council; Orris S. Dumas, president of the N. C. Oil Jobbers Assn.; Col. Claude T. Bowers, War- 
renton, (who was later elected chairman of the new Consignment Distributors association); O. C. Crump, New Bern; stand- 
ing. left to right—R. A. Whitfield, Roxboro; John Norwood, Raleigh (later elected vice-chairman); E. F. Bounds, Weldon; Clyde 
E. Layne, Smithfield: Fred W. Hines, Sanford, (full-time secretary-treasurer); Gen J. W. Jenkins, Henderson; J. C. Carr, Lum- 
berton: William Hooks, Smithfield: A. T. Hawkins, Goldsboro; R. P. Allen, Roanoke Rapids; W. J. Holding, Concord 


Consignment Distributors Organize 
As Wing of North Carolina Jobbers 


Improved Standards Tops List of Aims Adopted 
By New Association, Believed First of Kind 


By NPN Staff Writer 


RALEIGH, N. C.—What is thought 
to be a new type of petroleum mar- 
ters’ trade association was organ- 
ized at a meeting held here last 
wer Known as the Consignment 
Distributors Section of the North 
Carolina Oil Jobbers Assn., the new 


ke 


group was formed at the invitation 
of the jobbers’ association, and now 
has separate constitution, bylaws, of- 
Nes and a full-time secretary. 

T new association admits to 


men bership all petroleum marketers 
han ing products on a consignment 
basi: whether they are known as 
cons snees, bailees, distributors, com- 
miss on agents or under titles of 
Simi ir import. Announced purposes 
or t new association, as set forth 
nth bylaws, shall be: 


l ) raise the standards and eth- 
consignment distributors. 


tr 


foster a co-operative spirit 
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between consignment’ distributors 
and their suppliers. 

3. To assist suppliers in their con- 
tacts with local, state and national 
governments. 

4. To co-operate wholeheartedly in 
a healthy public relations program. 

5. To promote the interest and 
welfare of its members. 


Six Immediate Objectives Approved 


Some immediate objectives which 
were discussed and approved at the 
organization meeting were these: 

1. To join with the rest of the oil 
industry in the state to seek a re- 
duction in the present fee charged 
by state inspectors which annually 
yields a fund far in excess of the 
sums expended for carrying on the 
work on inspection. 

2. To seek a reduction in a pres- 
ent state license tax on gasoline dis- 
pensing pumps. 

3. To secure an adjustment in lev- 


ies under the unemployment compen- 
sation law. 

4. To participate in group insur- 
ance. 

5. To join with other groups of oil 
marketers in opposing the indiscrim- 
inate loan of equipment. 

6. To foster the formation of lo- 
cal county or district groups of oil 
marketers. 

The North Carolina Oil Jobbers 
Assn. is sponsoring the new Con- 
signment Distributors Assn. during 
its formative period. J. Parks Gwalt- 
ney, former president of the jobber 
association, and now head of the 
National Oil Jobbers Council, ad- 
dressed the meeting. He urged the 
consignment distributors to concen- 
trate on promoting better standards 
within their own group and through- 
out oil marketing circles within the 
state, and to promote the oil indus- 
try’s public relations program. 

Orris F. Dumas, Dumas-Giddens 
Oil Co., Goldsboro, president of the 
North Carolina Oil Jobbers Assn., 
pointed out to the meeting the simi- 
larity between the problems faced by 
the jobbers and consignment dis- 
tributors. As one example, he said 
both groups would benefit if a rul- 
ing could be obtained authorizing 
state inspectors to make minor ad- 
justments on computer pumps when- 
ever required. 


Mr. Dumas assured the consign- 
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ment distributors of every possible 
help from the jobbers group, and was 
joined in this assurance by Will 
Parker, secretary of the jobber as- 
sociation. During the meeting let- 
ters to Mr. Parker from various 
major oil companies, including Shell, 
Esso, Texas, Gulf and Pure, were 
read. These letters stated that the 
companies in question considered all 
of their consignee distributors as In- 
dependent businessmen with every 
right to make their own decisions 
about joining trade associations. 








































































































It was suggested by Mr. Dumas 
and Mr. Parker that the example 
set by North Carolina consignment 
distributors in forming their own 
trade association might well set the 
pattern for similar action in other 
states. Mr. Parker said he had re- 
quests from other state jobber asso- 
ciations for copies of the bylaws 
adopted by the North Carolina con- 
signment distributors. 






















































































“Only Organizations Count” 











An incident was related by Mr. 
Parker which he said illustrated more 
than anything else the need for an 
association of consignment distribu- 
tors. The incident in question grew 
out of a visit to Washington made 
by a group of consignment Gistribu- 
tors to call on former Senator Bai- 
ley of North Carolina, seeking his 
help in a tax reform. The senator 
advised the committee to go home 
and organize, said Mr. Parker, giv- 
ing as his reason that “only or- 
ganizations count in Washington.” 





































































































Officers of the new association 
are Col. Claude T. Bowers, War- 
renton, chairman; John Norwood, 
Raleigh, vice-chairman; and Fred W. 
Hines, secretary-treasurer. A slate of 
standing committees was set up con- 
sisting of the following: 



























































Legislative-—_L. S. Rankin, Gasto- 
nia; R. L. Burns, Sanford, and R. P. 
Allen, Roanoke Rapids. 















Membership—O. C. Crump, New 
Bern; B. C. Young, Jr., Lexington, 
and Edgar F. Bounds, Weldon. 
Public Relations—A. T. Hawkins, 
Goldsboro; M. L. Daniels, Manteo, 
and C. R. Eskridge, Shelby. 

Resolutions—J. W. Jenkins, Jr., 
Henderson; W. J. Holding, Concord, 
and B. H. Taylor, Rocky Mount. 





Program—Clyde E. Layne, Smith- 
field; Tilden Walker, Fayetteville, 
and A. T. Hawkins, Goldsboro. 
Raleigh; 
Jenkins, 















Finance—John Norwood, 
Colonel Bowers and J. W. 
Jr., Henderson. 











An Executive Committee charged 
with general responsibility for the 
administration of the new associa- 
tion was chosen, consisting of Messrs. 
Norwood, Layne, Young, Jenkins, 
Crump, Bowers, Hines and Daniels. 
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Virginia Jobbers Name 


Full-Time Secretary 


RICHMOND, Va.—E. Dave Catter- 
ton has been appointed full-time sec- 
retary of Virginia Oil Jobbers Assn. 
Shortly after his appointment he was 
an observer at the organization 
meeting of the 
new Consign- 
ment Distribu- 
tors Section of 
North Carolina 
Jobbers Assn. at 
Raleigh (see 
story on p. 15). 

A graduate of 
the University of 
Virginia, Mr. 
Catterton spent 
three years in 
the Marine 
Corps, which in- 
cluded 16 months 
in the Pacific Theater. However, he 
reports that the only combat experi- 
ence he had was in the Okinawa 
campaign, resulting in two Purple 
Heart citations. 

At school he majored in econom- 
ics, and immediately upon gradua- 
tion joined the sales force of the In- 
ternational Harvester Co. in Vir- 
ginia. He was a zone manager for 
International at the time of his ap- 
pointment to his present position. 

Although Mr. Catterton’s home is 
in Charlottesville, he will make his 
office headquarters, for the present, 
with the former secretary of the Vir- 
ginia jobbers’ group, A. L. Tenser, 
of the Pump and Tank Co., Rich- 
mond, Va. Mr. Tenser, who has for 
some years served as secretary for 
the jobber association, while con- 
ducting his own equipment business, 


Mr. Catterton 





will assist Mr. Catterton in gettiig 
started on his new job. 

One of the first objectives of t 
new secretary will be the organi: 
tion of a movement to get a larg: 
allowance for evaporation and ot} 
handling losses than the %% now 
allowed in Virginia. Mr. Catterton 
hopes to collect records from Vir- 
ginia marketers to show that actual 
handling losses are in excess of th 
present %% “tare” allowance, and 
that other states have recognized 
this condition by granting a more 
liberal allowance. 


Eagle-California Standard 
Court Ruling Is Delayed 


LOS ANGELES—Decision on the 
Eagle Oil vs. California Standard 
hearing is now being awaited on a 
day-to-day basis. 

The case was taken under submis- 
sion by Federal Judge Dave W. Ling 
on July 29 following the five-day 
hearing. 

California Standard is eager to see 
an early decision in order to liquidate 
the affair as soon as possible. Eag!:, 
on the other hand, is in no hurry 
since it is obtaining 200,000 gals 
gasoline a day from Standard Oil 
under the temporary court orde1 


Deaths 


A. F. Boudreau, 60, a veteran of 40 
years as an Independent petroleum 
marketer, died at Lafolla, Calif., Aug 
5 of a heart attack ... President of 
Three Rivers Refinery and owner of 
Petroleum Trading and Transport 
Co., both of Tulsa, Mr. Boudreau 
had been inactive in the business foi 
the past year and a half. 
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“This Pump Is Out of Order” 
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‘Fighting Chance’ for Tax Equality 
Seen in Amendment Aimed at Co-Ops 


By ANDREW R. PATLA 
NPN Staff Writer 


WASHINGTON A rejuvenated 
threat to co-op tax immunity devel- 
oped last week from a totally unex- 
pected source, after tax equality pro- 
ponents had all but abandoned hope 
for any congressional action on the 
problem this session. 


The surprise originated from the 
action of Sen. John J. Williams (R.., 
Del.) who saw an advantageous spot 
and introduced an amendment Aug. 3 
to tax the entire business income of 
all co-ops. (The amendment excepts 
farm co-ops’ specifically exempted 
from income tax provisions by fed- 
eral law. The exempted farm co-op3 
would be able to exclude from busi- 
ness income prior to taxation only 
those patronage dividends paid out 
in cash, under the Williams meac- 
ure.) 

Tax equality proponents, who pre- 
viously had become aware of the fact 
that a similar House measure (H. R. 
5064) had bogged down in the Ways 
and Means Committee, saw in the 
Williams bill ‘‘a fighting chance” for 
success. Their optimism stems from 
the fact that the Williams amend- 
ment is the second proposed to what 
reached the Senate floor as a rela- 
tively minor bill to define Internal 
Revenue Department’s’ subpoena 
powers (H. R. 3905). 

Already tacked on this bill is an 
amendment advocating the repeal of 
federal excise taxes to the tune of 
about $700,000,c00 annually. Senator 
Williams feels, therefore, that since 
his measure offers a logical means 
for recovering such a deep cut in 
federal revenues, it will be consid- 
ered seriously by many of his col- 
leagues. 

Another significant feature of the 
Willams legislation is that it would 
require exempt co-ops (farm co-ops 
established by federal law) to re- 
trict operations to selling or buying 
for iis members only, before becom- 
ing - ligible to deduct cash patronage 
aiviconds from gross business in- 
con Non-exempt co-ops, in the 
lang\ age of the Williams measure, 
are lose for whom income tax 
*xen stion is not provided by Con- 
gre but who realize income tax 
Privi ges by taking advantage of 
iry Department rulings. 

Th proposed amendment would 
ilso ake co-ops taxable on “ac- 
ted profits in the same manner 
“5 © »orations” and would require 
oro) to file information returns 
“onc ning profits, patronage divi- 
ind the interest of the mem- 
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bers in the co-operative similar to 
the information returns at present 
required of corporations concerning 
dividends paid or declared, accumu- 
lated profits, etc.” 


Aims Similar, Methods Differ 


Although objectives of both the 
Williams amendment and the Mason 
bill in the House (see NPN June 15, 
p. 24) are similar in that they both 
are designed to plug co-op tax ‘“‘loop- 
holes,” there is some difference in 
methods advocated for accomplishing 
that purpose. 

The Mason bill, for instance, would 
tax entire income of all co-ops al- 
lowing no deductions even to the 
“exempt” co-ops for cash patronage 
dividend payments. It also would de- 
fine “business income” as gross in- 
come “derived from any activity of 
a kind which is recognized as an 
ordinary trade or business activity 
commonly engaged in by other per- 
sons for profits.” 


The Williams amendment, how- 
ever, would make no changes in 
definition of income in the tax code 
nor change any of the provisions re- 
lating to deductions and exclusions 
froxsi. gross income. Instead, it would 
repeal outright present federal pro- 
visions for “exempt’’ co-ops and 
would write in a new section out- 
lining corditions under which pat- 
ronage dividend deductions are al- 
lowable. 


Meanwhile, although the Mason 
bill has been stymied in the House, 
it still continues to invoke a steady 
stream of mail from small business- 
men all over the nation agreeing that 
Independent operators are finding it 
increasingly difficult to compete with 
tax-privilered co-ops. -Congressmen, 
other than Representative Mason, 
also are receiving considerable cor- 
respondence ‘in support of the Mason 
measure, and these letters probably 
have playe.. no m nor role in ‘oster- 
ing co-op discus“ions that keep crop- 
ping up on the floors of both cham- 
bers. 


Co-ops Assailed in Debate 


Recently, co-ops drew an attack 
on the House floor during discussion 
of legislation to amend the Rural 
Electrification Act to provide for 
rural telephones and other services. 

Rep. Crawford (R., Mich.) took ex- 
ception to language in the bill giving 
loan preference to “public bodies and 
co-operative, nonprofit, limited divi- 
dend or mutual associations.” This 
provision, he asserted, ‘further in- 
tensifies the problem that we will 
have to deal with in due course from 
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the standpoint of taxing co-oper- 
atives.” 

He added: 

“As the members of this body well 
know, we are all receiving scores of 
communications from our people all 
over the country asking that the 
Congress approve taxation on the in- 
come of co-operatives. We have the 
question of deficit financing ahead of 
us again. We are already short of 
revenue. As friendly as many of us 
are to the co-operative movement, it 
may be that we are facing a situa- 
tion where co-operatives will have to 
be taxed if we are to raise the rev- 
enue for which our appropriations 
call... . If we do not voluntarily do 
something about it, eventually econ- 
omic conditions will force us to do 
comething.” 

Support of Mr. Crawford's remarks 
also came from Rep. Allen (R., IIL.) 
who asked for increased interest 
rates on REA loans. He queried: 

“How can anyone be for private 
enterprise when the interest rate on 
loans to some agencies is 2% and the 
RFC lends independents at 4%, and 
yet the Independents have to pay 
taxes?” 


Crude Production Drops; 
Runs to Stills Increase 


Crude production dropped 8,100 
b/d during the week ended July 30 
compared with the preceding week, 
while crude runs to stills rose 39,000 
b/d during the same period, accord- 
ing to the API. 

Output of crude dropped from 4,- 
684,700 to 4,676,600 b/d, Increase in 
refinery runs was from 5,148,000 to 
5,187,000 b/d. 

While manufacture of other ma- 
jor products declined, output of gas 
oil and distillate fuel oil rose 486,000 
bbls., from 5,807,000 to 6,293,000 bbls. 

Inventories of gas oil and distil- 
late fuel oil gained 965,000 bbls., 
from 69,802,000 to 70,767,000 bbls. 
Residual fuel oil stocks dropped 1,- 
351,000 bbls., from 68,517,000 to 67,- 
166,000 bbls. Gasoline inventories de- 
clined 605,000 bbls., from 110,569,000 
to 109,964,000 bbls. 

Meanwhile, in Dallas R. K. Stan- 
ford, vice president of Panhandle 
Producing & Refining Co., blamed 
depressed market prices for fuel oil 
for the closing of the company’s re- 
finery at Leuders in Jones County. 
The plant, one of two owned by the 
company, has been processing about 
1,200 b/d and was purchased in 1935 
from J. C. Hinds, J. W. Hampton and 
J. C. Chester. 


‘Gas’ Plant to Be Built 


HOUSTON—Contracts have been 
let and construction will begin soon 
on a 25 million cu. ft. natural gaso- 
line plant to be built by Delray Pe- 
troleum Co. and associates in vicinity 
of Chesterville, Tex. 
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Second Quarter Oil Imports Set New Record; 


Brown Cites Companies’ Failure to Cut Back 


While talk about a possible oil loan 
to Mexico continued to pop up with 
regularity, Russell B. Brown of In- 
dependent Petroleum Assn. of Amer- 
ica this week declared that Com- 
merce Department figures on second 
quarter imports afforded “final and 
conclusive evidence of the disregard 
and violation pf accepted industry pol- 
icies by the management of a few 
large companies.” 

Commerce Department figures 
showed second quarter oil imports 
averaged 607,000 b/d and is the high- 
est three-month daily average in his- 
tory, according to IPAA. Counsel 
Brown said the “worst” thing about 
it, “from the standpoint of the fu- 
ture threat to the domestic indus- 
try, is the failure to live up to the 
assurances of several months ago 
that imports would be reduced.” 


“Sincere men in both the industry 
and government,” Mr. Brown added, 
“accepted those assurances from re- 
sponsible officials of the importing 
companies. They were misled. Final 
proof had to await the facts as of- 
ficially reported by government sta- 
tistics. That final proof is now avail- 
able in the figures that show no de- 
crease but, instead, a steady climb 
to new record levels.” 


Completes Middle East Contracts 


Meanwhile, Jersey Standard last 
week reported performance completed 
on its lone Middle East crude im- 
ports contract, and added that its af- 
fillates have “no present plans’ for 
any further importations of Middle 
East crude. Jersey said discharge 
of 110,000 bbls. of Kuwait crude by 
tanker in New York on Aug. 3 com- 
pleted contract made with Anglo- 
Iranian Oil Co. early in 1948 “to as- 
sure adequate supplies of oil prod- 
ucts,” at a time when crude produc- 
tion world-wide was ‘“‘somewhat short 
of demand.” 

In Washington talk relating to a 
possible oil loan to Mexico cropped 
up again. Chairman Crosser (D., 
Ohio) of the House Commerce Com- 
mittee last week conferred with Pres- 
ident Truman on the possibility of 
resuming negotiations with Mexico 
in regard to a U. S. loan for develop- 
ment of Mexican oil resources. Mr. 
Crosser would say only that he was 
“much elated” and ‘“‘very pleased with 
his conference.” Purpose of his visit 
to the White House was to try to get 
the President to prod the State De- 
partment into revising its conditions 
under which Mexican oil loan discus- 
sions could be resumed. 

Meanwhile, sources close to Mexi- 
can government said C. S. Gulben- 
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kian, who owns a 5% interest in 
Iraq Petroleum Co., has been nego- 
tiating with the Mexican government 
regarding possible contract to ex- 
plore and develop Mexico’s oil re- 
sources. These negotiations were re- 
ported in a “nebulous stage.” 


In the midst of these developments, 
Gordon Duke, head of Southeastern 
Oil Co., charged that Assistant Sec- 
retary of State Edwin G. Miller, Jr., 
had a personal interest in the now- 
suspended oil loan negotiations be- 
tween Mexico and U. S. 


Imports Mexican Oil 


Mr. Duke, who said his company 
imports Mexican oil through a Mex- 
ican subsidiary, declareci that Mr. 
Miller formerly was an attorney for 
Sabalo Transportation Co., which 
owns large expropriation claims 
against the Mexican government. He 
further asserted it was his under- 
standing that the State Department 
made approval of a loan conditional 
on Mexico’s attitude towards such 
claims. 

Mr. Miller told newsmen he for- 
merly was member of Sullivan & 
Cromwell, New York City law firm, 
which represented Sabalo, but denied 
that the State Department had sug- 
gested that Mexico pay the Sabalo 
claim. The claim is under adjudica- 
tion now in Mexican Supreme Court. 


Other Foreign Oil Developments 


Other developments on the foreign 
oil front included: 


British and Dutch oil missions 
wound up their discussions with ECA 
on projected foreign expansion of pro- 
duction, refining and distribution. In- 
dustry sources told NPN the mis- 
sions are “inclined to accept” a lim- 
itation of 42 million tons annually 
on petroleum production and refinery 
expansion under the Marshall Plan. 

Preliminary surveys for a possible 
pipe line route east from Regina in 
Canada to the head of the Great 
Lakes are being made by Imperial 
Oil, Ltd. 

“Failure” of the government to see 
to it that privately-owned vessels get 
a fair share of ECA cargoes is one 
of several reasons that more than 
100 U. S. flag tankers and more than 
5,000 officers and seamen are idle, 
American Merchant Marine Institute 
charges. 


Shareholders of STANIC, new Ital- 
ian refining company jointly owned 
and operated by Jersey Standard and 
the Italian-owned company of ANIC, 
have voted increase in capital from 
$35,000 to $21 million for moderni- 






zation of refineries at Leghorn an 
Bari, Italy. 

Name of Standard-Mineraloelpro 
ukte, A.G., has been changed to Es- 


so Standard (Switzerland). Teleg- 
raphic address “Stanoil’ has been 
cancelled and replaced by “Esso” 
Zurich. 


Major Company Is Charged 
With Price Fixing by Faber 


WASHINGTON-—Louis Faber, ex- 
ecutive secretary of Retail Gasoline 
Dealers Assn. of Milwaukee, com- 
plained to Department of Justice and 
Federal Trade Commission last week 
that a major company is coercing its 
dealers in Milwaukee to fix prices. 

Coercion, Mr. Faber said, involved 
first reducing dealer margins to 3c 
per gal. and later to 2c per gal. while 
cutting retail prices 1.7c per gal. be- 
low prices of most other branded 
dealers. 

Posted prices at company’s sta- 
tions, Mr. Faber said, are 20.4c for 
regular and 22.4c for premium (both 
ex taxes) as compared with 22.1Ic 
and 24.1c at most other major com- 
pany outlets. 

Mr. Faber charged that new signs 
announcing the decreased prices 
were “uniform in all ways—the same 
size, the same coloring and the same 
lettering—and obviously had come 
from one central source without the 
dealer having anything to say about 
what his price was to be.” 


Joint Rail-Water Carrier 
Rates Ordered by ICC 


NPN News Bureau 

WASHINGTON — Interstate Com- 
merce Commission has ordered U. S. 
railroads to publish by Nov. 1, joint 
rates with inland water carriers dif- 
ferentially lower than all-rail rates. 
Rates would be published jointly 
with barge lines on Mississippi and 
(Black) Warrior Rivers and their 
tributaries. Warrior is in Alabama. 


ICC decided in July, 1948, that 
such joint rates and joint through 
routes were required but did not 15S- 
sue order. It said it would expect 
railroads to advise whether or not 
they were willing to enter into ar- 
rangements. Railroads later notified 
ICC they are unwilling to do so 

Differentials, prescribed last July 
by ICC, are based on groups or ‘°y 
points. 


Tank Truck Loadings Drop 


WASHINGTON For-hire tank 
truck loadings of petroleum p!0d- 
ucts during June increased | 
over May but were down 2.8% 10™ 
June, 1948, American Trucking 4~°S"- 
reported last week. 
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Bill Urges ‘Alky’ Plants 
Be Kept in Stand-By Shape 


NPN News Bureau 
WASHINGTON — Legislation has 
been introduced in Congress by Sen. 
Gillette (D., Iowa) to preserve in 
stand-by condition three government- 
owned alcohol plants pending action 
on another legislative proposal of his 
to use the plants for production of 
alcohol as a carburetor-mixture or 
gasoline blend. 


Sen. Gillette introduced his meas- 
ure to maintain plants in stand-poy 
status following recommendation 
along these lines by Maj. Gen. S. P. 
Spaulding, acting director of the Mu- 
nition Board’s Office for Industrial 
Programs. 


Gen. Spaulding, however, inferred 
that the plants are of relatively mi- 
nor importance as compared with 
other industrial reserves and might 
properly be sold should Agriculture 
Department transfer them to the 
board. His views were expressed at 
a hearing before the Agricultural 
Subcommittee headed by Sen. Gil- 
lette. 


In answer to a question by Sen. 
Butler (R., Nebr.), Gen. Spaulding 
remarked that the military did not 
regard alcohol production for the 
plants as any appreciable factor in 
supplementing the supply of “high 
octane fuel from the ground.” 


Plan $18 Million Pipe Line 


HOUSTON—Humble Oil & Refining 
Co. will soon let contracts for the 
construction of an 18-inch, 375-mile 
pipe line from Kemper in West Texas 
to Satsuma, a point 20 miles north 
of Houston, where line will connect 
with existing lines to Humble’s Bay- 
town refinery. Construction on the 
$18 million dollar installation will get 
under way late this year and officials 
expect line to be completed by mid- 
dle of 1950. Initial capacity will be 
95,000 b/d with one intermediate 
pump station. Addition of second 
Station would increase capacity to 
120,000 b d. 


Bureau of Mines Reports 
LP-Gas Sales up 23.8%, 
NPN News Bureau 


WASHINGTON—Sales of LP-gas 
Curing 1948 went up 23.8% over 1947 


Sales, ireau of Mines mineral mar- 
Ket report shows. Sales during 1948 
totalec 2,736,801,000 gals. compared 
With 209,797,000 for 1947. 

_, Salk ff propane took an excep- 
‘onal imp in 1948. In the butane- 
Propan' market during 1947 repre- 
‘ented 9.1% of total sales, butane 
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18.0% and butane-propane mixture 
42.9%. During 1948 percentages 
shifted to: propane 46.8%, butane 
18.7% and butane-propane mixture 
34.5%. In 1948 1,279,744 gals. of pro- 
pane were sold whereas only 863,- 
686,000 gals. were sold in 1947. 


Demand for LP gas increased in 
domestic, chemical, synthetic rubber, 
industrial and gas manufacturing 
markets. Internal combustion, the 
only other market listed by the Bu- 
reau, decreased from 99,786,000 gals. 
in 1947 to 92,941,000 gals. in 1948. 


Increase of sales to the gas manu- 
facturing market was the most spec- 
tacular as 237,638,000 gals. were sold 
to these installations during 1948, an 
increase of 40.3% on the 1947 sales of 
169,332,000 gals. Bureau attributes 
this jump to the use of LP-gas to 
augment natural and manufactured 
gas supplies during winter months. 


ICC Requested to Review 
Ruling on LP-Gas Rates 


NPN News Bureau 
WASHINGTON—Liquefied Petro- 
leum Gas Assn. has asked Interstate 
Commerce Commission to reconsider 
its decision last October denying pe- 
tition of group of eastern railroads 
to lower freight rates on tank car 
loads of LP-gas. 


Association contends ICC should 
reverse its 6-5 ruling against rail- 
roads because two commissioners 
cast their votes in case without prior 
participation in proceedings. If these 
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two had not voted, association de- 
clared, application would have been 
granted by 5-4 count. 

Railroads seek new rates figures 
on fourth-class rates (50% of first 
class rates) based on actual weight 
set out in bill of lading. Association 
contends financial condition of east- 
ern railroads has improved since ICC 
ruling and that rail carriers can well 
afford to establish lower rates. 


Two Radiator Compounds 
Companies Cited by FTC 


WASHINGTON — Federal Trade 
Commission has halted what it terms 
misrepresentations on the part of 
two distributors of automotive radia- 
tor products. 

Service Supply Co., Denver, FTC 
said, has agreed to discontinue rep- 
resenting that ‘‘Serco’’ permanently 
seals leaks, cracks or crevices _ in 
metal and that “KI-MO” removes 
rust or scale. FTC ruled that claims 
for “KI-MO” must be limited to its 
effect on rust or scale held in place 
by a binder consisting mainly of 
grease or oil. 

Big “G” Distributing Co., Dallas, 
stipulated to FTC, said commission, 
that it would refrain from represent- 
ing that “Fridgizone Anti-Freeze’”’ 
or any substantially similar product 
is non-corrosive, will prevent rust ir 
corrosion, or will not damage any 
part if automobile cooling systems. 
FTC said it found product to con- 
tain ‘a substantial quantity of cal- 
cium chloride.” 


English Manor Converted to Lab Headquarters 
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Esso House, former English manor house, recently was converted as an adminis- 

trative building for the Esso European laboratories 60 miles west of London. 

Estate was originally acquired as a temporary headquarters to which Anglo- 

American Oil Co., English affiliate of Standard Oil Co. (New Jersey), could 

evacuate company personnel during the last war. Barns and other outbuildings on 
the estate house laboratory equipment 
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Converting Your Motor Oil 
Customers to 1,000-Milers 


Educational Advertising Campaign on Frequent 
Crankcase Drains May Provide Answer to Problem 


By HOLGER RIDDER 
NPN Staff Writer 


The percent of motor oil sales to 
gasoline sales continues to drop (see 
NPN June 22, p. 13) despite indi- 
vidual company advertising efforts 
to push the sale of their own prod- 
ucts. But gasoline volume— individu- 
al brands being plugged just as vigor- 
ously as motor oils in company ad- 
vertising—is still rising. 

Both products are necessary to the 
operation of an automobile, so why 
this paradox of a rise in the sale of 
one product and a slow but steady 
decline, over-all, in the sale of the 
other ? 

The answer is obvious. 

The motorist must fill his gasoline 
tank frequently because when it runs 
dry the car stops—a fundamental 
every driver recognizes and can un- 
derstand. He may be somewhat con- 
fused—-or at least undecided—as to 
whether he should use regular or pre- 
mium grade gasoline. His decision 
may affect the sale of one or the 
other grade, but it won’t change the 
over-all purchase of gasoline. So, 
gasoline sales continue high. 

Viewpoint on Motor Oil Changes 


With motor oil, it is apparent the 
motorist’s thinking is different. He 
obviously realizes that the car won't 
run without motor oil. But he also 
has learned that a car will run for 
varying periods of time—ranging 
from about 1,000 miles to 5,000 miles 
or more—without an oil change and 
sometimes without adding more than 
a quart or two for as long a stretch 
as 5,000 miles. Outwardly the motor 
seems to run as well as it would 
if oil were changed every 1,000, 2,000 
or 3,000 miles. 


What can be done to change this 
viewpoint of the motorist ? 


Maybe the answer is to be found 
by examining the situation in which 
the motorist finds himself insofar as 
motor oil is concerned. 


First, confusion in the motorist’s 
mind regarding 1,000-mile crankcase 
drain has been encouraged by such 
things as the Bureau of Federal Sup- 
ply’s recommendation of a 4,000-mile 
oil change, and articles of the nature 
published by Reader's Digest in which 
the 1,000-mile oil change was pooh- 
poohed. 


Second, it is not at all impossible 
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that confusion as to motor oils them- 
selves is created by oil company ad- 
vertising. For example, Oil Com- 
pany A advertises its oil as the best 
on the market; Oil Company B says 
its oil is superior; Oil Company C 
contains ‘“‘B-25” and therefore is 
better; and so on, almost indefinitely. 

Without detracting from the quali- 
ties of each company’s motor oil 
or questioning the ethics of lauding 
its own products to the _ highest, 
doesn’t it all tend to confuse the 
issue still further, rather than educate 
the motorist on the need for fre- 
quent oil changes? 

Why not concentrate—for a while 
at least—-on an advertising campaign 
to educate the motorist on the need 
for 1,000-mile oil change and point 
out how the motorist stands to gain 
in the long haul by following such 
a practice? 


Data Supports Campaign 


Let the car owner become aware 
that practically all oil company en- 


gineers agree that the 1,000-mile <j] 
change is a good thing. Fleet tests 
by oil companies have provided the 
necessary data to back up an a 
out campaign for _ frequent 
changes. Several of these report 
have been published in NPN. 

Let’s use that valuable informa- 
tion for the good of the industry 
and the benefit of the motorist. B 
don’t hedge and insert it in adver- 
tising as an afterthought and only 
after having first told the motorist 
that “my oil is the best.” Make 
1,000-mile oil change the main theme. 

Use brand names, yes, and keep 
the name of the product and company 
constantly before the public but con- 
centrate on educating the motorist to 
change oil frequently for the good 
of his car. Get him to change oil fre- 
quently and to buy oil—any good oil. 
That’s the main objective. 


If he can be sold on buying a par- 
ticular brand and grade of gasoline, 
and if he can be convinced that the 
service rendered by the station hand- 
ling that brand is the best, then a 
customer has been cultivated. That’s 
when the oil is sold—but only to the 
degree that the customer is educated 
as to the need for the 1,000-mile 
oil change. 

He won't change oil every 1.000 
miles just because he uses a certain 
brand of oil, but he may change oil 
that often if he is shown why it is 
good for the car to do so. A well- 
planned campaign can do that 


First Half ’'49 Net Earnings of Oil Companies 


Show General Decline: 


With one exception, oil companies 
reporting during the past week on net 
earnings for the first half of 1949 
showed declines in comparison with 
the first six months of 1948 up to 
nearly 50%, in the case of Creole 
Petroleum, and more than 60%, in 
the case of Deep Rock. 

Exception was Richfield Oil, whose 
net profits gained nearly 20% during 
the first six months of this year as 
compared with the 1948 period. 


Continental Oil 
First Six First S'x 

Months 1948 Months 1949 
Gross income $158,845,147 $156,714,.619 
Net income $ 28,935,671 $ 20,364,637 

Net per share $6.00 $4.22 
Creole Petroieum 
$100,020, 000 S$ 51.500.000 

Not per share $3.87 $1.99 
Unaudited 


Net earnings 


Pure Oil 
Net earnings § 20.753.000 s 3 Ooo 
vet per share $4.93 


Ohio Oil 


$ 43,514,576 


$ 24.8S74,0908 


per share $3.79 


Atlantic Refining 
Gross operating 
income 
Net income 
Net per share 


$209,040,461 
$ 16,280,527 


Gain Reported by One 


Richfield Oil 
Net earnings $ 8,489,525 § 10 
Net per share $2.12 $2 
Kentucky Standard 
Sales, other income $100,861,000 § 95." 
Net profit $ 6,706,000 $ 6. 


Deep Rock 
Net income $ 1.701.000 § 
Net per share $4.25 1 72 
First Quarter First Quarter 
1948 194) 


Seaboard Oil 
$ 1,593,273 $ 1 
$1.30 


Esso ‘Cuts in’ Large New 
Pipestill at Bayway Plant 
Special t 

LINDEN, N. J.—Esso Sta 
has in operation at its Bayway 
ery here a new 49,000 b/d v: 
pipestill, the first of three unit 
which the plant’s capacity w 
stepped up by 11,994 b/d of ga 
3,571 b/d of heating oil and su 
tial quantities of liquefied pet 
gas. 

The other units, expected to 
operation by early fall, are a 
b/d Fluid catalytic cracker, 
will be largest in the world, 
light ends plant. 
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Editorially Speaking 











HE self-serve station idea apparently has bumped 
into a hurdle other than state and local fire regu- 
lations. 


NATIONAL PETROLEUM NEWS of Aug. 3 published the 
results of a survey of the fire chiefs in the nation’s 
92 largest cities. This survey showed that there are 
self-serves in only 12 of these cities, though at least 
26 others imposed no legal restrictions upon them. If 
the self-serve idea were spreading rapidly, there would 
be stations of that type in every large city where they 
were permitted, but such is not the case. 


This should be no surprise. It merely bears out that 
there are economic obstacles to self-serves, just as 
there are to other cut-rate stations. These obstacles 
are economic facts far older than the oil industry. 


1. Only a very limited number of people in a market 
can cut the price of gasoline and not bring down all 
competitors’ prices to a profitless level. 


2. A price seller, flourishing because he is able to buy 


product at a cut price in a time of surplus, eventually 
reaches the point where he uses up the surplus and 
cannot grow further without the assurance of a reli- 
able large supply. To be certain of fulfilling his needs 
at all times, he must compete with others in his buying, 
which means paying the going market that competitors 
also have to pay. 


Every price-selling venture, including those that bene- 
fit from competent management, runs into one or both 
of these obstacles some place along the line. That was 
true of the trackside operations of the 20's, just as it 
seems to be true now of the self-serves. 


The hearing at Los Angeles in Eagle Oil & Refining’s 
Sulit against Standard of California has brought out 
some interesting angles regarding self-serves in Cali- 
fornia, where there are several times as many as in 
the rest of the country put together. It develops that 
Eagk was getting an unusually low price from Stand- 
ard o' California under a seven-year-old contract where- 


by th Standard ran Eagle’s crude oil. This special ar- 
range ient in buying obviously enabled Eagle to give 
low prices to its self-serve customers, of which it has 
about 00. 





Wh the contract expired on June 28, Standard of 
Califo cia was not interested in buying the crude since 
* Sur) us of it is now on the market. According to tes- 
hon’ at the hearing, Eagle was unable to buy gasoline 
“sewh re at the price it had been getting from Stand- 


gasoline consumption this summer running at 
- all’ me record high, the gasoline market is strong. 
his loubtedly helps explain why there are no self- 
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Principal Obstacle to Self-Serves Is Matter 
Of Economics Rather Than One of Fire Hazards 


serves in the 25 large cities that apparently would per- 
mit them. It is reasonable to surmise that potential 
self-serve operators cannot locate sources of dependabie 
supply at the kind of a price which would permit a 
deep cut at the retail level. 


The question of whether self-serve actually repre- 
sents more efficient operation will be answered affirma- 
tively only if self-serves can expand against the in- 
evitable competition in the buying of supplies as well 
as in the selling of product. They cannot expect that 
either the industry or the government could or should 
artificially preserve the favorable circumstances under 
which many of them have grown. 


Safety Hazard Objection a Weak One 


By the same token, those in the industry who for 
various reasons oppose self-serves could well be cau- 
tious in asking that self-serves be banned as fire haz- 
ards, particularly when there is so much carelessness 
about smoking and the running of engines is tolerated 
at conventional stations. 


These legal restraints, unless based upon better evi- 
dence than is now available, could kick back. They couid 
bring unwarranted and unwanted restrictions upon all 
oil marketing. And they can foster public ill-will. 


In Seattle, where the dealer association persuaded 
the city council to ban self-serves, the issue is going on 
the ballot in a referendum next spring. In Salt Lake 
County, a ban imposed about six months ago has been 
repealed. In New Jersey a statute outlawing self-serves 
is being tested in the courts, accompanied by a lot of 
publicity reflecting upon the oil industry. 


As long as carelessness by attendants and customers 
is tolerated at conventional stations, the prohibition of 
self-serves as fire hazards will not ring true. Self-serve 
competition is primarily an economic problem. A_ per- 
manent answer can be expected only in the free work- 
ing of economic forces. 





Integrity without knowledge is weak and use- 
less, and knowledge without in egrity is danger- 
ous and dreadful.—Samuel Johnson. 


NATIONAL PETROLEUM NEWS always welcomes 
comments of readers on its editorials. Please 
write Warren C. Platt, editor, 1213 West 3rd 
St., Cleveland 13, Ohio. 
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30% Savings in Fuel Costs Claimed 
For New Oil Burning Tobacco Curer 


Unit Demonstrated in North Carolina Uses 
Lower Cost No. 2 Fuel Instead of Kerosine 


By FRANK C. STURTEVANT 
NPN Staff Writer 


RALEIGH, N. C.—Substitution of 
lower cost No, 2 fuel oil in place of 
kerosine for tobacco curing, together 
with a reduction in the amount of 
fuel required, is claimed for a new 
type of pressure oil burner demon- 
strated at a farm near here last 
week. Manufacturer of the new bur- 
ner is American Machine & Foundry 
Co., New York, engineers and de- 
signers of special processing ma- 
chinery for the tobacco and other 
industries. 

Savings of 30% in fuel cost per 
season are claimed for the new bur- 
ners. A study of 28 No. 1 oil-burn- 
ing tobacco curers made recently by 
the North Carolina State Extension 
Service disclosed an average per- 


cure consumption of 134 gals. of oil. 
The manufacturer says the AMF 
burner averages only 100 gals. of 
No. 2 oil per cure. 

Most of the operating parts of the 
AMF curer are standard pressure oil 
burner units. A conventional, standard 
make of pump is used, combined with 
a standard oil burner motor, fan, 
spark ignition and electrical con- 
trols. Oil is delivered to a standard 
nozzle designed for 214-gal. per hour. 

The fan, however, while of stand- 
ard design is larger than would 
normally be used. The fan delivers 
air at the rate of 140 cubic feet 
per minute (c.f.m) and, according 
to company engineers, only about 
60 c.f.m. reaches the point of com- 
bustion. The balance of the air stream 
acts as a heat transfer medium, but 
unlike conventional warm air heat- 


A claim of 98 to 
99%, combustion 
efficiency is made 
for this oil - fired 
tobacco curing 
burner which uses 
No. 2 fuel oil in- 
stead of kerosine 
and is said to re- 
duce fuel con- 
sumption by 30%, 


ing units, the heated air mingles with 
the products of combustion, both 
traveling through tile ducts. into the 
interior of the curing barn. 


Claim 99% Heat Utilization 


No flues are required because of 
the high combustion efficiency at- 
tained, company says. The company 
engineers contend that the AMF cur- 
er “extracts as much as 99% of oil 
heat value thus eliminating the 
combustion wastes of soot, smoke 
and oil film created by other oil- 
burning tobacco curing equipment.” 
Smoke readings taken during the test 
run showed readings from zero to one 
on the smoke number scale of the 
smoke testing device. 

Pump, motor and fan are mounted 
on a low, sheet-metal stand or base, 
so that no mounting is necessary 
as a part of the installation. The usual 
wiring for thermbdstat, ignition trans- 
former and safety cut-offs is re- 
quired. One safety cut-off stops the 
burner in case of ignition failure. The 
sparking device operates continuous- 
ly during burner operation, although 
company engineers did not state 
whether this was an extra precaution 
to reduce fire hazard or was required 
for the combustion process employed 

The combustion process, for which 
a 99% efficiency is claimed, takes 
place within a small stainless steel 
cylinder, open at one end. Part of 
the air stream enters through a num- 
ber of slots in the closed end, while 
the oil spray enters through a single 
opening in the same end. Balance of 
the air stream passes over the ex- 
terior of the combustion cylinder, 
and, combining with the combustion 
gases, enters a fire brick tunnel. The 
tunnel serves as a manifold to dis- 
tribute the hot air and gases to 
four tile ducts extending across the 
floor of the curing barn. 

The tile ducts have no outside con- 
nections and are open at the end. 
The individual tiles are not joined 
with a tight seal, and may be moved 
at will. This feature is said to per- 
mit flexibility in heat distribution 
within the curing barn, so that So 
called cold spots can be overcome. 


Safety Feature Listed 

The tile duct system was 
oped by the Tobacco Exp 
Station at Oxford, N. C. Anoth 
standing virtue claimed for t! 
tem is the reduction of fire 
There are no duct or fire b 
faces which become hot en 
ignite tobacco particles whi 
chance to fall upon them, U 
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Combustion gases are discharged directly from this system of tile ducts into curing 
barn interior. High efficiency combustion is said to prevent damage to tobacco 
quality from smoke, soot or oil odor 


moving a common cause of costly 
curing barn fires, company states. 

Additional protection is provided 
by a fusible link installed in the 
barn wall and wired to the burner 
which will shut down the burner if the 
barn temperature rises above 200° F. 
The company calls its burner the 
AMF Jet Tobacco Curer, but it 
should not be confused with other 
oil burners for conventional heating 
purposes which have used the term 
“jet”. Company engineers say this 
unit was developed solely for to- 
bacco curing, and they disclaim any 


Fuel Oil Briefs 


H. L. Cannell, manager, Oil Heat 
Sales, Standard of Ohio, recently 
sent proofs of a newspaper ad to the 
company’s division offices, and an- 
nounced that the company would 
run the ad in any newspaper in any 
town where two or more separate 
burner dealers would publish adver- 
Using of their own at the same time 
totaling 50 inches or more. 

The Sohio ad carries the headline: 
“Now, Put In Clean Automatic Oil 
Heat.” Included in the copy is a ref- 
erence to plenty of oil, its lower 
price and the availability of burners 
through local burner dealers. Burner 
manufacturers, as well as dealers, 
have expressed great interest in the 
canipaign, Mr. Cannell reports, and 
dealers in a number of cities took 
advantage of the offer. 

* * © 

A report from Scotland indicates 
that oil burner manufacturers in that 
area note a slight swing back to oil 
in competition with coal due to im- 
Pro\-d supply of heating oil, down- 
war trend in price, and continued 
scar-ity and high price of coal. 

* * * 
O. Spiess, national secretary of 
OH! Distribution Division spoke at a 
rece meeting of the Oil Heat Insti- 
lute of Rochester, telling how major 
npanies are helping to promote 
e of oil for heating. At the 
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knowledge of whether the design 
features are applicable to home or 
commercial oil heating plants. 


Only about 45 of the curing burn- 
ers have been made so far, all for 
test purposes. The company expects 
to put them on the market about the 
first of next year and forecasts a 
sale price of around $240 to $250 for 
the unit alone. Tile for ducts is es- 
timated to cost around $50 to $60 
and installation labor about $25. A 
semi-skilled mechanic can complete an 
installation in about one day, com- 
pany reports. 


same meeting A. C. Friemann, gen- 
eral sales manager, Delco Appliance 
Division, - told about some ways to 
stimulate salesmen, and also gave his 
opinion that some kind of a co-oper- 
ative promotion program was essen- 
tial in local areas. 
* * *~ 


A. C. Shields, managing director, 
Oil Heat Institute of Greater Wash- 
ington, has sent a bulletin to mem- 
bers urging that they all join the lo- 
cal credit men’s association in order 
to reduce credit losses to a minimum. 

* * Saad 

Another series of co-operative 
newspaper ads is being planned, this 
one by the Albany, N. Y., group. 
This local chapter has changed its 
name to “Oil-Heat Institute of East- 
ern New York” because members in 
nearby towns have in the past ob- 
jected to being identified as part of 
an Albany association. 

* * x 


The Oil Heat Assn. of Maryland 
gave a banquet on June 7 in honor of 
the second graduating class from the 
Public Vocational School’s oil burner 
course. The oil burner training 
school is jointly sponsored by the as- 
sociation and Department of Educa- 
tion. 


* * * 


OHI of Washington State has or- 


Fuel Oil 





ganized two new committees. The 
Service Panel Committee will answer 
all service questions propounded by 
members. Members are: Chet Haven, 
Oil Burner Service Co., Seattle; 
Louis Hope, A. Wilcox Co., Seat- 
tle; and Chet Lovas, Rossoe Oil De- 
livery Co., Seattle. The Business 
Management Committee will develop 
better management practices among 
members. On the committee are: 
Bob Elmslie, manager, OHI of Wash- 
ington, chairman; Fred P. Griffin, 
Griffin Fuel Co., Seattle; Tom Allen, 
Acme Fuel Co., Olympia; and Robert 
D. Watt, Electro-Watt, Seattle. A 
series of 11 regional meetings in 
principal markets of the state are 
scheduled to start not later than 
Sept. 1. 
* * * 

The Wisconsin Oil Heat Assn. ran 
newspaper ads in the Milwaukee 
Journal during May in which a part 
of the copy consisted of these figures 
on the comparative cost of coal, gas 
and oil heat: 


Check These Figures. You Will 
Find How Economical Oil-Heat 


Really Is: 
Coal oi Gas 
At 
Grade Price Equiv- 13.3c Equiv- Cur- 
of per alent per alent rent 
Coal Ton Gallons gal. Therms Price 


Anthracite . $21.85 153 $20.35 214 $29.25 
Pocahontas. 19.00 144.5 19.22 202 27.65 
CU écties 19.30 158 21.01 221 30,18 

Elsewhere the text calls attention 
to the clean, automatic features of 
oil heat, mentions the plentiful sup- 
ply of oil, and emphasizes the impor- 
tance of good installation by mem- 
bers of the Oil Heat Institute who 
display the OHI emblem. 


Heating Code Delay 
Rejected by FTC 


Federal Trade Commission last 
week issued formal denial to re- 
quests of two trade associations for 
indefinite postponement of the July 
30 operative date of the trade prac- 
tice code for the oil heating industry 
of New England. 

Postponement requests had been 
filed by Joseph B. Wells, executive 
director of Oil Men’s Assn. of New 
England, and J. L. Johnson, presi- 
dent of New England Fuel Dealers 
Assn. Opposition to any proposed 
postponement came from Oil Heat 
Institute of New England, original 
sponsor of the code. 

An “informal” meeting had been 
tentatively scheduled for Aug. 3 be- 
tween commissioners and Messrs. 
Wells, and Johnson but plans for 
meeting dissolved as Mr. Wells ob- 
jected to what he termed a time 
limitation for presenting arguments. 

In denying postponement appli- 
cations, FTC said that parties af- 
fected by oil heating code may “at 
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seek the 


any time 
repeal of the rules, and upon ade- 
quate showing of a basis therefore 
may secure a public hearing thereon 
at a time and place suitable and con- 


amendment or 


venient to interested parties and 
open to all such parties.” 

The commission had allotted just 
15 minutes to Mr. Wells and such 
witnesses as he might choose to ac- 
company him. Mr. Wells suggested 


the session be put off until time 
could be provided for discussing, 
among other matters: 

“The question of the propriety, 


wisdom and public policy involved in 
the commission’s assumption of ad- 
visory functions and implied regu- 
latory supervision over some 4,000 
to 5,000 intrastate businessmen in 
the New England area.” 

Putting the association’s attitude 
toward the code in those terms for 
the first time, Mr. Wells added in a 
letter to acting FTC Chairman Ma- 
son: 

“This is clearly the great question 
involved in the new precedent which 
this code will tend to establish .. . 
adding, as it does, Federal Trade 


Commission advisory regulation over 
intrastate operators to its statutory 
functions in relation to interstate op- 
erators.”’ 


New Oil Burner Group Adopts Code of Ethics 


MINNEAPOLIS — An eight-point 
“Code of Ethical Practices’ was 
adopted by the newly-organized Up- 
per Midwest Oil Burner Assn. at its 
first annual convention on July 26. 


The code declared that it is the 
“duty of everyone engaged in the 
oil heating industry to co-operate in 
every effort to build up the industry 
and make it of the greatest possible 
service to the American public.” 

The code pledged the association 
members: 


1. To use only high grade materials 
and to seek by every means to 
achieve high efficiency performance 
from each and every installation. 


2. To employ, at an adequate wage, 
workers of charter and dependabil- 
ity, and to provide conditions favor- 
able to their welfare, encouragement 
and development. 


3. To keep properly informed con- 
cerning new developments within the 
industry and to conform all installa- 
tions of equipment with the local 
codes or the installation standards 
as set up by the Oil Heat Institute 
of America. 


4. To avoid any exaggeration or 
misrepresentation in word or infer- 






Nine-Month Budget Plan Offered Fuel Oil Customers 








ence so that customers will nev: 
be led to expect more in performanc 
or service than is actually delivere 

5. To adjust promptly any cause 
of dissatisfaction and to endeavor 
to make every purchaser a satisfied 
customer. 

6. To compete always with fair- 
ness, securing patronage on merit 
and without derogatory reference to 
a competitor or his equipment. 


7. To interest himself in the pub- 
lic welfare in behalf of which he will 
be ready to apply his special knowl- 
edge, skill and training for the use 
and benefit of mankind. 

8. To maintain the highest stand- 
ards of ethical and moral practices 
throughout the conduct of business 
in order to achieve customer satis- 
faction and to reflect credit on the 
association and the industry. 

B. L. Gage of Gage-Reeves Co., 
Minneapolis, was elected president of 
the association. Other officers named 
for one-year terms were: Fred 
Meyer, Rapids Tire Co., Grand 
Rapids, Minn., vice president; Robert 
Lee, Grudem Bros., St. Paul, treas- 
urer, and H. F. Horning, Minneapolis, 
secretary. 
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MAKE EQUAL MONTHLY PAYMENTS 


THIS OFFER IS LIMITED TO CUSTOMERS WITH 
STORAGE CAPACITY OF 275 GALLONS OR MORE 


Order Now Neat Season's Reausrements 


Ontrbeters of 


TEXACO PRODUCT’ JE fferson 2741 





ATTENTION 


MR. FUEL OIL USER 


YOU CAN NOW HEAT YOUR HOME WITH OIL AND 
NO MORE BIG OIL BILLS TO PAY ON DELIVERY 
NO NEED TO CALL FOR DELIVERY 


WE KEEP YOUR TANK FILLED 


AUTOMATICALLY and YOU PAY EQUAL 





Without the Problem_of Doing 


Periodical Ordering 


ARROW PETROLEUM CO. 





Make Checks Payable To: 


ARROW PETROLEUM CO. 


5930 SEYMOUR AVENUE 
CINCINNATI 12, OHIO 


Your Fuel Oil Bill No. 2 








is Due OCT 4 1949 





Amount to be 


Paid $ (ZeGO 





t#@ MAIL THIS CARD 
WITH YOUR REMITTANCE 


Last Day For 





MONTHLY PAYMENTS 
At left is reproduction of a newspaper ad used by Ar 
row Petroleum Co., Cincinnati, to announce its new nine 
month budget payment plan for domestic fuel oil customers. 
Above is a sample of the copy used for a set of post card in 
voices. Since each monthly payment is for an identica! 
amount, all nine cards of the set can be made up i! 


advance. 


5930 Seymour Avenue 





IF YOU LIKE THIS PLAN— 
PLEASE TELL YOUR NEIGHBOR 


This is done as soon as each contract is signed 
and approved. Each month thereafter the only clerical op 
eration necessary is that of mailing a group of cards. / 
mimeographed agreement form (not shown) is used on con 
junction with the budget plan in which an estimate 
entered of the customer's total fuel oil requirements for th 
entire heating season. The agreement is signed by th 
customer and by Arrow. One paragraph obligates the cu 
tomer to pay at time of delivery for any fuel oil deliver 
in excess of the estimated quantity: the company also o! 
ligates itself to make a refund next July 1 if monthly pa 
ments have exceeded requirements. (For other budget pla: 


see NPN Dec. 15, 1948, p.-38..) 


Payment OCT 10 1949 _ 
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TOM LANDRUM operates the Hi-Speed 
Station at Monroe and Central, Toledo, 
Ohio. He uses his Universal ‘Jeep’ 
for just about everything — car starting, 
repair truck, and general utility vehicle 
—service calls of all kinds. Of his ‘Jeep 
Mr. Landrum says, “It can’t be beat for an 
efficient, economical and profitable piece of 


service equipment.” 


\ hen equipped with wrecking crane, 
the Universal ‘Jeep’ becomes a depe 
le, efficient wrecker... ae of 


towing any passenger car. 


WILLYS-OVERLAND MOTORS, TOLEDO 1, 


Aus 10, 1949 


i oh 


7, 


7 


" ANDRUM Hie a 
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“My ‘Jeep’ Brings in 


Extra Profits .. .” 


It’s those extra jobs that mean extra profits” says Tom 
Landrum, “and that’s where my Universal ‘Jeep’ pays 
off.” With four other big stations near-by, he relies on 
his ‘Jeep’ to offset keen competition through profitable 
service calls. Mr. Landrum is developing new customers 
—boosting his parts and accessories volume. 

The sturdy, yet highly maneuverable ‘Jeep’ gets 
around fast on the hard roads in conventional rear 
wheel drive. Four-wheel-drive takes it over bad roads 
through mud and drifts impassable to ordinary vehicles. 

See the Universal ‘Jeep’ that handles more jobs at 
less cost than any other vehicle... pays its way with 
extra profits through service calls. Ask your Willys- 
Overland dealer for complete details. 


4-WHEEL-DRIVE 


. UNIVERSAL pe ep 


OHIO MAKERS OF AMERICA’S MOST USEFUL VEHICLES 
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This view of the warehouse shows how the Quonset structure was set on a foundation raised to the height of an oil drum to 
prevent damage to sidewalls of the building in moving drums about. Because of the high foundation it was necessary to 
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add extension; to the doors 


Jobber Looks Ahead—Builds 
New Bulk Plant and Station 


Marketer Continues Program of Full-Dump 
Deliveries Which He Began 20 Years Ago 


By HOLGER RIDDER 
NPN Staff Writer 


A new $20,000 bulk plant—includ- 
ing warehouse, loading rack and 
77,500 gals. of storage—and a new 
service station top the “Planning for 
Profit” program of Ray L. Burke, 
jobber of Shell Oil products under 
the name of Sunset Oil Co. in Sidney, 
Ohio. The bulk plant has been com- 
pleted and the service station is un- 
der construction. 

Though he had no problem of traf- 
fic congestion at the loading rack 

since only two trucks use it—Mr. 
Burke built the new rack to speed 
loading and movement of the trucks 
in and out of the plant. In addition, 
Sunset Oil, since 1928, has practiced 
a policy of delivering only full dumps 
at service stations. The dumps—900 
gals.__though small indicate that in 
virtually every jobber operation, large 
or small, there is opportunity to take 
at least partial advantage of prac- 
tices which have been proved in more 
extensive operation. 

The Sunset bulk plant was built 
by a contractor on a cost-plus basis, 
with Mr. Burke personally supervis- 
ing the project as it went along. He 
feels that while some jobbers may 
steer clear of cost-plus contracts on 
any building project, his own exper- 
ience turned out quite well. 


The Sunset loading rack was de- 
signed by Mr. Burke and built ac- 


cording to his specifications (see 


photo on p. 27). The platform itself 


is 9 ft. wide, 17 ft. long and 13 ft. 
high. Of the width, 3 ft. 8 in. of the 


platform serves as a walk for the 
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driver while loading the truck. The 
p!atform itself rests on three 8-in. 
thick concrete foundation sections 
rising 4 ft. above ground. 

The platform consists of 2 x 12’s 
running lengthwise and resting on 
the concrete base. A number of 2 x 4’s 
run crosswise to form the platform 
floor. These crosspieces are spaced 
about a half inch apart to prevent 
water and snow or ice from col- 
lecting on the platform. The roof, 
of corrugated metal, is of a type 
found on many loading racks. 

The rack is supplied through five 
f-in. lines connecting into five 2-in. 
meters with air eliminators. Three 
2-in. loading arms enable truck fills 
at 90 gals. per minute. Rack is so 
arranged that truck can take on 
gasoline and fuel oil at the same 
time. 

Rack, in addition to 
equipped with control 
dual pumps. 

Location of the rack affords trucks 


meters, is 
valves and 


an 80-ft. radius in which to turn, 
eliminating unnecessary maneuver- 
ing. 


New storage installed at the plant 
includes three 12,500-gal. tanks for 
Nos. 1 and 2 fuel oil and kerosine, 
and two 20,000-gal. tanks for gaso- 
line. 


Quonset Type Warehouse 


Sunset’s new warehouse is a Quon- 
set type structure—-24 by 72 ft. In 
erecting the building, a foundation 


was laid, rising above the ground to 
a height equalling that of an oil drum. 
Mr. Burke said this was done to per- 
mit moving oil drums around in the 
warehouse without the risk of dam- 


aging the walls of the Quonset. Be- 
cause the building was placed on 
such a high foundation, Mr. Burke 
had to buy extensions for the doors 
(see photograph above). Warehouse 
which is on only one floor, is used 
to store regular Shell items such 
as canned oil, antifreeze, machine 
oil, insecticides, etc. Sunset Oil 
handles some TBA but not of suf- 
ficient volume to call for storage 
of tires and batteries in the ware- 
house. 

Warehouse is also used to house 
Sunset’s one cab-over-engine’ type 
900-gal. tank truck. The other truck 
which uses the Sunset rack is a 
900-gal. tank truck handling farm 
accounts. It is operated by a commis- 
sion agent, L. W. Sherman. This 
vehicle is not kept at the warehouse 


Room for Expansion 


The Sunset bulk plant is located 
just outside of Sidney. The site is 
sufficiently large to permit expan- 
sion. The plant has 250-ft. frontage on 
the highway passing the plant and 
has 275-ft. frontage on a rail siding 
adjacent to the site. 

In planning the bulk plant, Mr. 
Burke also had to allow for unloading 
of transports so as to not interfere 
with loading operations at the rack. 
The unloading facilities are located 
between the loading rack and the 
warehouse. To facilitate unloading of 
transports at night, two light switches 
have been installed by which plant 
lights can be turned on either from 
the loading rack or from the back 
of the building. 

The transport drivers have keys 


to the tanks, pumping equipment 
and the light switches. To avoid pos- 
sibility of error in unloading. a tag 
bearing the brand of product is at 


tached to each valve. 

Mr. Burke’s new service stat is 
being erected in Sidney, replacing 
one which has been leased t the 


same operator for the last 17 years 
The station site is about 30 1 by 
16 ft., located on Rt. 25—the xie 
Highway. The new station will ol 


the two-bay type. Office will b he 
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ft. by 1742 ft and will have excellent 
di-play facilities. Storage at the sta- 
tion will consist of two 2,000-gal. 
tanks. One island with two pumps is 
considered sufficient to handle the 
station’s gallonage—at least for the 
pi sent. 

Ir. Burke owns two stations and 
has one on leased ground, all three 
being leased to operators. In addi- 
tion, Sunset Oil supplies another 
Shell station. Three of the stations 
are in Sidney and one in Port Jeffer- 


Only three persons are on the Sun- 
set pay roll—Mr. Burke, his driver 
and bulk plant operator (Guy Petty), 
and Mrs. Burke who handles all the 
clerical work for the company. Mr. 
Burke maintains no office, handling 
all office work at his home. 

Mr. Burke began as an oil jobber 
in March of 1928 when he and a 
partner purchased the East Side Fill- 
ng Station in Sidney. The property 
onsisted at that time of a service 
station and small bulk plant; Eight- 
een months later the partnership 
was dissolved, Mr. Burke taking over 
the entire operation and changing 
the name of the company to Sunset 
Oil. The name Sunset, incidentally, 
was taken from the brand of gaso- 
line being sold by East Side Filling 
Station at the time Mr. Burke took 


ove! 


Also included in the deal when he 
took over East Side was an old truck 
with a 400-gal. tank on it. And it was 
at this time that Mr. Burke decided 
he would deliver only full dumps to 
his accounts. This worked pretty well 


except for one minor detail. When 
delivering product to one account in 
Sidney, Mr. Burke found the old 
truck would not make the hill lead- 
ing up to the account with a full 
load. This meant the truck had to be 
rerouted, making a round-about trip 
to deliver -the product. Coming back, 
however, the truck coasted down the 
hill in great shape. 


Added Truck Equipment 


Soon after, though, he purchased 
a new truck, also with a 450-gal. 
tank. But this one could negotiate 
the hill in question without difficulty. 
Then about 10 years ago he purchased 
his present truck. 

When Sunset first began operations 
it had 30,000 gals. storage at the 
bulk plant and was supplied by In- 
dian Refining. When The Texas Co. 
bought out Indian Refining, Sunset 
switched to Silver Flash, the jobber 
brand of Shell Oil. About 12 years 
ago Mr. Burke began handling the 
Shell brand. 

Mr. Burke said all of Sunset’s ac- 
counts—-industrial and otherwise 
are on a 30-day basis. Three of the 
stations he supplies pay on delivery 
by check while one pays the first 
of each month. 

Prior to entering the business as 
an oil jobber, Mr. Burke operated a 
service station in Sidney for eight 
years. 

Manufacturers of principal equip- 
ment in Sunset’s new bulk plant in- 
clude; Neptune Meter Co., Viking 
Pump Co., Buckeye Iron and Brass 
Co. Inc., and Sharpesville Steel Fab- 
ricators. 





Stan | 
left) 
high 


3 in front of the loading rack he designed are Ray L. Burke, Sunset owner 
nd his driver and bulk plant operator, Guy Petty. The rack sets up on 4-ft. 
icrete sections and is equipped to load gasoline and kerosine at the same 


time at 90 gal. per minute 


Butane-Propane Meeting’s 
Two-Day Program Is Set up 


Special to NPN 

MINNEAPOLIS—tThere will be no 
trade exhibit at the coming conven- 
tion of the National Butane-Propane 
Assn., and the dates have been 
changed to Sept. 19 and 20 instead 
of Sept. 19, 20 and 21. The two-day 
convention will consist entirely of 
meetings which will be held at the 
Jefferson Hotel, St. Louis. 

An announcement from the office 
of Elwin E. Hadlick, secretary, says 
that the trade exhibit was cancelled 
because of the absence of new models 
and the state of the market 

Following is the schedule of con- 
vention sessions and the list of 
speakers: 

Monday, Sept. 19, 10 a.m.— Meeting 
for active members, reports of of- 
ficers, election of directors, open 
forum, etc. 

1:30 p.m.—-Speaking session 

6:30 p.m.—Buffet supper 

Tuesday, Sept. 20, 10 a.m.—-Speak- 
ing program, conclusion of outstand- 
ing business and installation of new 
officers. 

These are the speakers: 

Percy Bugbee, general manager, 
National Fire Protection Assn., Bos- 
ton, subject: “The Work of the Na- 
tional Fire Protection Assn.” 

Joseph F. Holland, counsel, Peveley 
Dairy Co., St. Louis; subject to be 
announced later. 

Lee | Brand, vice president, 
Empire Stove Co., Belleville, Ill.; sub- 
ject to be announced later. 

Raymond R. Tucker, head of the 
department of mechanical engineer- 
ing, Washington University, St. Louis, 
subject: “Butane-Propane Gas for 
Heating.” 

John V. Grimaldi, director of In- 
dustrial Division, Assn. of Casualty 
and Surety Companies, New York; 
subject to be announced later. 

Two additional speakers are yet to 
be announced, one of whom will talk 
on “The Taxation of Co-operatives’”’ 
while the other will discuss ‘“Build- 
ing Good Will and Confidence Among 
Competitors.” 

At 2a meeting of the association’s 
board of directors July 13 and 14 
at Grandview Lodge, Nisswa, Minn., 
the following program was adopted, 
aimed at the elimination of retesting 
LP-gas cylinders in favor of the test- 
ing and retesting of cylinder safety 
relief valves: 

1. Repeal of all provisions of Camp- 
bell’s Freight Tariff No. 4 requiring 
the testing of liquefied petroleum 
gas cylinders because of lapse of a 
certain period of time. 

2. Add requirements to the same 
tariff providing for: 

a. Use of a safety relief valve on 
all liquefied petroleum gas cylinders; 

b. Initial manufacturer’s test of 
safety relief valves; and 

c. Retest of safety relief valves at 
specified interva's 
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NEW COMPLETE 
LINE of 


FILLING: Liquid enters spiral flutes 
of rotors, impelling them to turn freely. 


MEASURING: An exact volume of 
liquid is momentarily is:lated from in- 
let and outlet. 


DISCHARGING: Liquid flows freely 
out of the rotors into the downstream 
line. 


a 


MODEL B-93 
capacity 800 G.P.M. 


IPELINES AND OTHER 
FRING APPLICATIONS 


‘Bropie 


RALPH N. BRODIE CO., INC. 
6lst & LOWELL, OAKLAND 8, CALIFORNIA, U.S. A. 
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MODEL B-82 
capacity 550 G.P.M. 





Featuring au entirely New 
Drinciele and ALL-STEEL 
HOUSING 


Entirely new in principle, yet fully tested 
and proved in hundreds of installations, the 
new Brodie A//-Stee/ BiRotor Meters offer 
advantages not to be found in any other line 
of meters on the market. They’re built to 
stay accurate and last longer, with less 
chance of damage—less maintenance. The 
readily replaceable and interchangeable 
metering unit is mounted within a welded 
all-steel meter housing. Brodie BiRotor 
Meters can be quickly and easily checked 
and cleaned, without disconnection from 
existing pipelines. In complete static and 
dynamic balance, two gear-synchronized 
spiral-fluted rotors achieve true-rotary per- 
formance—with no reciprocating parts to 
wear or impair metering efficiency. Select 
the BiRotor Meter that best fits your re- 
quirements. Write for full details today. 


otor 
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MODEL B-72 
capacity 350 G.P.M. 





METERS 


Division Offices: CHRYSLER BLDG., NEW YORK CITY e 59 £. VAN BUREN, CHICAGO 5 
302 SOL H PEARL ST., DALLAS 1. TEXAS © 221 -9th AVE. NORTH, SEATTLE 9, WASH. © REPRESENTATIVES AND STOCKS IN ALL PRINCIPAL CITIES 





MODEL B-62 
capacity 250 G.P.M. 





PROVED 
IMPROVED 
APPROVED 


—in hundreds of installations 


ALL-STEEL HOUSING 


Insures rugged endurance and freedom 
from damage or breakage. 


PRECISION DRY ADJUSTMENT 


Adjustable in positive and definite incre- 
ments as fine as 1/20 of 1 percent. 


STREAM FLOW DESIGN 


Smooth unrestricted fast flow adds to 
greater speed and efficiency. 


FRICTION FREE OPERATION 


No complicated mechanism or reciprocat- 
ing parts to wear. 


TRUE-ROTARY PERFORMANCE 


Synchronized rotation always in the same 
direction with no opposing forces. 


@ 2101S. SAN PEDRO, LOS ANGELES 11, CALIFORNIA 
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Aerial view of the Port Petroleum ¢ 

marine terminal at Green Island, N. Y. 
just outside of Albany. One-way truck 
traffic is maintained through the ter- 
minal yard, utilizing two gates in the 
fence surrounding the terminal proper. 
ty. The large tank at the extreme right 

is under construction 


Independent Expands Terminal Storage 


Final 4,000,000-Gal. Unit Will Provide Total 
Capacity of 13,000,000 Gals.; Excess Leased 


This is another in the National Petroleum News series of articles on Planning For 
Profit. This story describes the time savings for tank trucks by the installation of 


modern, high-capacity pumps, meters and loading arms 


By FRANK C. STURTEVANT 
NPN Staff Writer 


A large Independent 


ficient tankage 
the leasing of terminal 
others. 


troleum Corp. has 


Benjamin L. Dubb, presi- 

dent of Port Petrbleum 

Corp., and father Arnold 

and Bob Dubb, opened 

Dubb’s Gasoline Garden 

in Schenectady, N. Y., in 
1921 


30 


marine ter- 
minal operator at Albany, N. Y., the 
Port Petroleum Corp., has added suf- 
to its plant to permit 
facilities to 
For the past year Port Pe- 
been 


some 


terminal 
Green 
Albany, 


handling expansion 


Arnold Dubb, vice presi- 

dent of Port Petroleum 

Corp. began as a service 

station attendant. and 

served as a staff officer 

in the European Theatre 
POL section 


petroleum 
companies through its plant, and at 
the same time carrying on its long 
established 
The site 
on the 
Island, 
was 
purposes. 


products of 


wholesale business. 
of the 
Hudson 
ms Bx 
purchased 
Held 


Bob Dubb, secretary, Port 
Petroleum Corp., has 
charge of terminal opera- 
tions and of the com- 


pany’s truck fleet 


other 


Port Petroleum 
River at 
just north of 
in 1940 for 
back by 


the war, the company only recently 
was able to erect the additional tanks 
it had planned. The last unit to bi 
completed is a 4,000,000-gal. tank 
which will give the terminal a total! 
capacity of about 13,000,000 gals 


t =) 


In one phase of its business Port 
Petroleum acts as supplier to man) 
Independent oil jobbers in eastern 
and central New York. It began de- 
veloping this class of trade, which 
consists largely of fuel oil, in 1935. 


Another function Port Petroleum 
performs is that of a Richfield dis- 
tributor, marketing gasoline through 
service stations in the Albany area 
It has no direct heating oil business, 
however, thus avoiding competition 
with any of its jobber customers 


Its public terminaling business, be- 
gun last year, constitutes a_ third 
phase of the new terminal’s opera- 
tions. In performing this third func- 
tion, Port Petroleum assumes respon- 
sibility for a large inventory o! pe- 
treleum products delivered to its te! 
minal dock by barge. 


Certificates Aid Bookkeeping 


By agreement, a Saybolt qu: 
inspection certificate of all barg 
liveries, corrected to 60 deg 
perature, is accepted by both } 
for bookkeeping purposes. Po 
troleum credits the customer's 
tory account with the number « 
lons shown by the certificate. 


Also by agreement Port Pet! 
deducts half of 1% from th: 
tomer’s products inventory 
standard allowance for necessa 
in handling. Customers take d 
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AUTOCARS... powerful, 


Shell Oil Company, Pasco, Washington, uses two of these 
units for bulk hauls of gasoline, fuel oil and stove oil from 
Umatilla, Oregon, to Spokane and the Inland Empire. 
Nationally known haulers, in ever-growing numbers, are 
finding in heavy-duty Autocars the unsurpassed combina- 
tion of power, stamina and economy that they must have 


for the economical distribution of heavy liquid loads. 


AUTOCAR TRUCKS 


They cost less, because they do more work 


Manufactured in Ardmore, Pa. « Factory Branches and Distributors from Coast to Coast 


: —— * 
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sturdy, economical 





A rig this size 
has to be shown 
in sections 


If you would like to see an 
Autocar tank truck and full 
trailer of truly majestic pro 
portions, cut out the lower 
section of this advertisement 
and paste it next to the top 


section. 
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*IN NEW BRITAIN, CONN. 
F. E. Rackliffe, Jr., president of 
the Rackliffe Oil Company, 
writes this about his new But 
ler Truck Tanks: 


“I'd like to take this occasion to congratulate you and 
your company on the fine tanks that you built for us. 
In all my experience of buying truck tanks, I’ve never 
seen anything so finely engineered and built so pre 
cisely as your tanks are. They’re absolutely the {inest 



















Complete pumping system installed in 2400 gallon, 
2-compartment fuel oil truck tank (shown above) re- tanks I’ve ever seen. . . 
cently purchased by The Rackliffe Oil Co., New Brit- 

ain, Conn. 
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GET “FIRST CALL” 


For Dependable . .. Low-Cost 
Fuel Oil Delivery Service... 


From now on—through the coming winter months—demand for fuel oil delivery 
service will be at its peak. “First call” has already sounded in the New England 
area* and is spreading rapidly across the nation as home owners prepare for cooler, 
then colder, weather. 
Butler Truck Tanks again get first call for the job because they have proved, year 
after year, that they are business-builders through faster, more dependable local 
delivery service—at lower cost. In construction and performance, they offer more 
money-saving features—more extra advantages for owners and operators—than 
any other truck tank in the field. 
There are sizes and capacities to meet your individual needs for local delivery serv- 
1. ice and over-the-highway transportation. Mail coupon today for detailed informa- 


: tion on Butler Truck Tanks. 

it- 

; BUTLER MANUFACTURING COMPANY 
; KANSAS CITY, MO. e GALESBURG, ILL. © RICHMOND, CALIF. « MINNEAPOLIS, MINN. 
. Mi oz q 


st 7454. 13th Street, Kansas City 3, Mo. 


954 6th Ave.,S.E., Minneapolis 14, Minn. NAME 
Dept. S, Shipyard No. 2, 
P.O. 80x 1072, Richmond, Calif. 





ADDRESS __ 





Send complete Information 
on Butler Truck Tanks 


—— Gals. Capacity CITY ZONE ___STATE 
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of their products in transport loads 
through the terminal's regular truck 
loading dock. Signature of the cus- 
tomer’s truck driver on the delivery 
ticket clears the inventory. For the 
use of its terminal Port Petroleum 
bills the customer at an agreed 
throughput charge. 


A battery of five 300 g.p.m. pumps, 
located outdoors, serves two loading 
racks. Newest loading rack was con- 
structed last fall, and is 8 ft. 6 in. 
high so as to be on a level with the 
top of large transports. It consists 
of a steel platform mounted on top 
of four concrete piers, and is equipped 
with four hinged walkways, two on 
each side, which let down from open- 
ings in the railing around the plat- 
form. The hinged walkways were 
designed by the Port Petroleum 
management and were _§ fabricated 
from standard structural steel ma- 
terial in a local shop. Bolts serve as 
hinges, and chains support the walk- 
ways while in the down position. The 
chains also serve as a handhold or 
railing. 

There are nine 300 g.p.m. meters 
which are connected to six loading 
spots. Manifolding makes it possible, 
in case of pump breakdown, to hook 
one pump to as many as five of the 


meters without mixing products. Port 
Petroleum management believes in 
rigid plant inspection. All above 
ground piping is coated with asphalt 
paint once a year which helps to seal 
leaks. 

The company asserts it does not 
have spills while loading trucks at 
the loading rack. As a matter of 
policy all loading is done by company 
employes so that necessary precau- 
tions can be more faithfully ob- 
served. As it is possible to load a 
5,500-gal. transport in about 20 min- 
utes on the average, customers’ 
trucks seldom experience delays in 
getting to the loading rack. 


Started Business in 1921 


President of Port Petroleum Corp 
is Benjamin L. Dubb, who began 
business in Schenectady, N. Y., in 
April 1921. A story about Dubb’s 
Gasoline Garden appeared in the 
NATIONAL PETROLEUM NEWS _issue 
of Jan. 25, 1922. The “Garden” was 
the second drive-in service station to 
be opened in Schenectady. The sta- 
tion and its affiliated tank-car bulk 
plant were operated successfully un- 
til their sale to a major oil company 
in 1929. 

In 1932 Mr. Dubb organized an In- 
dependent oil jobbing business which 


distributed gasoline to dealers un 
a private brand. The company took 
on the Richfield franchise about 19 
and at the same time began sup} 
ing heating oil to jobbers. 

Associated with Mr. Dubb in 
business are his sons, Arnold Dubhb 
vice president, and Robert Dubb, s 
retary. 

Arnold Dubb has spent 20 of his 
years in the oil business, starting 
a service station at an early age, 
progressing through marine plan 
management, charting of vessels an 
cargoes, marketing and _ finan 
During World War II he enlisted in 
the Army and became a staff officer 
in the European theater of operations. 

Robert Dubb attended New York 
Military Academy before joining the 
company in 1938. He is in charge 
of the company’s own fleet of trucks, 
and also supervises operations at the 
terminal. 





Equipment 


Equipment used at Port Petrole 
Corp. terminal includes the following 
Pumps: Ingersoll Rand Co 
Meters: Bowser, Inc. 
Loading Valves: Ohio Patterr 
& Fdry Co 
Vents: Shand & Jurs Co 














New Refining Unit to Produce 30% More ‘Gas’ from Barrel of Crude 


LIMA, Ohio—Thirty per cent more 
gasoline will be produced from every 
barrel of crude at the Standard Oil 
Co. (Ohio) refinery here when new 
facilities now under construction are 
completed in the next few months 
according to Elliott B. McConnell, 
vice president in charge of manu- 
facturing for the company. 

Responsible for the jump in gaso- 
line yield will be a 16,000 b/d Fluid 
catalytic cracking unit, almost com- 
pleted, and a 1,500 b/d continuous 
crude distillation and coking unit 
Both are part of a $30-million expan- 
sion and modernization program 
which Ohio Standard has undertaken 
to double present 15,000 b/d capac ity 
at, its 63-year old Lima refinery. O!- 
ficials and guests of the compan) 
were given a preview of the project 
during a special tour of the plant 


The higher gasoline yield w 
at the expense of residuals, 
will be reduced from a present 
yield to less than 2%. 

The Fluid unit is expected be 
ready to go on stream in abou' two 
months, and the coker, which the 


Inspecting a glass model of the new Fluid catalytic cracking unit now nearing 

completion at the Lima refinery of Standard Oil Co. (Ohio) are Seward R. Boles. 

manager of the refinery; William F. Ferguson, Lima's mayor; Elliott B. McConnell. 

vice president in charge of manufacturing for the company; H. E. Widdell, presi- 

dent of Arthur G. McKee Co., contractors building the catalytic unit: and F. J. 
Sanders, technical manager of the manufacturing department 


company describes as one o! the 
first of its kind in the nation, next 
February. Also included in th ro- 
gram is a complete solvent lub: icat- 
ing oil plant with a capacity (0,- 
000 gal. of finished lubes dai 
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U. S. PEERLESS FUEL OIL 
: DISTILLATE HOSE <— 
° : _ _ 
: For tank truck delivery to home * 
Built for the toughest work an oil hose has to face, ——S— 
U.S. Peerless Style P-244 has a high strength == Sl - hn 
carcass with high flexibility. It readily adapts itself _ \ é 
to small curvatures necessary when stored or carried 
on reels. Distinctive chocolate-brown tough Neo- . 
prene cover, special oil-resistant synthetic rubber 
tube. Positive fitting U.S. Giant compression 
A spring replaceable couplings. Also specially de- 
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Station Service, Salesmanship, Manners 


Poor, Oil Man Says 


Shortly after the end of the war, F. A. Bean wrote an 
NEWS “The Service 
What About Those 
This article, appearing in NPN of Feb. 6, 1946, (p. 26), oil marketing to 
discussed an automobile trip by Mr. Bean and his family. 
Mr. Bean, who had been active in oil marketing most of 
his life, was shocked by the decline in service and house- 
keeping standards, and he frankly said so in his article. 

Mr. Bean tells herewith of a trip he took last winter. 


article for NATIONAL PETROLEUM 
Stations of Today 


By F. A. BEAN 


The writer has just completed an- 
other trip, consuming four months of 
time with a mileage of about 5,000 
miles and covering the states of Geor- 
gia, Florida, Alabama, Mississippi, 
Louisiana and Texas. 

Seventy-eight service stations were 
entered for needed service. These 
stations carried the advertising of 17 
major oil companies or fairly large 
jobbers supplying their own string of 
stations or outlets. These stations 
were located in 20 large cities, a num- 
ber of small towns, and a few strictly 
rural. 

In addition to the 78 stations en- 
tered for service, more than four 
times that number were deliberately 
passed up because of the dirt, dis 
order, and loafers that could be seen 
from the highway or street. Some 
portions of the trip led us through the 


same general area and into some of 


the same c‘ties and towns as that 
of a trip made 18 months ago which 
enabled us to make some definite 
comparisons. 

Several general impressions were 
reached. 


1. That cleanliness, service 
and merchandising ability of 
dealer - operated stations was 
far below that of 18 months 
ago. 

2. That when an attendant 
spots an out-of-state license 
plate in his station he immedi- 
ately assumes the attitude, 
“This car will never come back 
so get as much as possible and 
give as little as possible.” Sev- 
eral remarks of other tourists 
were overheard which empha- 
sized this impression. This sit- 
uation does not materially add 
to the pleasure of the tourist. 

3. That managers and at- 
tendants at dealer stations 
know absolutely nothing con- 
cerning the products or mer- 
chandise they are offering for 
sale. 

4. That the knowledge of 
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of Tomorrow.” ary, 


housekeeping. 


how to sell and the desire and 
effort to sell was the poorest 
at service stations of any line 
of business with which con- 
tact has ever been made. 

5. That many, many porters 
and several white attendants, 
after performing some service 
such as streaking up the wind- 
shield with a dirty chamois 
wrung out of dirty water, 
would stand around waiting for 
a tip. 

6. That in some parts of the 
area covered, service stations 
were becoming a hang-out for 
petty gamblers. This is judged 
from the number of pinball and 
slot machines seen in the sta- 
tions. 


Of the 78 stations entered for serv- 
ice only one could be rated as a first 
class business institution in every re- 
spect. Personal contact was made 
with a few oil company officials. A 
part of these were accidental and a 
part were prearranged. 


Discusses Gasoline with Official 


While discussing gasoline with the 
vice president of a jobbing company, 
reported to have over 100 stations, 
the following statement was made, 
“Gasoline is gasoline, no matter 
where you buy it, it’s all the same. 
Octane does not mean anything, nei- 
ther does initial nor end point.” 

A supervisor of stations said their 
regular gasoline had a 92 octane rat- 
ing and their premium was 100. 

The assistant division manager of 
another company admitted there 
was a difference of just three points 
in the octane rating of the regular 
and premium gasoline. When asked 
why the premium grade should be 
purchased the reply was, “The com 
pany will make more money if you 
do.” 

An inquiry by phone to the divi- 
sion office of another company con- 
cerning the viscosity, cold test, etc., 
of their motor oil brought the curt 
reply that “such information was se- 


After 5,000-Mile Trip 


In his view, conditions at service stations are no bett 
than three years ago. Like Mr. Bean's article of Feb 
1946, this is published by NPN as a challenge 
raise the standards of 


service 


Other articles by Mr. Bean have appeared in the fol- 
lowing issues of NPN: 

May 22, 1946, p. 21; Jan. 22, 1947, p. 24; Sept. 3, 1947 
p. 22; April 6, 1949, p. 35. 


cret and highly competitive and could 
not be given out.” <A dealer of the 
same company said the company had 
sent him some literature giving all 
of that information but he did not 
know where it was, he had never read 
it. He did not know what any of the 
tests meant but was sure the 40c oil 
was better because it cost more. 


Large Tourist Market Cited 


Referring to the treatment of tour- 
ists, many dealers do not know that 
this tourist business is well worth 
cultivating and if suppliers do not be- 
lieve that reputation and good will 
can suffer through the neglect of 
their dealers to this class of trade, 
they had better study the statistics 
compiled by the large travel bureaus, 
showing the number of tourists and 
the money they spend for different 
items. It is well known that a good 
part of the travel dollar (by auto- 
mobile) goes into the oil company 
pocket. 


On this trip cars from 44 states, 
Canada and Mexico were noted. In 
one large tourist court there were 
cars from 19 states and Canada, an- 
other had cars from 14 states. This 
was not the regular tourist season 
for this section of the country. How- 
ever, cars from such states as Cali- 
fornia, New York, Illinois, Ohio and 
Michigan were almost uncountabl 


At two stations entered several 
days apart, gasoline heavily loaded 
with dirt and water was pumped into 
the car tank, This caused consider- 
able inconvenience and in one of the 
cases it caused the loss of the greater 
part of a day and a fair sized repair 
bill as it was necessary to be towed 
into the car agency and have the en- 
tire fuel system gone over. This £4s- 
oline was purchased in good faith. 
Although they were both company- 
owned stations leased to dealers, tl 
was no redress as the suppliers 
sume no responsibility for the 
of their dealers. 


One official made this stateme! 
the writer: “I do not know what 
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“Shrinkage " : 


5 off 


Model B-5 Roto- 
cycle meter with 
printing register. 
Capacity 500 gpm 
on pump. Other 
sizes, having pump- 
ing capacities of 
100, 200 and 350 
gpm, available. 


Model B-2 Rotocycle meter 

with large numeral register. 
Capacity 100 gpm. Small 
numeral set-back register or 
printing register optional. Strainer 
base available. 


PITTSBURGH EQUITABLE METER DIVISION 
ROCKWELL MANUFACTURING COMPANY 
PITTSBURGH 8&8, PENNA. 

Atlanta Boston Chicago Houston Kansas City Los Angeles 
New York Pittsburgh San Francisco Seattle Tulsa 


t 10, 1949 








DISTRIBUTORS! 


(A few choice territories open) 


SAFETY LUBE 


Is Back On The Market Again 
100% PURE 
PENNSYLVANIA 
MOTOR OIL 


AT AMAZINGLY LOW PRICES 





Each can bears insignia of Penna. 
Grade Crude Oil Asso. and our permit 
#208—and ties into the association's 
National advertising campaign. You 
can enjoy real sales support. 

Packed in Quarts — 2-gallons — 5-gallons 
and 55-gallon Drums. 


Write For Prices 


Pioneer Oil Company 
1630 S. Sist St., Phila. 43, Pa, U.S.A. 
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are going to do or what the answer 
is, but one thing is sure, since the pol- 
icy of this company is to lease out 
our stations, we have lost control of 
all of our outlets.” 

In discussing the leasing situation 
with several lessees of these stations 
it is very evident that many of them 
are not too happy over the situation. 


. The correspondence files of one les- 


see indicates that there is much to 
be desired to make it an equitable 
arrangement. 


Housekeeping Declines 


Of the 78 stations visited, 15 had 
been entered for service on a previous 
trip. On that previous trip 33.3% of 
these 15 stations had been rated for 
cleanliness as good or better. On 
this trip one was still rated as good, 
one as fair and three were now rated 
as poor. 

Two had previously been rated as 
fair. Of this number one was still 
rated as fair and one had dropped 
into the poor class. 

Previously eight were rated as poor, 
now six of these still held the rating 
of poor. One was considered as fair 
and one had gone up to good or bet- 
ter. 

In other words, of the 15 stations 
previously visited 6.6% had improved 
their rating; 26% had dropped and 
67.4% had remained the same. The 
entire 78 stations visited on this trip 
were rated for cleanliness as good to 
excellent 18, or 23.8%; fair 24, or 
30.7%: poor to bad 36, or 46.1%. It 
is a sad commentary that over 75% 
of the stations entered could be rated 
no better than fair. 

On the highways and in the cities a 
great number of oil company trucks 
were seen. With the exception of 
those of one company, they were 
clean and well painted. Of the dozen 
or more trucks of that one company 
that were seen, not one was clean. 
They were covered with dirt, mud and 
grease and most of them sadly in 
need of paint. 

No actual records were kept but by 
far the greater number of attendants 
who serviced the car were in dirty, 
greasy clothing and in many cases 
unshaven. Persons traveling by au- 
tomobile do not, as a general thing, 
spend much time looking for good 
service stations. They follow a pre- 
determined route to a vacation or 
business objective. The same thing 
applies in large cities, they stop only 
when service is needed. 


The company whose products are 
being displayed is judged by what 
they find in that station, regardless 
of whether it is dealer or company 
operated, The man with an automo- 
bile is the one who is spending the 
money and it is his prerogative to 
criticize and gripe when things don’t 
suit him and he usually does. In 
many cases it is a mental rather than 


a verbal expression, but it remai 
in his mind the next time he goes 
a service station. 


61.5% Have Dirty Restrooms 


Fifty-four or 61.5% of the stations 
had dirty restrooms, some of which 
were downright filthy. Of the re- 
maining 24, only four could be rated 
as perfect, the other 20 lacked som: 
minor detail, such as soap, toilet tis- 
sues, etc. Should every tourist carry 
a supply of soap, paper towels, and 
toilet tissue in a separate case to use 
in every restroom visited? 


One woman said to the wife of this 
writer, ‘“‘What a filthy restroom. Why 
don’t the state boards of health do 
something about them?” 


At one station entered there was a 
sign prominently displayed reading, 
“Clean, inspected restrooms.”’ On the 
back of the door was a chart with a 
list of inspections, the last previous 
one was Aug. 30, about four and one 
half months before this visit. The 
room and fixtures looked it. They 
evidently had not been cleaned since 
the last inspection. Violet ray de- 
vices and toilet deodorants are not of 
much value when everything else is 
neglected. 

The ladies restroom of one station 
showed where the toilet had over- 
flowed and run out into the driveway, 
not once but, from the looks of it, 
many times. At another station 
where the restroom was particularly 
dirty it was called to the attention 
of the attendant and he became an- 
gry. In the four stations that had 
perfect restrooms the manager was 
complimented in each case. 


In six stations out of 78 or 7.6% 
the attendants were anything but 
courteous, In one case they were 
downright insulting. When objection 
was made to the carelessness of the 
attendant the manager said he didn't 
have to deal with damn cranks. Some 
will argue that 7.6% is not so much 
and probably no greater than would 
be found in other lines of business 
It is the opinion of the writer, spend- 
ing his own money, that 1% is too 
high. Discourtesy did not seem to b¢ 
quite as prevalent as 18 months ago 
However, care was taken not to visit 
any .station where discourtesy had 
been shown on the previous trl] 


On the other hand while se! 
was decidedly poor last trip it iS 
considerably poorer this time. I 
stations or 39.6% of the total 
service ranged from poor to ter! 
If this kind of service constit 
25‘°7 of the total operating co 
well, enough said. As a matt: 
fact, in only one station was,the 
ice what it should be and that |: 
is making money. The accepted |! 
od was to run a dirty chamois, d 
in dirty water, through a dirty Ww! 
er and then use it to streak the Vv 
shield, rather than clean it. Cl ng 
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th side and back windows was un- 
heard of. One station was entered, 
after a dusty detour of several miles 
hai been completed, to get gasoline. 
The attendant was asked to clean the 
back window and he seemed stunned. 

\t two different times on rainy 
days, clumsy and careless attendants 
caught their chamois in the wind- 
shield wipers and broke them, neces- 
sitating a trip to the car agency and 
a repair bill. As a matter of fact, 
the only repairs necessary on the en- 
tire trip were caused by service sta- 
tion carelessness. Only three times 
on the entire trip did an attendant 
ask if the tires needed checking. 

One station was entered and the at- 
tendant was told the right front tire 
needed air. He put some in without 
using a gauge, hung up the hose and 
went into the station never asking if 
gasoline was needed. It was and the 
writer drove to another station to 
get it. 

When tires were checked, not once 
did an attendant ask if there was a 
spare tire in the trunk that should be 
checked. 

At 22 stations or 28.5% of the to- 
tal, water was checked without being 
asked. This is considered as poor 
service. 

The radiator carried some anti- 
freeze. When the temperature took 
a dip to below freezing a station was 
entered to have the solution tested. 
The attendant said the solution was 
good to 30° but did not know if his 
product would mix properly with that 
already in the radiator. At the next 
station the same type of antifreeze 
was found as that in the radiator and 
a quart was added, then it was tested 
and the attendant said it was good 
to 30° then wanted a 50c service 
charge for pouring the quart into the 
radiator. 

Why not a service charge for put- 
ung gas or oil in your car? 

Another station was entered and 
the discovery made that the man who 
tested radiators would not be in until 
hight. At the next station they tried 
lo test the radiator again with two 
lifferent types of hydrometers which 
lid not agree. After much consult- 
ng among the attendants they came 
ip with a verdict that it was safe to 
20) Five stations were tried, 10 
niles driven and the writer still was 

dark as to the safety of the 
radiator. These all were “our deal- 
oO are all trained experts.” 


Only 2 Stations Checked Battery 


niv at two stations out of 78 was 
ttery water checked without 
tendant being asked to do it. 
occasion when the battery be- 


gan labor in turning over the mo- 

r was checked at a nearby ga- 
~s id found to have a dead cell. 
inen e 


merry-go-round started and 
nally a station was found where the 
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supplier handled this make of battery. 
The attendant said they did not have 
the right size but would order one 
and have it in a few days. This is ex- 
tremely helpful to a tourist. 


At the next station the proper size 
was located but as the guarantee had 
some time to run it took the combined 
efforts of the manager and book: 
keeper plus someone in the main of- 
fice who was called on the telephone 
to determine what the cost would be. 
When the battery was finally in- 
stalled it was discovered one clamp 
needed replacing, there were none in 
stock. Then came a trip of 12 miles 
to the car agency for a new clamp. 
Time lost, three hours. This is an- 
other example of extremely poor serv- 
ice due to the stupidity of the service 
station operator. 


Much of the trip was made in tem- 
peratures of 80° and at only two sta- 
tions was it possible to get good 
drinking water. This necessitated the 
purchase of soft drinks which are 
thoroughly disliked and were un- 
wanted. 


Majority Don’t Check Oil 


At 45 stations, or 57.6% of the 78 
they did not ask and made no effort 
to check the motor oil, until they 
had been asked to do so. At only 


AL 4) ice 


one station did they inquire if an 
oil change was needed. It would 
seem that this is deliberately over- 
looking a splendid opportunity to sell 
this product. When one attendant 
was asked if the car needed any oil 
his answer was, “I didn’t check it, 
do you want me to?” 

Here is another reason which has 
a tendency to slow down oil sales. 
Before the war everyone advised 
changing the oil in the crank case 
every 1,000 miles. After the war was 
well under way and help was scarce, 
and in some quarters a shortage of 
motor oil was predicted, some oil 
companies and car manufacturers 
put forth the idea of changing the 
oil every 2,000 miles. 

Now they are all going back to the 
change every 1,000 miles, and au- 
tomobile owners are getting tired of 
this double talk. The writer has 
talked to a large number of car 
owners, many of them are the own- 
ers of high priced cars. They have 
said that they maintain the required 
level in the crankcase but have 
changed every 2,000 miles unless it 
appeared very dirty. Of course 
there are exceptions. If there were 
enourh of the drivers who changed 
every 2,000 miles it might affect the 
ratio of oil to gasoline sales. Those 
oil company officials who are com- 
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Saving time means saving money in the busy oil heating season 


The truck equipped with a rugged Viking pump is ready to give 


more and faster service to more customers. 


It is built for heavy 


duty. Available in 35, 50, 90, 200 and 300 gallons per minute 


sizes. 


Rugged but compact, it includes such outstanding features as: 


1. Integral thrust bearing 5. Pump operates in either 
2. Extra long stuffing box direction 
’ 3. Revolvable casing 6. Positive suction and dis 
+ 4. Double supported relief charge 
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ONLY a MARLOW 


offers all these 
advantages 


Centrifugal action—quiet, efficient. 
Self-priming on suction lifts. 
Self-purging—will not vapor lock. 
Higher capacity for size. 


No rubbing parts—tiong life and low 
maintenance cost. 


No internal priming valves or de- 
vices. Positive priming action. 


No gear reductions—operate at 
standard motor speeds. 


No by-pass or pressure-relief valves; 
no burned out motors or overloaded 
engines. 


May be placed outdoors—no pump 
house required. 


Continued high capacity at low ini- 
tial cost. 


Marlow self-compensating shaft seal. 
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plaining that they are not selling the 
proper amount of motor oil per gal- 
lon of gasoline should realize that 
both the supplier and the dealer 
could sell more oil if they would 
practice the first rules of good sell- 
ing. 

At some stations oil cans were 
found on display that were those of 
competing companies. That is, they 
were not of the same company whose 
gasoline was being dispensed or 
whose advertising appeared at the 
station. There were 50 stations, or 
64.1%, entered for service at which 
it would be considered unwise to 
leave a car for complete lubrication. 
It is probable that some of these 50 
would prove unsatisfactory for the 
reason that two stations originally 
thought to be competent for this 
work, afterward proved to be very 
unsatisfactory. 

Several things influenced this de- 
cision; such as a generally dirty sta- 
tion, dirty greasy lubritorium, indif- 
ferent service by attendants at the 
island, too many loafers around sta- 
tion, not enough attendants to han- 
dle business, unusual roughness in 
handling customers’ cars, etc. 


One for the Book 


As a general thing when it was 
time to have the car lubricated the 
stations which were thought to be 
able to do a satisfactory job were 
many miles behind. 

The first time the car needed lub- 
rication and the oil changed was in 
a city of several hundred thousand 
population. What happened is one 
for the book. 

A station of considerable size was 
picked, it was fairly clean, including 
the lubritorium and equipment, with 
several attendants, and apparently 
well patronized. It carried the ad- 
vertising of a major company. 

After inquiring the cost of a lub- 
rication job and receiving a satis- 
factory reply, the writer asked how 
much time would be required. One 
attendant said 45 minutes, another 
said 30 minutes. They took the car 
and returned it in just 15 minutes. 

This aroused suspicion, as the best 
of mechanics could not properly 
lubricate a car in 15 minutes, al- 
though the company supplying this 
dealer is always advertising its fine 
service and expert mechanics. 

They did not ask to change the oil, 
checked none of the tires and after- 
wards it was discovered they did not 
check the battery. When asked if 
the differential, transmission and 
brake fluid had been checked the 
porter who greased the car mumbled 
“Yes.” The attendant then started 
the argument that this model did not 
require brake fluid. as it had me- 
chanical brakes. Driving out of the 
station it was evident that the brakes 
still needed attention. 

Another fair looking station was 


found where the attendant was t 
to change the oil in the crankca 
and check the brake fluid. He i) 
mediately said it would be 75c for 
checking fluid ever if none was 
needed. This is a job that requires 
not to exceed five minutes. If 

fluid is used it becomes a labo: 
charge at the rate of $9 per ho 

Would this come close to being a 
racket? When the fioor mat was 
raised the cap was covered with dust 
and on so tight that it had to 

pried off with a screw driver, and it 
needed fluid. This proved that it had 
not been checked in the previous sta- 
tion and they had lied about it. 


When they changed the oil they 
did not check the oil filter. This sta- 
tion was entered because it was 
thought to be clean but the lubri- 
torium could not be seen from th 
front as it was behind the station 
and proved to be very dirty with 
everything covered with grease and 
greasy tools lying in the driveway 


The next day the car was driven 
into the sales agency where they 
checked the differential and _ trans- 
mission and found neither one had 
been opened at the station which had 
been paid for a complete lubrication 
job. They checked some other items 
and when through they said there 
was no charge. It should be added 
here that the restroom, sales roon 
and service room were spotless, whil 
the service and courtesy were of a 
very high order. This lubrication job 
at the service station added up to a 
little more than could be swallowed 
without a protest. A telephone call 
to the division manager’s offic 
brought out the fact that the man- 
ager was not available, with no one 
but a clerk to take complaints. The 
city agent was then told the whol 
story including the location of the 
station. 


Believing if he recognized th 
writer’s name he might be inclined 
to temper his reply, he was told the 


name was “John Doe, a tourist 
The agent was very polite, much 
more so than the writer. In sub- 
stance he said he was very rry 


there was nothing that he or his 
company could do about it. He said 
the company owned the station but 
leased it to an individual at 
cific rent and supplied th 
with the company products an 
under the state law the courts hac 
ruled the company was not |} 
ted to dictate anything regarding th 


operation of the station. H: ud 
be very glad to call the incident t 
the attention of the _ lesses rhe 
writer asked why a company a ret 
as his did not make some effort © 


get the law changed to give th 
pany more latitude in the col 
stations. 


He did not agree that this | 
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service constituted a racket and the 
company has devised no means to 
control such matters and did not 
consider it was a party to the racket. 
Neither would he agree that with 
his company’s advertising plastered 
all over the station, such dishonest 
service cast a reflection on the com- 
pany in the eyes of the motoring 
public. He suggested a trip back 
to the station to find the lessee, he 
was sure he would make everything 
right. He was told the writer was 
just leaving town and the station 
was several miles in the opposite di- 
rection. He was also told that no 
more complaints would be made to 
his company as the writer would not 
patronize any more stations where 
the advertising of his company was 
displayed in this or any other state 
and would not hesitate to advertise 
this experience to others for the 
whole thing smelled pretty bad. 


Why should a company build these 
Jarge, expensive stations on high 
priced real estate to be turned over 
to a dealer who is unprepared to give 
service and is uninterested in main- 
taining the reputation of the com- 
pany whose name and advertising he 
uses ? 


After this experience it was de- 
cided to have all lubrication jobs 
handled by the car agency and that 
also is the reason many other mo- 
torists are doing the same thing. 


Not a single attendant tried to 
sell a complete lubrication job or oil 
change. This was true in most cases 
when the station was not busy and 
no car on the grease rack. In sev- 
eral places inquiry was made as to 
the price of a grease job, even with 
handling them the lead they refused 
to bite and acted as though they were 
afraid they might have the job to do. 


On many occasions the car was 
pretty dusty and dirty but not once 
Was it suggested that they wash and 
polish it. The result—the car agency 
received all but one of the lubrication 
jobs and all of the washing and pol- 
ishing, as well as the oil changes. A 
wonderful display of SUPER-SALES- 
MANSHIP. All of this in spite of 


the fact that since early November 
every oil company having a radio 
Program has called attention to its 
special “‘winterizing”’ service being 
Eive by its dealers, in which ex- 


erts go over your car from bow to 
ern. In a four months period such 


serv was not once mentioned or 
Solici’ ed, 

All of these companies are con- 
Unua y telling the motoring public 
how ood they and their dealers are. 
If th y were half as good as they 


'y | make the people believe, the 
mot ts would soon find it out and 
an advertising campaign that 
save the oil companies a con- 
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siderable part of their present ad- 
vertising expense. 


No Effort to Sell TBA 


Not all stocks of TBA were looked 
over but many large and comprehen- 
sive ones were seen, as Well as some 
that were very poor, poorly ar- 
ranged, in disorderly condition and 
some were dusty and dirty. These 
stocks included household equipment, 
electrical ap-»liances, fishing tackle 
and toys as well as the standard 
TBA items. No effort was made to 


interest the writer in any TBA. The 
car was never examined for poor fan 
belt, battery cables, etc. This TBA 
stock has been put on display for 
the purpose of selling it. Judging 
from the writer’s experience through 
six states, attendants are the world’s 
worst salesmen. 

The facts and figures which al- 
ready have been given in this article 
should be a startling revelation to the 
oil companies’ sales managers and 
station supervisors. If there is any- 
thing that will promote the interest 








- _MONEY-BACK OFFER 
GUARANTEES 33-13% INCREASE 


IN GALLONAGE! 


To make it as easy as | can for more service station operators to 
actually see the “profit side of Post-Lite showmanship lighting” as 
proved by thousands of installations, | am making you this unusual 


can’t-lose offer. 





to $10.00 per unit! 


quirements to do this job. 





THIS 1S WHAT I GUARANTEE: 


You will enjoy 33-1/3% minimum increase in gallonage within 3 
months after Post-Lites are turned on, or you are privileged to re- 
turn the fixtures and get your money back. And, so that you can't 
possibly lose, | will also reimburse you for your installation costs up 


Our engineering department will recommend the proper lighting re- 
Now read why | make this unusual offer, then write for our recommen- 


dations which you care free to accept or reject. 


The offer is good for a limited time only. 








Vyttt _-a- 


#~ HOW CAN WE MAKE THIS GUARANTEE? 


After more than a thousand stations were Post-Lited, we made a survey to 
determine the amount of business increase Post-Lited stations are getting 


We find that early increases hold and con- 


tinue to climb month after month. Letters in our files report business in- 
creases up to 300% within a year. Copies of such letters or names of 


Never in our 38 years of experience in commercial lighting, did we see any 
light so completely captivate people as well-engineered Post-Lite displays are 
doing now. No other type of light, no matter how profusely used, has that 
dominating showmanship of ‘radiant white brightness’ which no eye can miss. 


It's so new, so different, so glamorous, John Public just must stop and 
look—needs a little gas anyway. More and more inquisitive Johns pull in 
behind each other and the pump meter goes on clicking gallon after gallon 

. SO we guarantee it to 


DO THIS AT ONCE—simply pencil a rough sketch of 
your station; indicating approximate measurements of your space 
and building, indicating number of pumps and light posts. Our 
engineering department will recommend an installation that will 
be ‘‘guaranteed’’ to make money for you. You can accept or reject 
the recommendations after you get them; but the important thing 


P 
and the results were amazing. 
stations are available upon request. 
car after car. We see it repeated everywhere . . 
you, and you'll be glad we did. 
is to get them at once while the offer is open. 
TWELVE W. H. LONG COMPANY 
MODELS 


114 W. Illinois St., Chicago 10, Ill. 
Established 1911. Over 38 Years of Guaranteed Customer Satisfaction. 
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in the self-serve stations, it is the 
filthy conditions, and _ disgraceful 
lack of service offered in the pres- 
ent stations and in which the motor- 
ist pays top prices for the products. 

Smoking was observed at every 
station entered without exception, by 
attendants, but principally by the 
customers while their own or ad- 
jacent cars were being filled. A few 
of these customers stood close to the 
open gas tank and in one instance, a 
truck driver was industriously smok- 
ing while unloading his tank truck. 
One official said that he did not believe 
there was any danger in smoking 
anywhere around cars that were be- 
ing filled, and that his company had 
no rules against smoking. 


An oil company lube salesman said 
his company had a strict rule against 
an employe smoking anywher:> on the 
property with the result that when- 
ever an attendant or porter was 
wanted they would find them in the 
restroom smoking or just stepped 
around the corner for a cup of coffee. 
One attendant said he thought there 
was danger in smoking but that he 
had lost several good customers by 
requesting them to stop smoking and 
he was through asking them to stop. 
Most attendants said there was no 
objection to smoking and made no 
further comment. 

At the stations of one company 
there were signs about 18 by 36 
inches which read “No Smoking. 
The writer drove into one of these 
stations while smoking and said to 
the attendant, “You don’t allow 
smoking in here.” He replied, “Sure, 
smoke all you want to.” When his 
attention was called to the sign on 
the building he said, “The company 
put that up, it don’t mean anything, 
we never pay any attention to it.” 
The two attendants and the porter 
all broke into a hearty laugh. 

The attendant at another station 
said they smoked “all over the place,” 
and went on to explain that they 
could not wait on a customer while 
smoking but must put the cigarette 
down. When asked where they laid 
it down, he replied, “On the edge of 
the island.” This practice was ob- 
served in two cases. At another sta- 
tion the attendant was told to either 
stop smoking or stop servicing the 
car. 

The car was stopped, along with 
several other cars, at a railroad grade 
crossing when the crossing lights 
were blinking to indicate an ap- 
proaching train. <A large gasoline 
truck with a 1,000 or 1,200-gal. tank, 
traveling at a high rate of speed, 
passed the car on the wrong side 
of the road, zig-zagged across the 
tracks to avoid the cars parked on 
the opposite side of the tracks, about 
a hundred feet ahead of the oncoming 
train. 

At one station a rather nondescript 
customer drifted in on foot carry- 


” 


, 
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ing an old leaky tea-kettle which he 


wanted filled with gasoline. After 
it was filled he stalked away with 
a stream of gasoline larger than a 
lead pencil running out of a hole in 
the bottom. In a few minutes he re- 
turned with a 10-quart pail, with- 
out a cover, into which he had poured 
the gasoline that had not leaked out 
of the tea-kettle. While waiting to 
have this filled he placed it in the 
center of the driveway near the cars. 
The attention of the manager of the 
station was called to the matter, as 
several were smoking in the vicinity. 
He did nothing. The writer had all 
work stopped on his car until the 
pail was removed to a safe distance. 


At one. station the attendant 
placed the hose in the gas tank, 
started the pump and came to the 
front of the car to check the oil. 
When asked if this was not a dan- 
gerous practice he said, “That’s all 
right.” 

Another station had the vent pipe 
from the underground storage tank 
either passing through the ladies 
restroom or right beside it. The 
restroom was so filled with fumes 
that it could not be used. When the 
attendant’s attention was called to 
this condition it was treated lightly 
until the fact that a lighted match 
might blow up the place finally sunk 
in, then there was a grand scramble 
to get the door open. 

The writer was told of one station 
where a tank truck had unloaded 
with the wind blowing the fumes 
from the unloading point toward the 
building. Some minutes after the 
truck had left the station, when an 
attendant standing in the doorway 
lit a cigarette there was an instant 
explosion and the entire inside of the 
station was in flames. Can it be as- 
sumed that there is now no smok- 
ing at this rebuilt station? 

Below is a tabulation of the 78 
stations by companies whose adver- 
tising appeared at the stations. In 
the tabulation stations have been 
given a rating as being a desirable 
station to patronize. To arrive at 
this rating a careful study was made 
of the notes taken on the trip and 
the following factors were taken into 
account: 

Accessibility of the station, clean- 
liness, the station as a whole, con- 





Reprints Available 


Reprints of Mr. Bean’s ar- 
ticle are available at following 


prices: 
Single copy $0.08 
100 copies 7.75 
200 copies 15.00 
500 copies 38.50 


Address orders to: 
Reprint Department 
National Petroleum News 
1213 West Third Street 
Cleveland 13, Ohio 
















dition of the restrooms, class and 
completeness of service given, cour- 
tesy, cleanliness of attendants, sa/e- 
ty, proper equipment for lubrication, 
business and sales ability, etc. 


Excel- 
Code Total lent Good Fair Poor Bad 
17 1 q 4 3 4 
B 4 3 1 
© 6 2 2 2 
D 5 1 3 l 
c 3 1 1 1 
F 17 5 4 7 1 
G 1 1 
H 1 2 4 
I 6 2 1 
a] 2 2 
K 8 1 3 3 1 
L 1 1 
M 1 1 
N 2 2 
cf 1 1 
P 2 1 1 
Q 1 1 
Total 78 1 12 23 26 16 


Only 13 stations or 16.6% could be 
rated as better than fair, or which 
might be patronized regularly. It is 
not believed that the average motor- 
ist, particularly tourists would make 
a regular practice of patronizing sta- 
tions which were rated only as fair 
and that the stations of this class 
constitute 29.6% of the total. The 
stations that could not be considered 
as even fair amounted to 42 or 
53.8%. 

This does not take into account 
the more than 300 stations passed 
up because something objectionable 
was seen before the station was en- 
tered. One company had a higher 
percentage of good to poor but only 
one station of this company was en- 
tered. Only one conclusion can be 
drawn. It seems rather strange 
that any time a criticism is made of 
the service station of a certain area, 
some one arises to say “If he had 
visited some other section of the 
country he would have found much 
better conditions.” 

During the past three and a half 
years this writer has pretty thor- 
oughly covered the eastern half ol 
the United States and a large part 
of the West, but has written only 
on a small portion of what he has 


seen. Only slight differences can be 
seen between various sections of the 
country. 


It is probable that the southern 
half of the country may have 4 
slightly greater percentage of poor 
stations than other sections, and the 
northern parts and the extreme west 
appear to have a slightly greate! 
number of very good stations. One 
thing is certain and that is that the 
service in its present status cannot 
be considered as a credit to t in- 
dustry and the motorist who is s nd- 
ing the money is not getting fall 
break when he patronizes them and 
he knows it. This opinion is con rred 
in by tourists coming from al! parts 
of the country. If the oil industry, 


like some other industries, not 
begin to police itself, someon rob- 
ably some government or stat 


agency, will do it for them. 
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IPAA July Crude-Products Price Spread Down 3c 


NPN News Bureau 
WASHINCGCTON—Downward trend 
in the price spread of _ refined 
products over crude continued in July 
with a decline of 3c per bbl. to 69c 
is reported by Independent Petrol- 
eum Assn. of America in its com- 
pilation of crude oil and products av- 
erages. 

At 69c, the spread between crude 
and products was 44c per bbl. under 
the spread of $1.13 per bbl. reported 
by IPAA for July, 1948. 


Gasoline and crude price averages 
for July were unchanged from June 
at 10.74c per gal. and $2.54 per bbl. 
respectively. Other product aver- 
ages declined as follows (per gal.): 
kerosine, 0.14c; light fuel, 0.15c; 
heavy fuel, 0.08c. 

IPAA’s averages for July 1948, and 
May and June 1949, follow: 


Refined products in 9 July June duly 

Refinery Markets: 1948 1949 1949 
Motor Gasoline (c gal.).. 10.45 10.74 10.74 
Kerosine (c gal.) ........ 9.93 8.81 8.67 
Light Fuel (c gal.) .... 8.95 7.22 7.07 
Heavy Fuel (c gal.) .... 5.98 2.88 2.80 


Average above 4 products: 


‘ents per gal. ...... 8.86 7.76 7.70 
Dollars per bbl. .... 3.72 3.26 3.23 
Crude Pet. in 8 areas 

SO «cesas ‘ 2.59 2.54 2.54 
Price Spread, Products Over 

Crude ($ bbl.) ... 1.13 0.72 0.69 


Figures used by IPAA in prepar- 
ing the graph shown at right follow: 


fe a ee 
BOG cc scanen tee Ge ee . 3.23 
Ds thao Year, 1948 . 3.70 
1.92 Year, 1947 2.91 
l .. Year, 1946 re 
1.14 - Year, 1945 -- 1.85 


ide petroleum is weighed average well 
for eight principal areas and closely ap- 
ximates the average price of all crude in 


F details for prior years and method of 


mputation of prices appeared in the July, 
1947, issue of Independent Monthly. 

Refined products is weighted average refinery 
I of gasoline, kerosine, light and heavy 


oils for nine principal areas calculated 
low quotations as reported weekly by 
NATIONAL PETROLEUM NEWS 
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The heavy black lines on the chart 

indicates the prices per bbl. in July. 

1949. Heavy arrows show what prices 
were in other years 





NFPA Issues Flammable 
Liquids Ordinance Dratt 


Special to NPN 

BOSTON—Draft of a proposed new 
editton of National Fire Protection 
Assn's. Suggested Ordinance on Flam- 
ma'ie Liquids has been printed for 
irc lation in accordance with author- 
Za\on voted at the 1949 annual meet- 
ing it San Francisco. 

A-sociation warns that the draft, 
pre} ired by its Committee on Flam- 
ma! e Liquids, has no official status 
and should not be used for ordinance 
I ses. Reason for printing draft 
is time, it says, is to give all 
inle -sted members an opportunity 

iew the text and register their 
vie’; with the committee. As result 
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of suggestions received, further 
changes may be made and text in 
revised form will be presented at 
1950 NFPA annual meeting. 

Single copies may be obtained with- 
out charge, additional copies at 50c 
each, by writing to National Fire 
Protection Assn., 60 Batterymarch 
St., Boston 10, Mass. 


More Road Dollars Asked 
To Reduce Auto Costs 


NPN News Bureau 

WASHINGTON-—A _§ greater __—pro- 
portion of the automobile transport 
dollar must be devoted to improving 
over-burdened highways in order to 
keep cost of automobile transporta- 
tion at lowest possible levels, study 


made public July 23 by Brookings 
Institution asserts. 


Report warns that deficient high- 
ways may so increase automobile op- 
erating costs as to “greatly reduce 
or nullify” savings resulting to con- 
sumers from technological improve- 
ments in motor vehicle manufactur- 
ing. 


Study, “Automobile Transportation: 
Trends and Problems,” declares that 
highway problem can be partly solved 
through better highway administra- 
tion and more effective traffic en- 
gineering. It adds: 


“A second step is to achieve a bet- 
ter balance between expenditures for 
automobiles and those for roads. At 
present, only 5c to 10c of the highway 
transportation dollar is applied to 
the provision of highways, the re- 
mainder being absorbed by vehicle 
purchase, gasoline and other operat- 
ing items. This division appears high- 
ly questionable wherever the high- 
way system is inadequate, since ex- 
cessive cost of vehicle operation may 
result from the accidents, conges- 
tion, and inefficiencies of driving on 
inadequate roads.” 


Los Angeles, San Antonio 
Station Sales Show Drop 


NPN News Bureau 

WASHINGTON — Service | station 
sales in Los Angeles and San An- 
tonio during June continued to lag 
considerably behind sales of a year 
ago, as shown by Census Bureau's 
monthly check on sales in a small 
group of the nation’s larger cities. 


Service station report is a by- 
product of bureau’s trade sampling 
in representative areas and includes 
the following summary on _ service 
station sales (percentage change) at 
12 points: 

Jan.- 


June 1949 June 1949 June, 1949 
Compared Compared Compared 


with with with Jan.- 
Cities June 1948 May 1949 June, 1948 
Los Angeles . 4 1. J 
San Francisco + 4 +. 1 10 
Washington i. 6 ( .. J 
Chicago. 2 1 2 1. J 
Fort Wayne i. J + 4 
Detroit 3 0 1 
St. Louis 1 2 i. J 
New York 0 5 l 
Philadelphia 1 6 2 10 
Pittsburgh 7 3 
Sain Antonio . 15 1 16 
Milwaukee l 2 4 





Photo Credits 


P. 15—Albert Barden, Raleigh, N. C 


P. 34—Standard Oil Co. (Ohio) photo 

P. 60 (top)—Happy Fenton Noel 
Mo 

P. 62 (bottom )—Cal-Pictures San 
Francisco 

P. 63—Robert E Burke, Cleveland 
Ohio 
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TO A MUSICIAN, THE SIGN ABOVE STANDS FOR REPEAT 





TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! 


¢ This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 

The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 

The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can jointly 


achieve. 
. . 
Gulf Oil Corporation 
If Refini 
Gulf Refining Company 
General Offices, Pittsburgh, Pa. 
DIVISION SALES OFFICES REFINERIES 
Boston *« New York « Philadelphia « Pittsburgh New York « Philadelphia e¢ Pittsburgh «+ Tole 
Atlanta « New Orleans «+ Houston « Louisville * Toledo Cincinnati ¢« Port Arthur « Fort Worth «© Sweetw °°’! 
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J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Other OILGGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), 59 Kast Van Luren St., HArrison 7- 


901 e Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 National 
First National Bank Bidg., Atwood 8-0413. 
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Fuel Oil Prices Rise at Most Coastal Terminals 


But Continue Soft Inland; Gasoline Demand Eases 


Rising prices for heavy fuel, No. 2 and gas oils 
dominated reports from the East and Gulf Coast re- 
finery and terminal markets during the first week in 
August. As in recent weeks, lags in the advancing 
trend of fuel oil prices continued at points in the in- 
terior. Spot demand for gasoline was relatively light 
in most areas, and some price reductions were re- 
ported in Central Michigan and the Midwest. 

Prices for No. 6 fuel generally were 10c higher 
along the Eastern Seaboard and 3c higher at the 
iulf following advances posted by Esso Standard Oil 
Co., Socony-Vacuum, Atlantic Refining, Standard Oil 
Co. (Kentucky )and other principal bunker suppliers. 

Cargo prices for No. 2 fuel at the Gulf rose 0.25c 
to 6.25c, and prices for gas oil cargoes were up 0.25c 
for all grades. 

At New York Harbor, No. 2 fuel in barge lots was 
quoted at prices ranging from 6.8 to 7.4c, up 0.2c on 
the low. A flurry of No. 2 barge buying at New York 
Harbor, which may have totalled as much as 300,000 
bbls., disposed of all of the material previously of- 
fered at 6.6c. 

Despite the predominately “bullish” fuel oil talk at 
New York Harbor and the Gulf, several suppliers and 
traders said in their opinion No. 2 and heavy fuel 
prices had reached a “temporary ceiling.” They 
pointed out that No. 2 fuel barge prices, reported 
upward from 6.8c, had advanced to within a shade of 
the prevailing summer discount net price (until Sept. 
1) of 6.9e. At the Gulf, where the low No. 2 cargo 
price advanced from 6c to 6.25c in two days, it also 
was cited that spot buyers could not pay substan- 


tially above that price and compete against the 6.9c 
summer discount price at New York. 

In addition, there were as yet no reports of a “‘test- 
ing’ of the new and higher levels of cargo prices for 
fuel oils at the Gulf. Some sources said that the ex- 
cessive supplies of heavy fuel on the West Coast, in 
some instances available at “discounts” of 50c per 
bbl., acted as a restraint on further advances at the 
Gulf so long as dirty vessels continued extremely 
“cheap.” 

Heating and burning oil prices generally continued 
soft in the interior. In the lower Western Penna. 
field, Nos. 2, 3 and 36-40 fuel oils were offered 0.25c 
lower at 8.25c. Kerosine was offered at lower prices 
in the Midwest. In both the Midwest and the Mid- 
Continent, No. 6 fuel continued to be offered as low 
as 60c per bbl., Group 3, although many sources in 
those areas said demand had gained appreciably. 

Gasoline demand, aside from supplies moving to 
regular outlets, continued light in most terminal dis- 
tricts. The majority of leading marketers reported 
they were in balance on gasoline and could see no 
cause for them to enter the open market either as 
buyer or seller over the near term. 

In the Midwest, prices for third-grade gasoline 
were off 0.125c on the low to range from 8.875 to 
9.25c, Group 3. Prices for straight-run gasoline were 
off 0.25c in Central Michigan when one refiner low- 
ered his price to 9.75c; other refiners in that area re- 
ported straight-run prices ranging up to 11.625c. 

At New York Harbor, occasional barge quantities 
of “distress” 84 Research regular-grade continued to 





Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers in Ohio and West Virginia 





The only pipeline on wheels. 8,100 gals. capacity. 


_ RALSTON TRANSPORT CO. 


ee 


Phone 3502 


Cambridge, Ohio 
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Summary of Daily Gasoline Prices (Aug. 2 through Aug. 8) 


Motor Gasoline, 78-80 Oct. (Premium) : 
Oklahoma (Group 3) ...sececececsses 
Midwestern (Group 3 basis) ..... 

N. Tex.(For shpt. to Tex. aN. M. dest’ ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
We CUUUOR BEM) csccccccesvece 
Cent. W. Tex. (Truck Tnsp.) ........ 

Motor Gasoline, 78-80(86) Oct. (Prem.): 
Oklahoma (Group 3) ......e.seeeeees 
Midwestern (Group 3 basis) .......... 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
i: Dk CE: MED a ccvceaneseocee 
Cent. W. Tex. (Truck Tnsp.) ........ 

Motor Gasoline, 74-76 Oct. (Regular): 
Oklahoma (Group 3) .....sccccscccces 
Midwestern (Group 3 basis) .......... 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
i. Pee, CE. BED. sccaceeceeccee 
Cent. W. Tex. (Truck BE) cececces 

Motor Gasoline, 74-76(80) Oct. (Regular) : 

Oisiahome (Group 8) .cccccccccccccce 
Midwestern (Group 3 basis) .... 
N. Tex.(For shpt. to Tex.&N.M. dest’ ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
a, WC UL) cess cteesseone 
Cent. W. Tex. (Truck Tnsp.) 

60 octane & below: 

Oklahoma (Group 3) ......cccccscces 
Midwestern (Group 3 basis) .......... 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) 
a ee, SS. ED ne ncctosecénce 
Cent. W. Tex. (Truck Tnsp. ) 


eeeerees 


eee 


Sontag 
Aug. 8 
6. teed 


(it. (a) 75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 

(3)11-11.625(1) 

(1)11-12.75(1) 

(1)11.25-11.5(1) 
11(1 


(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1) 10-10.75(1) 


(1) 10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 
(1)10-10.75(2 
(1)10.25-10.5¢1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3(1) 


(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Friday 
Aug. 5 


10.75(1) 

11(2) 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 


(1)10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Thuredag 
Aug. 


10.75(1) 
1i(2) 
(1)11-11. 75) 
(1)11-12(1 
(1)11. 25-41. 5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
tte et ate, 

(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10.25(1) 
(1)10-10.75(1) 
(1) 10.25-10.5(1) 


wewwrw 
Hee 
SPS 
~ 
‘ = . 
oe 
i] 
Oo 
~ 
_ 
~ 


(2)9-9.75(1) 
(1)8.875-9.75(1) 
)9.375-10.3(1) 
)9.375-10(2) 
)9.25-20.5(1) 
)9.5-10.4(1) 


at — ed 


Aug 
10.75(1) 


11.2 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)16-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(2)9-9.75(1) 
(1)8.875-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Tuesday 
Aug. 2 
10.75(1) 


(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


10-10.375(1) 
ery 375(1) 


(2)9-9.75(1) 
(3)9-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research Method minimum ratings which are shown in parentheses 


Motor Gasoline, 78-80 oct. (Premium) (b) 





WO WOO BAIN og occcccccccccovsces (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
New York harbor, barges ............ (1)12.5-13.75(1) (1)12.5-13.75(1) ¢2)13.5-18. 78(3) (1)12.5-13. 760) (1)12.5-13.75(1) 
RE i a RN Aa (1)13.7-13.75(2 (1)13.7-13.75(2) (1)13.7-13.75(2 (1)13.7-13.75(2 (1)13.7-13.75(2) 
Philadelphia, i <ciecteaeiereeks (1)18.6-13.65(15 (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) 
EE ee ra tea cae sdeae eekkW ate (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) | 
PO, GED in isccccrcscecsnere (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1 

Motor Gasoline, 78-80 oct. (Premium) (c) 
ee ee sis ccneecebees ° ee coos ee ** vse 
New York harbor, barges bee oendsr eee nae me ene es — 
ed eenbeka 14.7(1) 14.7(1) 14.7(1) 14.7(1) 14.7(1) 
PERE, WOEHED ccccccccececeoces ons ole oeee see oe 
a a a a ek dau 14.1(1) 14.1(1) 14.1(1) 14.1(1) 14.1(1) 
De [in ies ceaseenaue os.a0% “00s oe ecee ee ee 

Motor Gasoline, 74-76 oct. (Regular) (b) 
er Se BOONE... a ccccssovescecee (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) 
New York harbor, barges eee (1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) 
Philadelphia ............ ees (€2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) 
Philadelphia, barges .. (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1 (1)12.4-12.6(1) 
Baltimore ............ eevee (1)11,4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
EE, BORGOE o.cocssvoccecreceees (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 

Motor Gasoline: 

Western Penna., Bradford-Warren: 

Eee aimee noas ieee ee esses 
Peete GHG. TRMUINE)  coccccccccceoses 12(2) 12(2) 12(2) 12(2) 12(2) 

Western Penna., Other Districts: 

TE OO, GOOOIL.D ocvccccccnsccecées (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) 
7E-T6 GGL. CROBUIRE) .ccccccccccovces (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. 


companies quoting the low & highs of the ranges. 


(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 





appear at 11c per gal.; the material was said to orig- 
inate from secondary sources of supply; New York 
suppliers reported regular-grade barge prices ranging 
upward from 11.5c. 

Sales of lubricating oils were described as “steady” 
by most sources. There was a marked “stiffening” in 
prices for Western Penna. 25 p.t. bright stock prices 
in inter-refinery transactions, according to reports. 
Refiners in that district generally quoted 25 p.t. bright 
stock to the jobbing trade at 17c per gal. 

GAC, the French Petroleum Agency, reported it 
was in the market to buy about 21,000 bbls. of West- 
ern Penna. bright stock and about 35,000 bbls. of 
solvent bright stock. These quantities would meet 
its requirements of finished products for the 3rd quar- 
ter of 1949, GAC said. 

Refiners generally were inclined to greater opti- 
mism the first week in August as light fuel oils sales 
to distributors showed signs of reviving in many 
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areas. Notably absent at this time were the former- 
ly insistent rumors that crude oil prices would drop 
momentarily. 


MID-CONTINENT 
Heavy Fuel Demand Continues Good 


Continued good demand for heavy fuel was repor' 
in the Mid-Continent the first week in August and prices 
were on the upgrade in some districts. Inquiry for burn- 
ing oils also gained momentum and, late in the w 
these oils had replaced No. 6 fuel as the most activ''s 
sought items in several Mid-Continent districts. G 
line, generally speaking, was steady while keros'” 
prices declined in most areas. 

Gulf Coast buyers were looking for additional 
plies of No. 6 fuel from the interior. While no rt 
sales were reported, the product was labeled “ha! 
find’ by most buyers. Three brokers were said t ¢ 
offering to pay “10c per bbl. over Group 3 low 
No. 6 oil, with buyers in some instances endea\ ng 


NATIONAL PETROLEUM NeWS 


Figures shown in parentheses indicate number of 


as 


mesies SS oC 








to make commitments over the first quarter of next 
year. 

' In Oklahoma, No. 6 fuel was up 20c on the low, to 
range from 80c to $1.20 per bbl. when one refiner with- 
drew the 60c price he had been quoting for several 
weeks. No changes in heavy fuel prices were reported 
from other districts. 


Although No. 2 fuel prices eased slightly in some dis- 
tricts, demand generally gained with the long-awaited 
revival of interest from northern buyers apparently be- 
ginning to take shape. Forty-five cars of No. 2 were 
reported sold at 6c, Group 3, and inquiries for the prod- 
uct in lots of from 5 to 60 cars also were reported. 


Gasoline demand for the most part was steady, mainly 
for shipments against contracts. Eighty cars of 80 Re- 
search cycled gasoline were reported sold at 9c, Group 
3. Low prices reported for third-grade (60 octane and 
below) refined gasoline were off 0.125c, to 8.875c, Group 
3, and 9.25c in Arkansas. 

Kerosine continued to be the sloppiest product in the 
Mid-Continent with buyers showing little interest. A 
broker reported selling 15 cars of 42-44 W.W. at 6.5c, 
Group 3, more than a cent a gallon under the low of 
7.625c reported by Oklahoma refiners for this product. 
Prices were off 0.5c to 8.5c in East Texas, 0.05c to 8.2c 
in Kansas, and 0.25c to 7.75c in Arkansas. Range oil 
and No. 1 fuel were both off 0.5c to 6.5c in Oklahoma, 
and No. 1 fuel was down 0.15c to 7.6c in Kansas. 


GULF COAST 
No. 2 Fuel, Gas Oils Rise 0.25c to 0.5c 


A pronounced tightening of No. 2 and gas oil fea- 
tured the Gulf cargo market the first week in August 
with two successive rises in quotations. One supplier 
also reported a higher price for heavy fuel. 

The influx of inquiries for No. 2 fuel caused many 
suppliers to be unwilling to quote for extended periods. 
The sudden demand, after weeks of relatively slow 
trading, prompted one major supplier to say “every- 
body's gone crazy.” No open market “testing” of the 
higher level of prices for bunker “C” fuel, No. 2 fuel 
and gas oils had been reported by the end of the weex. 

The rise from 6c for No. 2 cargoes started when one 
supplier advanced his price 0.125c to 6.125c; a second 
Supplier advanced his price 0.25c to 6.25c, a third quoted 
6.25c and a fourth offered No. 2 at 6.5c. Later in the 
week, the seller offering at 6.125c withdrew his price. 
Prices reported for No. 2 fuel then ranged upward from 
6.25¢ per gal. and one cargo was reported sold late in 
the week at that price. 

Gas oil prices were higher in two successive moves 
upward, each of 0.25c by one supplier, with resulting 
low quotations of 6.375¢c for 43-47 d.i., 6.625c for 48-52 
di. and 6.75¢ for 53-57 as the week ended. 

Prices for bunker “C” cargoes ranged higher when one 
Indep-ndent supplier reported quoting $1.45 per bbl. 
Other suppliers reported bunker “C” prices ranging up- 
Ward trom $1.35. 


Th was active inquiry for No. 2 and heavy fuel, 
accor ng to reports, but heavy fuel buyers continued 
‘o sh’ away from closing. One Independent East Coast 
Suyer said he was in the market for three cargoes of 
Z 2 fuel the day the low reported price was 6.125c. 

1S 


lyer reported that if he could not cover his re- 
Wuiren onts at 6.125c, he then would place a bid of 
§.25¢ ‘or any unfilled balance. Other requests for No. 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T. W. Tank Car 
ee rt 15.21 11.21 
ee. ee  & scbeweees eee 15.21 11.24 
ele BS ccsace . a ene 14.58 11.27 


Dealer index is an average of ‘‘undivided’’ dealer prices, 
ex-tax; in 5 cities. 

Tank car index is weighed average of following wholesale 
markets for regular-grade gasoline, FOB refineries or 
terminals: Okla., Midwestern, W. Penna., Calif., N. Y. 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast. 











2 fuel were reported from buyers in St. Louis, Minne- 
apolis and New York Harbor. 


One supplier reported inquiry for six cargoes of 
bunker “C” fuel to be shipped over a six-month period. 
Bunker “C” cargoes generally were offered at $1.85 
per bbl. However, some sources feared that the sharp 
“discounts” on heavy fuel available on the West Coast, 
in some instances 50 and 60c per bbl., combined with the 
“distress” levels of dirty vessel rates, could act as a 
depressant to heavy fuel cargo prices at the Gulf. 


Trading in gasoline and kerosine still was relatively 
light. The majority of suppliers said they were in bal- 
ance on gasoline. One major supplier reported he was 
offering Grade 100/130 aviation gaosline at 16.25c in 
cargoes; other suppliers’ prices for that grade ranged 
up to 17.5c. 


WESTERN PENNA. 
Fuel Prices Lower; Other Products Steady 


Fuel oils were offered 0.25c per gal. lower in the 
lower field while prices for all other products generally 
were unchanged, according to reports of Western Penna. 
refiners the first week in August. 

Demand for fuel oil was slack, most refiners said, 
and some backing up of product was indicated from the 
lower field. Nos. 2, 3 and 36-40 gravity grades were 
offered at 8.25c per gal., down 0.25c in that area, but 
no change was reported from the upper field. 


Demand for motor oils, bright stock and neutrals 
continued steady, according to most refiners. One re- 
finer said his inventory of bright stock had dropped 
sharply and his stocks of neutral oils also were lower. 
Another said his July lubricating oil sales volume was 
the “best in six months.” 

Further stiffening in bright stock prices at the inter- 
refinery level was reported by several refiners; one five- 
car lot was said to have changed hands at 16.5¢c and 
some sources said a refiner-buyer would have to “go 
higher” fpr large quantities. Price for 25 p.t. bright 
to jobbers and compounders was reported firm at 17e. 


Neutral and cylinder stocks prices were described as 
equally firm as bright stock. One buyer said the best 
offer he had had on 55 tons of 630 flash stock was 17c 
per gal. for late August delivery. 


Gasoline chipments continued heavy. Several refiners 
reported supplies were tight with little material being 
offered in the open market. 

Most refiners reported domestic demand for crude 
scale wax was only fair, although one refiner said he 
was sold up for two months. 
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ATLANTIC COAST 
Bunker ‘C’ Prices Rise 10c per Bbl. 


A general increase of 10c per bbl. in No. 6 fuel prices, 
and a flurry of No. 2 fuel buying at New York Harbor 
accompanied by a 0.2c rise in barge prices gave some 
life to Atlantic Coast markets for the first time this 
summer. Trading in products other than No. 2 fuel was 
relatively light, particularly gasoline. 

The upward move in No. 6 prices along the coast oc- 
curred in four stages. Esso Standard Oil Co. announced 
on Aug. 1 that it would increase its prices for No. 6 
prices 10c per bbl. at its principal water terminals, ef- 
fective Aug. 2. Esso’s move affected prices at Boston, 
New York, Philadelphia, Baltimore, Norfolk and Charles- 
ton. 

The 10c higher level of No 6 prices appeared at addi- 
tional points the following day when Socony-Vacuum Oil 
Co., Inc. advanced its prices to $1.78 at Boston and 
Portland, and $1.755 at Providence, effective Aug. 3. 
The same day, the increase spread to southern areas 
when Standard Oil Co. (Kentucky) posted $1.68 tank 
cars for No. 6 Savannah and Jacksonville, $1.63 at 
Port Everglades, and $1.58 at Port Tampa. 

Atlantic Refining Co. advanced its No. 6 prices 10c per 
bbl. Philadelphia, Aug. 4. Company’s new prices were 
$1.73 tank cars, $1.70 barge and bunkers and 5.12c per 
gal., tank wagon. 

At the end of the week, barge prices generally quoted 
for No. 6 fuel were $1.70 at New York, New Haven, 
Norfolk and Baltimore, $1.75 at Boston and Portland, 
$1.65 at Charleston, Savannah and Jacksonville, and 
$1.60 at Miami. 

Simultaneously with its increases in No. 6 prices, Esso 
Standard made changes in “related’’ heavy fuels, Nos. 4 
and 5 and Navy Special. The company quoted $2.35 per 
bbl. tank cars for No. 4 fuel at New York and Balti- 
more, a reduction of 3c per bbl.; at these same points 
Esso advanced its tank car price for No. 5 (16-60 p.t.) 
fuel 5c to $2.05. The company also offered No. 5 fuel 
at $2.00 at Charleston and $2.35 at Boston. 

The reduction of 0.1lc per gal. in prevailing summer 
discount schedules which went into effect automatically 
on Aug. 1 appeared to touch off a burst of No. 2 fuel 
buying at New York Harbor. Approximately 110,000 bbls. 
were reported sold at New York to spot buyers, and 
other estimates of the No. 2 demand that hit the harbor 
during the week ranged up to 300,000 bbls. Most of the 
buying was done at 6.6c per gal., barges, and appeared to 
drain off supplies available at that price. 

One supplier reported he had sold 50,000 bbls of No. 2 
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fuels at 6.6c; a metropolitan New York distributor s 
he had bought 40,000 bbls, at 6.6c; and a Hartford, Conn. 
buyer reported buying two barge lots at 6.6c, New Y: 


No. 2 fuel prices ranged higher at New York for ba: 
shipments when the last supplier quoting 6.6c report: 
he was sold up temporarily. Prices at New York rang: 
from 6.8 to 7.4c, up 0.2c on the low. The net price quot: 
by most suppliers for No. 2 fuel, barges, at New York 
after allowance for summer fill discount was 6.9c 
gal. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Nos. 2 and 6 Fuels Hold Trade Interest 


Trade interest in the Midwest continued to 
on Nos. 2 and 6 fuels and buyers reported rising prices 
for both products in open market. Refiners, however, re- 
ported lower prices for four grades of distillate fuels 
and third-grade (60 octane and below) gasoline in the 
first week of August. 


focus 


Resellers reported No. 2 fuel had become “tight” and 
a refiner also reported paying 5.875c, per gal., Group 3, 
for 25 cars of No. 2 fuel for resale. This, he said was 
0.125c higher than he had paid in the last week of July. 
Tank car marketers reported sales of No. 2 at 6 to 6.5c 


Distillate fuels priced lower during the week were 
41-43 kerosine from 7.5 to 8.5c, down 0.25c on the low 
42-44 kerosine from 7.625 to 8.5c, down 0.125c on the 
low; range oil from 6.5 to 7.8c and No. 1 from 6.5 to 7.75c, 
both down 0.5c on the lows. 


Prices for No. 6 fuel in the Midwest ranged 25c per 
bbl. higher when one refiner withdrew his spot price 
of 60c per bbl., because he was “fully commited.” Prices 
reported by refiners ranged from 85c to $1.20 per bbl., 
Group 3. 


By the end of the week several tank car marketers 
reported they were no longer quoting prices on No. 6 
fuel without first checking with their suppliers because 
of “rising open market prices.’’ Material formerly avail- 
able at 55c and 60c per bbl., “was gone,” they said, and 
in some instances, suppliers had advanced their prices 
by 25c per bbl. to 85c for spot sale. 


Prices for third-grade gasoline ranged from 8.875c to 
9.75c, Group 3, down 0.125c on the low with two refiners 
reporting reductions by that amount in their prices. 
Trading in tank car gasoline continued light. Marketers 
reported two cars of regular-grade 82 Research gasoline 
sold at 10c, Group 3, and one car of cycled regular at 
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8..75c, Group 3. Demand for gasoline at terminals along 
th Great Lakes pipe line continued strong, according 
to shippers in the line. 


CENTRAL MICHIGAN 
Heavy Fuel Firmer; Light Fuel Steady 


Residual fuels were firmer and light fuels steadied in 
anticipation of jobber buying “to begin shortly,” accord- 
ing to refiner’s reports reports of Central Michigan re- 
finers the first week in August. 

Although trading generally continued slow, one re- 
finer reported buying 10,000 bbls. of No. 6 fuel; price was 
not disclosed. He was one of two refiners reporting in- 
ventories of residual fuel “at tank bottoms.” Other re- 
finers said their inventories of residual fuel “balanced 
well” with demand. 


Price ranges for most products were unchanged. 
Straight-run gasoline, however, ranged from 9.75 to 
11.625c, Central Michigan, down 0.25c on the low, and 
UGI gas oil was down 0.25c on the high and ranged from 
8 to 8.5c. 

Refiners reported shipments of gasoline were con- 
fined mostly to regular accounts, but a tank car mar- 
keter said he was making “steady” sales of 80 Research 
regular-grade at 11.75c to 12.25c, Central Michigan, in 
transports. Refiners reported prices ranging from 12 to 
3.25c, FOB plants, for this grade. 

The transfer of light fuels from primary to secondary 
storage continued to be “disappointing”’ to most refiners. 
One refiner, however, reported a sharp increase from last 
month in demand for all products. He said his sales in 
the first week of August were ahead of current produc- 
tion by 30-40%, while sales lagged 50% behind produc- 
tion in the first week of July. 


Contracts for Gasoline Awarded by ASPPA 


WASHINGTON—Armed Services Petroleum Purchas- 
ing Agency awarded contracts on Aug. 5 covering its re- 
quirements of 1,430,000 bbls. of Motor Fuel M, 72 octane 
grade, for East Coast, Gulf Coast or Caribbean area 
lifting during last four months of this year (see Aug. 3 
NPN, p. 39), as follows: 

Republic—120,000 bbls.; Sept.; $3,969 per bbl., FOB 
Texas City. 

Phillips—130,000 bbls.; Sept.; $3.952 per bbl., FOB 
Freeport, Tex. 

Pontiac—130,000 bbls. Sept. at $3.9396 per bbl., 420,000 


ee 


OIL MARKETS 








Crude Oil Prices 
No changes in crude oil prices reported in week 
ended Aug. 6. See P. 38 of Aug. 3 NPN, and for 


complete crude price schedules see P. 52-53 of 
July 27 NPN. 











bbls. Oct.-Dec. at $3.9816 per bbl.; FOB Corpus Christi. 

Esso Export—-630,000 bbls.; Sept.-Dec.; $3.99 per bbl., 
FOB Aruba (low of Platt’s OILGRAM U. 8S. Gulf price 
for 70-72 Oct. leaded, date of lifting, with maximum 
of $4.095). 


Power Plant Fuel Oil Use up 62°/, 


WASHINGTON Electric utility power plants con- 
sumed 4,987,094 bbls. of fuel oil during June—a record 
total for that month and an increase of 62% over June, 
1948 an increase of 20% over May, 1949, Federal Power 
Commission reports. 

Fuel oil stocks on hand July 1 totaled 8,072,314 bbls. 
Based upon June use, stocks are sufficient for 49 days, 
compared with 60-day stocks a month before and 79 days 
a year ago, FPC added. 

Report also showed that natural gas use amounted to 
52,248,594,000 cu. ft. during June and was 1.1% greater 
than previous consumption record for all months. June 
gas total was 20% more than a year ago and 14% above 
May, 1949. Power plant consumption of coal during June 
decreased 16% from a year ago but increased 3% over 
May, 1949 report concluded. 


Richmond Gets New Barge Terminal 


Special to NPN 

RICHMOND, Va. Fuel Oils, Inc., has completed 
major construction work on a new barge terminal on the 
James River here and expects to have the plant in op- 
eration the latter part of August, or first of September, 
President H. Godwin Jones reports. 

Mr. Jones said the $85,000 terminal will be supplied 
largely by Petrol Refining Co., Philadelphia, with grades 
of fuel oil from kerosine to Bunker C. Storage con- 
sists of two 500,000 gal. tanks and three 20,000-gal. 
tanks or total of 1,060,000 gals. Product will be pumped 
through eight-inch lines from dock to tanks at 70-ft. 
‘levation, then will be gravity-loaded into transports at 
30-ft. elevation level. 

Capital for new plant, Mr. Jones added, was supp'ied 
by group of Richmond businessmen. 








THIS IS YOUR MARKET PLACE! 


A card advertisement in NPN‘’s Market 





Secon every week will bring you 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 
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EN-AR-CO 
qu and continuous sales at low PETROLEUM 
val PRODUCTS 





THE NATIONAL REFINING CO. 
CLEVELAND 15, OHIO 





DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 
SERVING 
Pa., NJ., Md., Del., D.C., 
Ohio, Va., W. Va. 
COASTAL TANK LINES 
YORK, PA. 


FAMOUS 
SINCE 1882 


STILL GOING 
STRONG 








WHOLESALE LUBRICANTS 


Greases—Gear Lubes—Oils 
Consult Us On 
Lithium & Aluminum Greases 


DENCO PETROLEUM CO. 


Cleveland 15, Ohio Main 8061 


WRITE OR WIRE 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
ana shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminalis; in cents 
per gal., except per bbl. where §$ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OJLGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 


Gasoline 
Prices in Effect Aug. 8 


OKLAHOMA (Group 3) 
78-80 Oct. 
Prem. 
78-80(86) Oct. 
Prem. ....(5)11-11.625(1) 
74-76 Oct.Reg. 
74-76(80) Oct. 
Reg ..«.-(6)10-10.375(1) ¢(6)10-10.375(1) 
60 Oct. & 


below 





Aug. 1 


10.75(1) 10.75(1) 


(5) 11-11.625(1) 


..(1)8.875-9.75(1) (2)9-9.75(1) 


MIDWESTERN (Group 3 basis) 
78-80 Oct. 

Prem, 
78-80(86) Oct. 

Prem. ....(3)11-11.625(1) 
74-76 Oct. Reg. 
74-76(80) Oct. 

Reg 


(3)11-11.625(1) 


(6)10-10.375(1) 


60 Oct.&below(2)8.875—-9.75(1) 


(5)10-10.375(1) 


(2)9-9.75(1) 


N. TEX. (For shpt. te Tex, & N.M. dest’ns.) 
78-80 Oct. 
Prem. 
78-80(86) Oct. 
rem, ....(1)11-12.75(1) 
74-76 Oct. 
Reg. .....(1)10~-10.25(1) 


11(2) 11(2) 


(1)11-12.75(1) 
(1)10-10.25(1) 


(1)10-10.75(2) (1)10-10.75(2) 
60 Oct. &below(2)9.375-10.3(1) (2)9.375-10.3(1) 


= MouAWK REFINING CORPORATION m 
4 FRELINGHUYSEN AVENUE, NEWARK 5, NEW JERSEY 
Refi and Comp d of Oils 

@ AUTOMOTIVE @ MARINE 

@ TRUCK & BUS @ HYDRAULIC PRESS 

@ DIESEL @ INDUSTRIAL 
Blgelow 3-3675 














TO YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
QUARTS, GALS., 2-GALS., 5-GALS., DRUMS 


Write for Quotations 
WYNNE OIL COMPANY 


PHILADELPHIA 21, PENNA 











Prices in Effect Aug. 8 Aug. 1 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 


78-80 Oct. 
(1)11-11.75(1) 


Prem, ....(1)11-11.75(1) 
78-80(86) Oct. 

Prem, ....(1)11.25-11.5(1) (1)11.25-11.5(1) 
74-76 Oct.Reg.(1)10-10.75(1) (1)10-10.75(1) 
74-76(80) Oct. 

Reg. (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct. &below(1)9.375-10(2) (1)9.375~-10(2) 


E. TEX. (Truck tnspt.) 
78-80 Oct. 

Prem, ....(1)11-12(1) 
78-80(86) Oct. 

PRO, .cce 11(1) 
74-76 Oct.Reg. eetien 
74-76(80) Oct. 

Reg. 1)10-11(1) (1)10-11(1) 
60 Oct.& below(1)9.25-10.5(1) (1)9.25-10.5(1) 


CENT. W. TEX, (Truck Transpt.) 


(1)11-12(1) 
11(1) 


Prem. 
78-80(86) Oct. 

Prem 

(1)10.25—10.5(1) 
74-76(80) Oct. 
ARK. (For shipment to Ark. & La.) 
11.375(1) 
a, «064 


78-80 Oct. 
«++ 6(1)11.25-11.5(1) (1)11,25-11.5(1) 
. «ee 0(1)11.25-11.5(1) (1)11.25-11.5(1) 

74-76 Oct. Reg. (1)10.25-10.5(1) 

Reg. (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct. &below(1)9.5-10.4(1) (1)9.5-10.4(1) 
78-80 Oct. 

PIO, ccc 11.375(1) 

—— Oct. 
74-76 Oct. Reg. 
74-76(S0) Oct. 


10.375(1) 


9.25(1) 


10.375(1) 


9.375(1) 
KANSAS (For Kansas destinations only) 


78-80 Oct. 
Prem. ....(1)11.2-12(1) (1)11.2-12(1) 
(1)11.2-12(1) 


78-80(86) Oct. 
P ~  «eee(1)11,2-12(1) 
Reg. (1)10.2-11(1) (1)10.2-11(1) 
74-76(80) Oct. 
4 (1)10.2-11(1) (1)10.2-11(1) 
(1)9.2-10.25(1) 


Reg. 
60 Oct.& below(1)9.2-10.25(1) 


WESTERN PENNA, 
Bradford-Warren: 
78-80 Oct.Prem. .... 
74-76 Oct.Reg. 12(2) 
Other districts: 
78-80 Oct. 

Prem, ....(1)12.75-13.8(1) (1)12.75-13.8(1) 
74-76 Oct. Reg. (3)11.75—-12.8(1) (3)11.75-12.8(1) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
otor: 
78-80 Oct. 
PROM. cece 
78-80(86) Oct. 
Prem, ..+.+(k) 


12(2) 


(1)12.75-14.5(1) 


: (1)13.5-14.25(1) 
74-76 Oct. Reg. (2) (1)11.75-12.5(1) 
74-76(80) Oct. 


TS Pe : —13.2:% (1)12~-13.25(1) 
Str. run gaso- 

line, excl. 

Detroit 

shpt. (1)9.75-11.625(1) (5)10-11.625(1) 
OH1IO—Quotations of S.O. Ohio for delivery 
to Ohio points: 

14.0 14.0 


Prices in Effect 


CALIFORNIA 
Los Angeles dist: 
0-82 Oc 


Aug. 8 Aug. ! 


(1)15.85-16.6(1) (1)15.85~-16.6(1) 


(Reg.) _.(1)13.85-14.1(1) (1)13.85-14.1(1) 
San Joaquin Valley: 


80-82 Oct 
(1)15.85-16.6(1) (1)15.85-16.6(1) 


(Prem. ) 
74-76 Oct. 
(Reg.) .(1)13.85-14.1(1) (1)13.85-14.1(1) 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


Viscous NEUTRALS—No. 3 col. Vis. at 70° 
200 Vis. (180 at 100°) 420-425 fi. 
O p.t. 20.5(2) 


17.5(2) 
16.5(2) 
(4)15-16(1) 


CYLINDER STOCKS: 
Stk., 145-155 vis. at 210°, 540-550 fi 


19.5(2) 19.5(2) 
18.5(2) 18.5(2) 
17-18 17-18 


. »(2)12-12.5(1) (2)12-12.5(1) 
.+ -(2)13-13.5(1) (2)13-13.5(1) 


(2)15-18(1 
(2)1T-19(1) (2)17-19(1) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 pp. viscous neutrals generally are quoted 
0.5c under 0-10 p.p. oils; 15-25 p.p. nonviscous 
= ‘ceed are quoted 0.25c under 0-10 p.p. 
oils. 


Neutral ‘<7 eeeeees 
0! 


2.(1)9.75—-11(1) 
(1)10-11.25(1) 
(1)11-13(1) 
(1)11.5-13.5(1) 
-(1)11.5-14(1) 
(1)13-15(1) 
(1)13-15.5(1) 
(1)13.5-16(1) 


Cylinder Stocks: 
600 s.r., olive 


green eee -(1)12-15(1) 
Black Oil 18.5(1) 


(1)12-15(2 
18.5(1) 





73-75 Oct.. 


& 
WAVERLY @ 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 


NEUTRALS 
CYLINDER STOCKS 
MOTOR OILS 


“Penna. Grade Crude Oil Assn” 
Permit No. 11 











ATTENTION JOBBERS 


ourusaquant | Uf 
a ee | 


MOTOR 


IDEAL LupRicaTOR CO: 


PHILADEL PULA, PI 


Protected Areas Available 
For Distributors 


sealed 1 quart litho can: 
if you want 
good quality 
for a price 
contact 


IDEAL LUBRICATOR (0. 


Philadelphia 2, Penna. 
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Prices in Effect 


Aug. 8 
Lube (Cont.) 


Bright — 


Mid Continent 

200 vis. : 

a. ~ D . 
oid vis : 


23(1) 


-10 p.p. aya 19(1) 


10 25 p.p. 
120 vie. D: 


.(1)17-18.5(1) 


-10 p.p. ..(2)16.5-18(1) 


Bright Stock—Solvent 
150-160 vis. 0-10 


p.p., 95 v.i. 


24(2) 


Neutral Oils—Solvent 


170- 180 vis., 
98 v.i, 


17(1) 


10-95 .. ni . -(1)17-18(1) 


201 210 ¥ 
300 vis., 
5 V. 


19(1) 


Aug. 1 


23(1) 


(2)17-19(1) 
(1)17-18.5(1) 


(2)16.5-18(1) 


24(2) 


17(1) 
(1)17-18(1) 
19(1) 








vithout 


Ref 

High 
Quo 
Penr 
Petr um 


s of 


y 





—_—. 


products. 


finest 


obligation. 


r phone TODAY. 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG., 
CHARLESTON 24, 


vv 
«* vy, 


. 
4” 100 PURE 


-_ PENNSYLVANIA 
. 


i Abd cale 





vania Grade 





.. SERVE THEM 
WITH THE BEST 


@ Today’s oil buyer is demand- 
ing the BEST for less. Cash in 
on this “Choosiness” 
the world’s 
oils at prices he can’t resist! 
Supply customers with quality 
petroleum products refined from 
100% Pure Pennsylvania Grade 
Crudes by Elk Refining Com- 
pany. Steady supply, finest qual- 
ity and prices which assure you 
f handsome profits are guaran- 
teed by our unique trade policy. 
Compounders, jobbers and dis- 
tributors the country over are 
enthusiastic over the advantages 
gained by handling ELK-refined 
Many are 
ubstantial freight savings, too, 
because of our central location. 
Get the details fo 


by offering 
lubricating 


enjoying 


r yourself, 
Write, wire 


W. VA. 


Motor Oils 
Bright Stocks 
Neutrals 
Cylinder Stocks 
Woxes 
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Refinery & Terminal Prices (Continued) 


Prices in Effect Aug. 8 
SOUTH TEXAS (Neutral Oils) 

(Vis. at 100° F. FOB refineries for domestic 
and/or export shipment.) 


Aug. 1 


PALE OILS: 
Vis. COLOR 
100 1%-2%..(4)9.5-11(1) (4)9.5-11(1) 
200 No. 2-3.(3)10.5—11(2) (2)10.5—11(3) 
500 No, 2-3. .(3)11.25-12(2) (2)11.25-12(3) 
500 No. 
14-34% (3)12—-13(2) (2)12—-13(3) 

750 No. 3-4.(3)12.75—14(2) (2)12.75—-14(3) 
1200 No. 3-4.(3)13.5—15(1) (2)13.5-15(2) 
2000 No, 4..(1)14—-16.5(1) (1)14-16.5(1) 
RED OILS: 

100 No. 5-6. 9.5(4) 9.5(4) 

200 No. 5-6.(3)10.5—11(2) (2)10.5-11(3) 
300 No. 5-6. (3)11.25—-12(2) (2)11.25—-12(3) 
500 No. 5-6.(3)12—-13(2) (2)12-13(3) 
750 No. 5-6.(3)12.75-14(2) (2)12.75-14(3) 
1200 No. 5-6.(3)13.5—-15(1) (2)13.5—-15(2) 
2000 No. 5-6.(1)14—16.5(1) (1)14—-16.5(1) 


CHICAGO (From Mid-Continent p.l. crude) 
Neutral oils vis. at 100° F. 0 to 10 p.p. 
Pale Oils: 


60-85—No. 2. 11.75(1) 13 352} 
86-110—No, 2 12.25(1) 12.25(1) 
150—No, 3 . 14(1) 14(1) 

180—No, 3 .. 14(1) 14(1) 

200—No. 3 14(1) 14(1) 

250—No. 3 15(1) 15(1) 

Kerosine, Gas 

Prices in Effect Aug. 8 Aug. 1 


OKLAHOMA (Group 3) 
41-43 w.w...(1)7.375-8.875(1) (1)7.75-8.875(1) 
42-44 w.w...(1)7.375-9(1) (1)7.75-9(1) 
Range oil .(1)6.5—8.75(1) (1)6.5-8.75(1) 
58 & above 

D.I, diesel(1)6.375—7 -875(1) (1)6.375- 7.875(1) 
No. 1 p.w...(1)6.5—-7.75(2 (1)6.5—7.75(2) 
No, 1 Straw. (1)6.5-7 7541) (1)6.5-7.75(1) 
No, 2 straw. beet 7 5() es 5(1) 


1) 
. +» .(€2)$0.80-1.20(1) (2)$0.80—-1.20(1) 
14- 16 grav. 
SR cnccse $1.20(1) $1.20(1) 
ry wah lesa A (Group 3 Tw 


41-43 w.w. ..(1)7. 375 8.5(1 (2)7.75-8.5(1) 
42-44 w.w, ..(1)7.375-8 ‘B(1) (1)7.75-8.5(1) 
Range oil . (1)6.! 5 -7.625(1) (1)6.5-7.8(1) 


58 & above 
D.I, diesel. (1)6.75—7.8 (1)6.75-7.8(1) 
5 5 


(1) 
(1) (1)6.5-7.75(1) 


No. 1 p.w...(1)6.5-7.TE 

No. 2 straw. (1)6—7(1) saa 15-5 ta 

No, 3 straw 6(3) 

No. 6 . (1) $0.85—1.20(1) (1)$0. 335-1, 20(1) 
N. TEX. gree shpt. to Tex, & N.M. dest’ns.) 
41-43 w.w...(2)8.5-9.6(1) (2)8. 5-9.6(1) 
42-44 w.w...(1)8.5-9(1) (1)8.5-9(1) 

i MAM. «2690 (1)7.5-9.8(1) (1)7.5-9.8(1) 
No. 2 straw. (6 -8.75(1) (1)8.25-8.75(1) 
No. 6 fuel. $0.90(1) $0.90(1) 

W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. .. 9.5(1) 9.5(1) 

42-44 w.w. a ot 10.5(1) 

No, 1 straw. 9.25(2 9.25(2) 

No, 2 straw.(1)8.5-9. “25(1) (1)8.5-9.25(1) 
INO. BS secees 


No. 6 fuel... .(1)$1.25-1.80(1) (1)$1.25-1.80(1) 
TEX. (Truck trnspt.) 


.(1)8.5-9.25(1) (1)9-9.25(2) 


2-44 w.w. ..(1)8.5-9.5(1) (1)9-9.5(1) 
58 & above 
D.I. diesel. (2)8—9(1) (1)8~9(1) 
No, 2 fuel...(1)8-9.25(1) (1)8~-9.25(1) 
No. 6 fuel...(1)$0.95—-1.90(1) (1)$0.95—-1.90(1) 


CENT. W. ae (Truck trnspt.) 
(1)9-9.5(1) 


41-43 ew. -(1)9-9.5(1) 
58 & abo 
D.1, diesel (1)8. hy 25(1) (1)8.75-9.25(1) 
U.G.I, gas oil 8.5( 8.5(1) 
No, 1 fuel... 9. 25(4) 9.25(1) 
No. fuel.. .(1)8-9(1) (1)8-9(1) 


5 
No. 3 fuel... , 
No. 5 fuel... 2.10(1 $2.10(1 

No. 6 fuel...(1)$1.25-2. ‘o0c4) (1)$1.25-2. 901) 


KANSAS (For Kansas Gestinations only) 
42-44 w.w...(1)8.2-9.625(1) (1)8.25-9.625(1) 
58 & above 


Diesel ..(1)7.5-10.125(1) (1)7.5-10.125(1) 
No. 1 fuel... (1)7.6—-9.3(1) (1)7.75-9.3(1) 
No. 2 fuel. ..(1)6.6—-8(1) (1)6.75-8(1) 
No, 4 fuel... $2.32(1) $2.32(1) 

No. 5 fuel... $1.82(1) $1.82(1) 
No. 6 fuel. ..(1)$1.00-1.75(1) (1)$1.00-1.75(1) 





Oil Price Section 





Prices in Effect Aug. 8 Aug. 1 
Med Oils: 

18U—No. 5 .. 14(1) thi 
200—No, 5 .. 14(1) 14(1) 
250—No. 5 .. 15(1) 15(1) 
280—No,. 5 .. 15.5(1) 15.5(1) 
300—No. 5 .. 16(1) 16(1) 


Note: Viscous oils, 15 to 30 p.p. are quoted 
0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 p.p. 0.25¢ lower. 


Unaiienes Steam wit (Viscosity * pe") 
eecccccce 14.5 

1 eccccccce tte tEH 
BOO cccccccecs 16.5(1) 16.5(1) 
Bright Stocks, 160 vis. = 210° No, . ester 
0 to 10 p.p. 22.5(1 22.5 


15 to 25 p.p. 2211) 23(1). 
30 to 40 p.p 21.5(1) 21.5(1) 
E filtered 


Cyl. Stock. 16.5(1) 16.5(1) 
Note: To obtain prices delivered in Chicago 
add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 
FOB GROUP 3 


Grade 26-70 ..... 5.5(Sale) 5.5(Sale) 
FOB BRECKENRIDGE 

Grade 26-70 ..... .5(Sale) 5(Sale) 
& Fuel Oils 

Prices in Effect Aug. 8 Aug. 1 


ARK. (For shipment to Ark. and La.) 


42-44 w.w. .. 7.75(1) 8(1) 
Tractor fuel. 9.125(1) 9.125(1) 
—s fuel 52 
below . 7(1) 71) 
Diesel fuel 58° 
& above 7.375(1) 7.375(1) 
No, 2 fuel 6.375(1) 6.375(1) 
No, 3 fuel .. 6.125(1) 6.125(1) 
No. 4 fuel... $1.75(1) $1.75(1) 
No. 5 fuel... $1.55(1) $1.55(1) 
No, 6 fuel.. $1.40(1) $1.40(1) 


WESTERN PENNA, 


45 w.w. » oS. wangy 75(1) 
No. 1 fuel. 
No, 2 fuel. :(1)9-9 25(1) 


(2)9.5-9.75(1) 
(1)9- -9.25(1) 


No, 3 fuel. . . (1)9-9.25(1) (1)9-9.25(1) 
36-40 gravity. 9(1) 9(1) 
Other districts: 

45 w.w. .(3)9.5-10(01) (4)9.5-10(1) 
47 w.w. 


No. 1 fuel. "(1)9-10.5(1) (1)9-10.5(1) 
No. 2 fuel. ..(1)8.25-9(5) (1)8.5—-10(1) 
No. 3 fuel...(1)8.25-9(2) (1)8.5-9(2) 

36-40 gravity. (1)8.5-9(2) (2)8.5-10(1) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
. (2)10-11.5(1) 


Range oil (2)10-11.5(1) 


46-49 w.w. 

kero, .....(1)10.5-11.25(2) (1)10.5—11.25(2) 
P. W. 

distillate .(1)10-11(1) (1)10-11(1) 
No. 2 light 

straw ....(4)9.75 40¢3) (4)9 75 10(2) 
No. 3 straw. (3)9.75—10(2 (3)9.75-10(2) 
1.G.1. gas oi1(2)8-8.5(2) (2)8-8.5(2) 
No. 5 fuel ..(1)5.75-7.7(1) (1)5.75-7.7(1) 
No. 6 fuel ..(2)5.5~-7.5(2) (2)5.5~-7.5(2) 


OHIO—Quotations of S.O. Ohio for delivery te 
Ohio points: 


Kerosine .... 11.5 11.5 
CALIFORNIA 
San Joaquin Valley: 
40-43 w.w. .(1)12.6-15.6(1) (1)12.6-15.6(1) 
Heavy fuel 

(PS 400).. $1.90(2) $1.90(2) 
Light fuel 

(PS 300). $2.10(2) $2.10(2) 


Diesel fuel 

(PS 200)..(1)10-11.5(1) 
Stove dist. 

(PS 100)..(1)11.5- 
Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) 


(1)10-11.5(1) 


13.3(1) (1)11.5-13.3(1) 


(1)12,1-15.1(2) 


ROY M. HENWOOD ASSOCIATES 


ENGINEERS @ ARCHITECTS 
140 CEDAR STREET 


NEW YORK 6, N. Y. 
Tel. WOrth 4-6485 


ENGINEERING SERVICE TO THE 


PETROLEUM INDUSTRY 








Refinery & Terminal Prices (Continued) Oil Price Section 


Prices in Effect Aug Aug. I 
CAL IFORNIA (Cont.) 
Heavy fuel 
(PS 400). .(1)$1.60-1.85(3) (1)$1.60—1.85(3) 
Lipiit fuel 
(PS 300). .(1)$1.80-2.05(3) (1)$1.80—-2.05(3) 
Diesel uel 


(PS 200)..(1)8.1-11(2) (1)8.1-11(2) 
Stove dist 
(PS 100). .(1)9-12.5(2) (1)9-12.5(2) 


Sau brancisco: 
40-43 w.w. ..(1)12.6-15.6(1) (1)12.6-15.6(1) 
Heavy fuel 


(PS 400).. $1.90(2) $1.90(2) 
Lignt fuel 
(PS 300).. $2.10(2) 2.10(2) 


Diesel fuel 

(PS 200)..(1)10-11.5(1) (1)10-11.5(1) 
Stove dist. 

(PS 100)..(1)11.5-13.3(1) (1)11.5-13.3(1) 


Wax 


Prices in Effect Aug. 8 
WESTERN PENNA, (Bbis. C.L.) 
. shite suas Scale: 


Brae GA 46.4666 660006005008 © 4.9(2) 
124. 126 A.m.p. o6n ec bteenesennoe seus 4.9(3) 


CHICAGO (FOB Chicago District refinery of 
one retiner in bags or 100 Ib. cartons, carloads. 
Carloads, slabs loose, 0.7c less. Melting points 
are EMP (ASTM methods); add 3° F. to con- 
vert into AMP, 

bully refined: 


EMEPEME coer ecserceserererescevessevees 7.05 
125-127 7.05 
127-129 ; Pe 
BOOED ccoccceveceee 7.15 
132-134 7.3 
135-137 Coo eecccccrcecoceosocceces 7.75 
SEABOARD 


Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; seale in bags or 
bbis.; fully refined, slabs loose, Export prices 
are FAS; scale in bags or bbls; fully refined 
in bags or cartons. 

Crude New Orleans N.Y. N.Y. 
Scale Export Domestic Export 
122-4 wh. 








124-6 wh. 4 75(1) 4.6(2) (1)4.6-4.75(1) 
Fully Refined: 
123-5 is 6.35(2) babes 
Li 7.3(1) 6.35(3) (1)7.05-7.3(1) 
1: 3 7.3(1) 6.35(3) (1)7.05-7.3(1) 
130-32 . 6.40(1) 7.15(1) 
133-5 7.4(1) 6.45(3) (1)7.15-7.4(1) 
135-7 oo 6-06(1) 6.6(2) 55(1) 
138-40 .. 8(1) 7.05(3) (1)7.75-8(1) 
143-5 »- 8.25(1) 7.3(2) (1)8-8.25(1) 
149-51 ..11.5(1) 10.55(1) 11.5(1) 
Petrolatums 


WESTERN PRNNA, (Bblis., carloads; tank 
cur, 1 to 1.5¢ sess.) 


SNOW WRC 260 cccccecccece + (196.375-7.26(2) 
REY WEES ocsceccscese cece «Qh Olea.) 
Oe (1)5.75—-6.125(1) 
ee NN aig 0a-48.e-09-detewt (1)4-4.5(1) 
i Atchabatdbenwcubeeee (2)4.125—4.25(1) 
Me #20n0becesendedeaeat eee 3.875(2) 








WAXES 


PARAFFIN 
MICROCRYSTALLINE 


BOLER PETROLEUM CO. 


Dept. D., Philadelphia 7, Pa. 


Petroleum and its Products 














DOMESTIC - EXPORT 


DRUMMING 
CANNING 


MANUFACTURERS OF ALL 


og ee) 


PRODUCTS 
Paragon Oil Company 


Bridgewater Street at Newtown Creek 


Brooklyn 22, N. Y 
Cable Address “’Paragonoil.N. Y 


52 








Atlantic & Gulf Coasts 


Prices are of refiners, FOB théir refineries & tanker terminals, and of tanker terminal operat 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. Prices in effect Aug. & 





78-30 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 
District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
Me Be BASBOF 2.0 ccccce of RJIRG-36. 23) wake etwas ery (2)8.4-8.5(12 

Go DAFges ....-ccce ce e4h)1Z.5-13.75(1) uve (1)11.0-12.5¢1) (1)7.9-8.4(11 
St | whee bens oWewena (2) 14.05-14.3(3) 14.3(1) 12.5 8.9(10) 

Baltimore ..... occceee e(1)12.4-14.1(1) 14.1(1) oy 11.4- 12.6:3) 9(10: d 
do barges ...........(1)12.3-13.65(1) cone )11.3-12.4(1) (2)8.9-9.4(1) 
Baton Rouge .. vr mba ome S.4(¢1) 

CP WE 056 06460008 ror io 8.4(1) 
Serre (1)12.6-14.4(3) 14.4(1) (1)11.6-12.9(9) 8.8(13) 
ee ee (2)12.1-13.475(1) 13.75(1) (3)11.1-11.75(1) 8.8(6) 

Corpus Christi oeeesee ee (1)12-13(1) $ene 11(2) sees 
PD nb 0046000066600 0th aes (1)11-11.75(1) (1)8.5-10.25(1 

du barges +0b-eeeeeee (1)12-13.75(1) 12(1) (1)11-11.75(1) (1)7.75-d. 191 ! 
CUED bos ce c0cuees 13.1¢6) 13.1(1) 12.1(9) 9.2(12) 
ere er eeocenes ret 13.1(1) 12.1(5) (3)9.2-9.5(2) 

MEE 4600860 006066004 13.1(2 13.1(1) 12.1(3) 9.2(4) 
IOOW BIAVER ccccccovc ce clk 14.-5(1) 14.5(1) (2)12.5-13(1) 8.6(9) 
BOOT GURURES ccccccdccecs 12.5(1) vane 11.5(1) 8.8(4) 
a PE: avessetaenes 12.5(1) ees 11.5(1) 8.8(2) 
SSS eee (2)12.3-12.75(1) 13.9(1) (2)11.3-11.9(2) (6)9-9.1(1) 
ROGER  ceeseeeecseoes 13.1(1) cae 12.1(1) 9.2(2) 
Philadelphia ............€1)13.7-13.75(2) 14.7(1) (2)12.5-13.2(2) 8.7(10 
CP BO vscsecccees (1)13.6-13.65(1) er (1)12.4-12.6(1) 8.6(6) 
Port Everglades ........ 13.1(4) 13.1(1) 12.1(6) 9.2(6) 
PE ¢ersedceseede0% (1)14.15-14.4(1) 14.4(1) 12.9(4) 8.8(8) 
Providence ..... coccce ce (apne. burns.4(1) 14.4(1) 12.9(5) 8.8(9) 
PEE «sb cscnscessores 13.1(4) 13.1(1) 12.1(7) 9.2(9) 
TAMPA cccvcece> sonse0e 13.1(5) 13.1(1) 12.1(7) 9.2(9) 
Wiiminetes, N.C. .ccses (1)12.25-13.45(1) 13.85(1) (1)11.25-11.85(2) 8.8(8) 


78-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); Houston 
(1)11.25-12(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1). 

74-76 Oct. Reg. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); Houston 
(1)10.25-11(2); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1). 


Diesel Oi 

















Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i.) 
N. Y. Harbor 7.5(16) (1)7.8-8.1(1) (5)$2.35-2.38(3) $2.05(1) 7.9(5) 
do barges (2)6.8-7.4(10) S(1) (5) 2.32-2.45(3) 2.02(1) 
Albany ... S(6) 8.501) 3.0001) ‘ (2)8.4-8.5(01 
Baltimore 7.9(12) Sil) 2.38(1) 2.05(1) (2)8.3-8.4(1 
do barges 7.805) 2.3511) 2.02(1) 
Baton Rouge 7.301) 7.401) 1.80(1) 7.701 
do barges 7.301) 1.77¢1) 
Boston , S(14) (1)8.1-S.501) 2.41(2) 2.35(3) 8.415 
Charleston (2)8.1-8.2(2) 2 0012) (1)8.2-S.6 
Houston .....(2)8.25-9(1) cece eeee eeee (3)8-9.5(1 
do barges (1)6.375-7¢(1) 2.0501) 
Jacksonville . 8.8(6) eeee sees ves 8.8(6) 
Miami ..cccoce 8.8(4) csee 6 oe ‘004 8.8(2) 
Mobile ...... 8.8(2) ewes eoee eave 8.8(1) 
New Haven .. 7.6(8) made oe aess (1)8-8.2(2 
New Orleans .(1)7.6-7.9(2) swe hai ane (1)7.7-8(2 
do barges.. 7.6(1) omna err “208 oe 
Norfolk .. .(3)7.9-8.2(1) S(1) . 2.0501) (1)8.2-8.3(2 
Pensacola ... 8.8(1) ee ease vee 8.8(1) 
Philadelphia . 7.5(9) 7.8(1) err: 2.50(6) 7.916) 
do barges. 7.4(7) ens eas ewe 
Pr Everglades 8.8(4) iia asew “os 8.8(3) 
Portland ... 8(8) 8.5(1) rrr as 8.412) 
Providence S(G) S.5¢1) 2.32(2 8.4(2 
Savannah ... 8.8(5) eoee cece eee 8.815) 
TOMOA . ss cee 8.8(8) core oer ‘one 8.8(6) 
Ww a ngton, 
Cc. . (6)8.1-8.2(3) 8.2(1) sees tees 8.2(2) 
Light Diesel? 
No. 6 Fuel Bunker © Fuel Heavy Dieselt Ships’ Bunkers 
No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 d.i.) 
N. Y. Harbor (8)$1.73-1.7501) $1. 70010) 31.7009) $3.1513) $3.4014 
\lbany 2.0561) 
Baltimore 1.7344) 1.7003) 1.70(3) 3.1501) 3.4014 
Baton Rouge 1.48(1) 1.45¢1) 1.45(2) 2.8601) 3.1141 
3oston 1.78¢(7) 1.75¢4) 1.75(4) 3.44 
Charleston 1.68(2) 1.6503) 1.65(¢3) 3. 3612 
Corpus Christi 1.4861 1.4501) (2)1.45-1.6001) 3.1501) 
Houston (2)1.45-1.5001) (2)1.42-1.4514) (2)1.42-1.4516 (4)2.86-3.1001) (453.11 
Jacksonville 1.68(6) 1.6516) 1.6516) (2)3.69 
Miam 1.6361 1.60(2) 1.60¢2) 3. 606 
Mobile 1.5801 1.5561) 1.5541) 
New Haven 1.75(2) 1.70¢2) 1.70¢2) 
New Orleans 1.48¢3) 1.45(3) 1.4514) 2 §6(2 11 
Norfolk 1.7313 1.704) 1.7004) i( 
Pensacola 1.72¢1 1.72¢1) 1.72¢1 
Philadelphia 1.7308) 1.7008) 1.7008) 15«2) +( 
Port Everglades 1.6342 1.6003) 1.6063 BOF 
Portland 1.7842) 1.7541) 1.7541) 
Providence 1.75514) 1.72513) 1.72513) t 
Savannal 1.68¢4) 1.65(5) 1.6515 ; 6 
Tampa 1.5805 1.5515) 1.55¢(5) 9 t 
Wilmington 
. a & 8 Se 
(a) Motor Method & Research octane ratings are approximately same (b) Researc! ne 
rating is minimum of 5 points above Motor Method rating. (c) Research octane rating is I im 
of 10 points above Motor Methed rating 
One supplier offers 18c per bbl. discount frem $2.38 & $2.35 
Shore plant prices subject to 0.5¢c per gal. discount; Bunker prices 21c per bbl. dis 
Marketer of Petroleum Products 
New York Bosto 
NATIONAL PETROLEUM WS 












Oil Price Section Refinery & Terminal Prices (Continued) 


_— 





Gulf Coast__Cargoes, Domestic & Export, All Ports LPG Prices 












y i (Of refiners, FOB refineries, in cents per gal., 
Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other See suse GF tunnenedt washes) 
refiners, export agents, or tanker terminal operators. The figure in parentheses after each price Com- in- Com- Indus- 


, mercial dustrial mercial trial 
indicates the number of companies quoting that price. Prices in Effect Aug. 8. District Propane Propane Butane Butane 
N.Y. Harbor . 5.5(1) 5.5¢1) 4.75(1) 4.75(1) 


Aviation Gasoline Philadelphia .. 5.5(1) 






' 

G 5 {-F- Baltimore - ee ape sae 
Grade 115/145 (AN-F-48) Cocrocecceoccceescsces 18(1) Hastings, W.Va. .... ores eves sees 

Grade 100/130 (AN-F-48) ............e.eeee2- 16.25(2)-17.5(2) New Orieane pats ik ree ee 

Grade 91/98 (AN-F-48) ........ccccccceccecees 14.75(1)-16.5(1)-16.75(1) WE cagase pees code 

Grade 80 (AN-F-48) ..... bE5.006 05606660 00R sR OOS 15.75(1) 

Naphthas and Solvents | 

Motor Gasoline Leaded | 

| 


> . : . A a 
78-80 Oct. (Premium) Prices in Effect ug 













hitsbeteke.onee epeb ans 11(1)-11.5(1) (F ) 

T7S-80 Oct. (Premium) .....ccesccccccccscccess 11¢€1)—11.26(1)-12(2) raterd antvont eee ceee es (2)10.375-10.875(1) 

TTTE-GO GHE, CHPGEMEE) wcccccccsccccccccccccccss 24.8(8)-8801) Thuy naphtha coccscee tere et $7811) 

*74-7 5(9 ’.M, ° nthe ¢weeeeee .875-11.379( I 
74-76 Gy SEND stele dreckstuccesssesssns. BES bE naan § spirits ol «ee ee~(4)9.875-10.375(1) f 
76 Oct. Regular) ......cccscccccccccccsceccce 10(1)—10.25(1)-10.5(2)—11(2) Rubber solvent ...........(1)10.375-11.375(1) | 
70-72 Oct. , An eas eas ee Lacquer diluent .......... (3)11.125—-11.375(2) 

Benzoil diluent .........+.. 12.125(3) 

* Motor Method & Research octane ratings are approximately same. 


WESTERN PENNA. 


Research octane rating is minimum of 5 points above Motor Method rating. Other Districts: 






tt Research octane rating is minimum of 10 points above Motor Method rating Untreated Naphtha eecececs 12.75(1) | 
Stoddard Solvent ..............(4)12.75-13(1) | 
Suecins & Tig Fads OHIO—Quotations of 8.0. Ohio for delivery to 
11-43 kerosine .. see stan aii aie ae eee 6.75(2)-7(1)-7.5(1)-8(1)-8.5(1)-9(1) Ohio points: , 
2 Fue or , ee= 79) © H(9)_@ 75(1)-7(1)-8(1) VMAP Napntha ....cccccscscccess 6.0 
+ Fou . 6 .25(1)-6 .375(3)—-6.5(2)-6. 751-7 , Mineral Spirits & Stoddard Solvent 15.5 
> , § ) 
Diesel & Gas Oils Rubber Solvent Oveeeoeeseeess 15. 
3-47 Diesel index 6.375(1)-6.5(1)-7.125(1) E, TEXAS (Truck Trnspt.) 
18-52 Diesel index 6 .625(2)—7.2541) Stoddard Solvent . 10.75(1) 
7 Diesel index 6.75(1)—7.375(2) KANSAS (For Kan. Dest’n. only) 
Stoddard Solvent Coecccecce ; 12.375(1) 


Heavy Fuels ATLANTIC COAST 









5 Fuel, 0-10 p.t simi i weeeee § §$1.95(1)-$2.05(1)-$2.25(1) V.M.&P. Mineral 
ke ere wees $1.35(4)-$1.40(1)-$1.45(1) New York Naphtha Spirits 
BEOSUOE .cccccss 15(4) 14(5) 
Philadelphia .... 15(4) (4)13-14(1) 

Baltimore ..... . 13 .5(3) 

BOStON .ccccccse 15.5(4) 14.5(5) 

iati i ; P aeisren vant 14.5(3 

Aviation Gasoline & Jet Propulsion Fuel semen ond 


oe Prices in Effect Aug. 8 Mid-Continent Lubes At Gulf 


s are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 

































“ (In packages, FAS, New Orleans, in bulk, 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) FOB terminals 
Aviation Gasoline Prices in Effect Aug. 8 
District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 = Jet Fuel(JP-1-2) Bright Stock Steel Drums Bulk 
é a D color, Vis. at 210° 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) eeee 150 vis., 0-10 p.p.(1)29.5-30(1) (1)18~19.8(1) 
Beaton, Mass. .. Sabla 18.2(2) 16.7(2) 15.95(1) Neutral Ol Cot. 
Portland, Me. .. Geese cece eee-e 17.8(1) 200 vis. 3. ee 15.341) 
Cemn., PR. scses pee 18.1(1) 16.6(1) aioe 
Baltimore, Md. . ene 18.1(2) 16.6(2) 15.85(1) eeee 7 8 
Norfolk, Va. ... eee 18.1(2) 16.6(2) 15.85(1) eee Pacific Coast 
Charleston, S. C. ee 18(2) 16.5(2) 15.75(1) ovec Prices in Effect Aug. 8 
New Or ? 75 7 2 7 9. (In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
ew leans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 6(1) or Deep Tank Lots) (P.S. 200) (P.S. 400) 
an Selif ... $3.35(4 $1.60(4 
Houstor = 7 5 7779 alif. sees .35(4) . (4) 
lou Le ime 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) San Francisco 3.5614) 1.65(4) 
Portland, Ore. 3.77(4) 1.90(4) 
Seattle, Wash. 3.77(4) 1.90(4) 
Mexican Bunker Prices 
Prices in Effect Aug. 8 
H ° Mexican Gulf Ports 
Lake Port Terminal Prices U.S. Deliare per Bet. 
; Bunker © Diesel 
Prices in Effect Aug. 8 (Ships’ (Ships’ 
Bunkers) Bunkers) 
Buffalo Cleveland Detroit Toledo gue an 5040-04065 $1.45 3.75 
78-80 Oct. (Premium). . 15.3(2) pes iach aka eceese WE) «seed eaoee x $1.45 : 
4-76 Oct. (Regular) .. aa @6=t—tiétw SS een a akahice Minatitlan ........, $1.45 3.75 
Ker ee ae ia 9.9(2) Se oer eee 10.5(1) P Pacific Coast 
Diese ue - 9r GUBVERMD ccc ccocessece 3.16 $3.95 
ee ‘uel Ceeceescesee 10.1(1) oeneee 9.85(1) 9.25%) Mansaniiic ........... 3°16 3 66 
at oo SO ‘naan ee 10.6(2) 10.1(2) ee GU bck ctcwess 3.16 3.50 
N WD icicassicces SOR eee (1)9.6-9.85(1) 9.1(2) 
N DD cntiaermacnwtes anaes ee 9.85(1) 9.25(1) 
No DE cdcanciernes,. «ewome 6.35(1) 6.35(2) 5.75(3) 


6.1(2) 5.5(3) 








WORLD’S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 


oil transportation centers 


Tanker Market Report 





"W YORK—Usual Tanker Market Report of Dietze, Inc. has been 







throughout the world. 


CHAS. MARTIN 
& Company 


for week ended Aug. 6. Only one fixture was reported during the 
eek American Flag, Henry M. Dawes, Dirty T2, Gulf/North Hatteras, for 
tte A gust at $1.21 per ton. 









Oil Price Section 


Tank Wagon Prices 





Inspection fees per gal., included in both gasoline and kerosine prices, 
unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 


Commercial or consumer tank car, tank wagon ~~ and service 
station prices for gasoline do not include taxes; they however, in- 
clude inspection fees as shown in next column. Gasotee t taxes, shown in 
separate column, include 1.5c federal, and state taxes; also a 4 and 


county taxes as indicated in footnotes. Kerosine tank wares es also 
do not include taxes; kerosine taxes where levied are fcated 1 in 
notes. Dealer discounts are shown in footnotes. These prices in effect 
Aug. 8, 1949, as posted by principal marketing companies at their 
headquarters offices, but subject to later correction. 


ATLANTIC 
REFINING 


Atlantic White Flash 
(Regular Grade) 
Gaso- Kero- 
line’ sine 


Philadelphia, Pa. 
Pittsburgh 
Allentown 


Uniontown 
Harrisburg 
Williamsport 
Dover, el, 
Wilmington 
—- Mass. 
8 ringfi eld 
orcester 
Fall River 
Hartford, Conn. 
New Haven 
Providence, R. 
Atlantic City, N J. 
Camden 
Trenton 
Baltimore, Ma: 
Hagerstown 
Richmond, Va. 
Wilmington, 
Brunswick, 
Jacksonville, 


en to en on Sn en On No NE EH ON EN EN En en OREN NEN NEMO 


uo 


8 ep 4 00 a wd HDA D HH C9 09.001 00.00 es 00 tt tt ht CO BD 
DO DIIRAL A MAAAA AH ARARAAAARAAAAAH 


a 


Mineral Spirits V.M.&P. 
T.W. T.W. 


Philadelphia, Pa. ... 15.00 16.5 
Pittsburgh, Pa. .... 17.5 18.5 


Fuel Oils—T.W. 
1 

Pes, O.. ccee Bae 
Pittsburgh © esses 
Allentown 
} pa Del. 
Springfield, Mass. hata 
Worcester ..... cesses 
Hartford, Conn, 
Taxes: 

Brunswick, Ga. kerosine price does not in- 

clude lic state tax. 

Discounts: 

Kerosine, Nos. 1 & 2—0.5c per gal. 
Notes: 

Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. 

Gasoline T.W. prices are to dealers & con- 
sumers; kerosine T.W. prices to consumers. 

Mineral Spirits prices also apply to Stoddard 
Solvent. 

Effective Aug. 4. 


NARWRODH 


CONT'L (N. B. Prices are Continental's 
‘‘normal’’ prices. Current sell- 
ng prices may be lower than 
i ri be 1 h 
‘*normal’’ because of local com- 
petition.) 


Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 

Taok Wagon Taxes T.W. 
Denver, Colo, 
Grand Junc. 
Pueblo 
Casper, Wyo. . 
Cheyenne 
Billings, Mont, 
Butte eevee 
Great Falls 
Helena 
Salt Lake, U. 
Twin Falls, Ida. 
Albuquer.,, 
Roswell 
Santa Fe 
Muskogee, Okla.. 
Oklahoma City.. 
Tulsa 
Taxes: 

Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
lc; Cheyenne, 1c; Casper, lc. 

Notes: 
T.W. prices are to consumers & dealers. 


v4 


SOS MDANFUNSOCOHDIBNHD 
CeBBwBowNSOONIOAHA 


SCOOT MRANAUSSCOHIMNH 
DH MDODOGCNIAIAIINRAIIA 
ccoucouamauaaanaas 


8 
© 


foot- 1/20c; N. C. 


Kans, 1/100c, La, 1/32c; Minn. 5/200¢e; Mo. 1/260; Neb, 2/100c; Nev. 
1/4c; N. D. 1/20c; Okla. '2/25¢; 8. C. 1/8; 8. D. 1/4 ie; 
Tenn. 2/5c; and Wisc. 3/100c. 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c 


HUMBLE F — 
OIL Tank Re- 

Wagon tail 
Dallas, Tex. 


Ft. Worth 
Houston 


Dallas, 

Ft. Worth 
Houston ... 
San Antonio — ee 


Notes: 


T.W. prices are to all classes of dealers and 
consumers. 


Esso Gasoline 
(Regular Grade) 


Gasoline Gasoline 


IMPERIAL 
OIL 


Hamilton, Ont. 
Toronto 

Brandon, Man. 
Winnipeg 

Regina, Sask. . 
Saskatoon ..... 
Edmonton, Alta. 
Calgary .. 
Vancouver, B. ¢. 
Montreal, Que. .... 
St. John, a, i ania 
Halifax, N. S. 


SOoOoO0000000 
CoUorNtKta Det 


Taxes: 
Gasoline taxes are provincial taxes. 


Notes: 


Prices are per imperial gal. which is 1.2 
U. 8S. gals.—T.W. prices are to divided & 
undivided dealers. 


TEXAS 
co. 


Dallas, Tex. 
Fort Worth .... 
Wichita Falls 
Amarillo 
Tyler 

El Pas 

San Angelo 
Waco 

Austin 
Houston 

San Antonio . 
Port Arthur 


Fire-Chief ye ye 
(Regu 


ao0000000000 
AAA EAATEN’ 
AA nnn crc 


12.50 
Notes: 
Dealer t.w. prices apply also to all classes 


oe with minimum delivery of 50 
gals. 


CALIFORNIA en mM - 4 Av. Gaso- — 
STANDARD ular 80 line’ _ sine 


T.T. Taxes T.T. 


San Fran., Cal. .. .6 5.0 18. 
Los Angeles ...... 3.6 ‘ 5.0 17 
PHONO ccccecsecrecs 5.5 ‘ 5.0 19. 
Phoenix, B. aeoe j 3.5 20. 
Reno, Nev rer } 20.¢ 7.0 20 
Portiand, Ore. .... ‘ 5 20 
Seattle, Wash. .... 0 20. 
Spokane re 0 24 
Tacoma . os 
Boise, Idaho ‘ 
Salt Lake, U. was 
Honolulu, 'T. H. 
Fairbanks, Alask: 2. 
Juneau ° 


CON mt 


.0 20. 
5 25. 
5 16 
5 19. 
5 
) 


wn inisiorsione ve 


36. 
21. 


Oe PWAIM-IN 


a 


Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state, Hono- 
lulu 7.5c tax applies to motor fuel only; avgas 
taxes are 1.5¢ federal, 4c territorial; Honolulu 
TT prices also do not include Hawaiian gross 
income tax of 1% to resellers, 2.5% to con- 
sumers. 


California Standard (Cont.) 


Notes: 

Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular) 
Prices for Chevrcn Aviation 91 are 2c above 
Chevron Aviation 80; for Chevron Aviation 100, 
5c above Chevron Aviation 80; for Chevron 
Aviation 115, 8c above Chevron Aviation « 

Base kerosine t.t. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 
200-399 gals., deduct 3c; 400 gals. & , 
deduct 4c; tank car-truck trailer, deduct 5.5c 


ESSO Esso Gasoline 


jar Grade) 
STANDARD 


(Regu 

bas Xe Gasoline 
T.W. Taxes 

Atlantic City, N. J... 13. 

Newark 


4. 
Baltimore, 
Cumberland 
Washington, D. C. 
Danville, Va. 
Petersburg 
Norfolk 
Richmond 
Roanoke 
Charleston, W. Va. 
Fairmont 
Parkersburg 
Wheeling 
Charlotte, N. C. 
Hickory 
Mt. Airy 
Raleigh 
Salisbury 
Charleston, S. C. 
Columbia 
Spartanburg 
New Orleans, La. 
Baton Rouge 
Alexandria 
Lake Charles 
Shreveport 
New Iberia 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 
Little Rock, Ark. 


AIQTIIIADAIIAMWABANIANINAARBWS 
Bowomeworwromre aH 


< cuuunnnuaanonuaannewwanonaaaaanaawaaaaas 


awa: 


, 
“oe en rane 


Y.M.&P. 
T.W. 
Newark, N. J. ...... ‘ 16.5 
Baltimore, Md. . 
Washington, D. C. 

Fuel Oil—T.W. 
4 No.6 


Z 
© 


Atlantic ee N.J. 11. 
Newark oe oe 
Baltimore. “Md. P 
Washington, D. c. 
Norfolk, Va. ... 
Danville 

Petersburg 

Richmona 

Roanoke 

Charlotte, 

Hickory 

Raleigh 

Charleston, S. C.. 
Columbia 

Spartanburg 


2° 904 $2.1 
$2 91 2 38 


3.11 2 296 


WWW WNIORWH ARM a5 


Taxes: Louisiana kerosine prices do 
clude ic state tax. 
Discounts: 

Kerosine, Nos, 1 & 2—0.5c to cor 
resellers. 


Naphtha—Newark t.w. prices are ! 
liveries of 200 gals. or more; less than 
gals., 0.5c over posted t.w. prices; stee 
Seliveries, 6c over posted t.w. prices 
more & Washington prices are for t.¥. 
liveries of 25-99 gals., no discounts. 


Notes: 

Gasoline T.W. prices are to cons! 
dealers. 

Effective 4-6-49, minimum retail rerie 
price of 17.7c (ex tax) for Esso 
posted throughout New Jersey. 
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Tank Wagon Prices (Continued) 
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Mobilgas Aircraft 8/V 8/V 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 80 91 100 ( Grade) Mobil Kerosine Diesel (No. 2 Fuel) : Fuel Fuel 
Taxes T.W. T.W. T.W.  7.C. T.W. T.C. Yard = T.W. Co £.W. £0. Yard TW. TW... FW. 
New York City: 
Manh, scscesess 5.5 . — Hae wea 14.1 Pee saine 12.3 11.4 , axes 10.4 8.3 5.12 
BronX eecccess 5.5 ° 208s nents wee 14.1 MEE 9.6 12.3 11.4 . 8.0 10.5 8.3 5.12 
KimgB® ccccccece 8.8 . nen mane osm 14.1 8.6 9.4 12.3 i1.4 7.6 7.9 10.4 8.3 5.12 
QueenS .ccsccee 5.5 eee ese eed sane 14.1 sich sania 12.3 11.4 aa alot 10.4 8.3 °5.12 
Richmond ....0. 5.5 ose ee aE 8.5 8 WS sev 11.4 7.5 8.2 10.8 8.3 °5.12 
Albany, N. ¥..... 5.5 21.3 22.3 24.8 12.8 13.8 8.9 9.1 12.2 8.5 11.2 8.0 8.2 10.7 8.14 °5.71 
Binghamton ...... 5.5 epee abesk nate 14.4 15.5 9.8 10.0 12.9 sate 12.6 9.6 9.8 12.1 mp a 
ESR eer - 5.5 20.5 21.5 2.2 13.8 14.8 9.9 10.1 13.2 10.1 13.0 9.6 9.8 12.5 cane 8.4 
Jamestown ....... 5.5 21.8 sane vs 14.3 15.4 10.1 10.6 13.6 aie 12.7 9.6 10.1 12.2 af pee 
Mt. Vernon ...... 5.5 .... Su id Sadia 14.3 re 9.7 123.8 = see 11.4 or 8.1 10.9 8.5 
Plattsburg ....... = Raper ras re : a < Fe are ave anh 9.0 O23 22.9 
Rochester ........ 5.5 20.4 21.4 23.4 14.1 15.2 9.8 10.0 13.1 a 12.5 9.4 9.6 12.0 
ROOD 60406050 5.5 22.0 23.0 25.0 13.8 14.8 9.8 10.0 13.1 9.5 12.1 9.0 9.2 11.6 
Bridgeport, Conn.. 5.5 eee eee eeee eeee 14.3 8.6 8.6 cece cece cess 7.6 7.6 10.3 
DOMDUIF sccsscece 5 ccoe coe ee ccee 14.9 cee 10.7 ose cece eees ages 8.7 11.0 
SME ssdccicnns 5.5 nips a a 2.2 66S 9.0 9.0 eh 8.9 11.6 8.0 8.0 10.7 
New Haven ...... 5.5 20.3 une we 13.0 14.3 8.6 8.6 aaa 8.2 10.9 7.6 7.6 10.3 
Bangor, Me. ..... 7.5 24.8 ae aa 13.4 14.8 9.5 seid 13.5 9.2 12.3 8.7 bane 11.8 
ag erccece bf +3-6 22.4 ° 12.9 14.1 8.8 eves 7s s-¢ 3 $4 ecee as 
aa. a = — reve i571 Lr wep an a eed 9.6 11.7 | 
Lancaster ........ 5.5 fake , alia cen 16.4 aa pe 14.9 mre 13.5 Spee 10.7 13.0 
Manchester ese BB oe oe Ss i b.8 i PS ee. ee He ae ae | 
widence, KR. I... ° 9 19.9 21. x » 8.8 9.4 12. ° : . : . 
Burlington, Vt. ... 6.5 sani ae ; 13°9 14:9 10.2 10.2 aes 10.0 12.8 9.0 9.0 11.6 
NE ditenviinss GS ‘ pawn sip 15.5 cian 10.7 ; eps 13.0 pete 9.7 22.3 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
Mineral GPRS occ ccccccccescecscccccece “ 16.5 15.0 18.0 19.0 16.0 17.6 16.5 
. = | eeebeetesieestoesenee ts: 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
Sees 5 - Prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 


Mobil Kerosine & Mobilheat (No. 2)—0.5¢ to resellers & consumers; additional 0.5¢ discount at Mt. Vernon for deliveries of 300 gals. or 
more 
— Diesel—0.5c to resellers & consumers, plus 0.5c for single T.W. deliveries of 800 gals. or more, 
_ Gasoline T,W. prices are to Consumers & Dealers. 


bean ‘ae price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals, 
iffective Aug. 3. 


OHIO 
Aviation Gasoline-Cons. T.W. So X-70 Gasolin 

STANDARD Sohio Esso tnt -. -y Naphthas & Solvents—Cons. T.W. 

Gace “Ss! an nn, om. PS. VES’ vernc- ‘Set Keresize No.1 No. 2 

sumer sell- - 4 . ~ 
Taxes Olear Clear 91 100 T.W. ers 8.8. vent tha tha lene vent .W. Sohio-Heat Sohbio-Heat 

Akron «+.» 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 5 13.5 23-28 
Canton ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnat! . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Ls cand 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfield 5.5 20.0 22.0 23.0 260 185 15.0 19:0 19.5 20.5 20.5 2.0 20.0 13.5 13.5 12.70 
Marion 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 123.5 12.70 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Toledo .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 13.30 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Zanesville . 5.5 20.0 22.0 23.0 26. 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 


Recemation were A-10 to supplier. 

8: Esso Aviation—on contract to hangar operators an c off consumer t.w. 

Fuel Olls—Prices shown are for t.w.,& drum deliveries of 50 gals, or more; prices for deliveries of less than 50 gals. are 0.5¢ higher. | 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 8... 0.750; 2500 to 4099 gals... ic; 

. 5000 or more gals., 1.5¢. Lucas County: less than 50 als., tank wagon price, 50 to 249 gals., 0.5¢; et 

‘oles: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations. 
























































IN Blue Crown (3rd Grade) Oleum V.M.&P. Stani- " 
awl Red Crown (Reg. Grade) Prices anPirits Naphtha sol, Taxes are oe oe = 
Red Red rices are base prices before ENTU ; 
Cr’n. Cr’n, Cr’n. Gaso- Kero- Chicago“... 19.7 20.7. 20.2 4.5 Dealer Taxes T.W. 
s. Dir. Dir. line sine Detroit ....... 21.4 22.4 21.9 4.5 Covington, Ky. ....... 13.8 8.5 14.3 
T.W. T.W. T.W. Taxes T.W. K. C.. Mo. a 18.3 19.3 oe! a2 RE. dexcsassonee SN 8.5 14.0 
St. MIS csce FWD. ‘ 9. . 
‘9 15.9 .... 4.5 15.1 lh 2s me 2. 5 Louisville .......-4++. 15.5 8.5 13.3 
"9 16/4 ae a Minneap’ls. .. 19.7 20.7 20.2 1.5 POGRBORR ccc ccccccccse 15.4 8.5 13.0 
“2 : - . : Jackson, Miss. ....... 15.4 7.5 12.9 
° 16.2 coe 68 2.9 - 
‘8 16.3 ... 5.5 15.0 ue > Ww. WREIIEE ncn cscs cocss 14.9 7.5 12.4 
x a : : ss He | Standard Stanolex 2 Birmingham, ee, sswc5 15.4 8.5 13.2 
9 15.4 » 45 Ba Heater Oil —.< eee 14.9 9.5 12.9 
‘9 15.4 i. <2 oe 1-99 gals. .....-+++- 13.8 12. Montgomery .......... 15.5 9.5 13.3 
.9 15.4 > a Se 100-149 gals. ....... 12.8 esee +See ~ rs 
"3 16.8 —; < 2 150 gals. & over 12.3 Sia ATIOMER, GO. seccccesee 18.6 8.5 13.0 
-1 16.6 .§ SS BS 100-399 gals. ....... tes 11.8 DEMERS ssicivicecécens BA 8.5 13.7 
(0 16:5 :..: 5.5 15.2 400 gals. & over ... =... 11.3 MEN sdestecertecasss 200° O68 2.2 
- =s Ks $3 1 St lex st lex CVO. sce ccccses 14.9 8.5 2.7 
ae «cee OS GE Fuel A Fuel C Jacksonville, Fla. ..... 14.9 8.5 12.7 
3 oie | 15.3 5.5 3.5 1<74D GOI. ccccccece 8.4 7.25 BENE ccccescccevsces 15.2 8.5 13.0 
. oe °°" Se oo 750 gals. & over ... 7.65 6.5 Pensacola ............ 14.9 9.5 12.6 
5.4 13.9 14.4 5.0 13.6 Stanolex Furnace Oil TAMPA coccccccccccces 14.9 8.5 12.7 
— Bee csese OS Dee 100 gals ° 
‘9 17.4 16.9 5.5 16.1 1-99 gals. & over Taxes: 
-4 16.9 16.4 56.5 15.6 Indianapolis ........ 13.0 12.0 Gasoline tax column includes these city & 
-4 14.1 13.6 6.5 12.8 ere eevee 13.5 12.5 2 ‘ 
‘26.0 ascsc 2 Se Milwaukee 130 12°60 county taxes: Mobile, 2c city; Birmingham, ic 
Minneapolis ........ 11.7 10.7 county; Montgomery, Ic city & ic county; Pen- 
Stanavo Aviation Number 80 7h, BME sucéecessne 12.0 11.0 sacola, 1c city. Other taxes not tncluded in 
Detrote . Cons. T.W. Taxes eee City ..-.0eee 12.1 mm. prices: Georgia, kerosine, 1c; Montgomery, 
tO lic : ° 
Fargo Sone ee 38.6 4.5 Gasoline tax column includes these city kerosine 1c; Mississippi, kerosine 0.5c. 
ao De weeeees 21.9 5.5 taxes: Kansas City, 1.5c; St. Joseph, & St. ——— 0.5¢ 
re mn eee 21.4 5.5 Louis, 1c. Naphtha tax column includes 1.5¢ erosine U.0C. 
ndlanay federal & state taxes, Iowa kerosine prices do . " 
Kansas = i eae = ig not include 4c state tax. State sales, occupa- Notes: 
y, Mo. ... 19.4 5.0 tion, consumer & use taxes to be added where Consumer t.w. prices are same as net dealer 
(Cont’d in next column) applicable. prices. 
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Crude Oil Stocks 


(Bureau of Mines figures in thousands of 
barrels) 


(Change 


from 

July 23 July 30 July 23 

Pennsylvania Grade 3,064 3,257 193 

Other Appalachian 2,069 2,008 61 
Lima- Michigan .204 ,196 
Illinois-Indiana .. ,162 ,067 
Arkansas hon 2,960 2,984 
Kansas ... , ,813 O77 
Louisiana: _— 5,407 4,980 
a ner ee 3,671 3,703 
Gulf .736 ,277 
Mississippi och at 3,263 3,168 
New Mexico ..... 757 7,530 
Oklahoma .... , 30,241 30,773 
. | errr Ty 25,476 25,584 
East Texas . ‘ 3,832 3,659 
West Texas . 50,623 50,372 
Gulf Texas ..... 29,550 29,418 
Other Texas .... 28,471 29,135 
Panhandle s 0% 5,029 5,350 
North i sn Se ian ee 7,506 524 
sieswu. »,444 3,679 
Other «... 9,492 9,582 
Rocky Mountain "14,205 197 

California, including 

heavy . ; ; 35,760 35,470 
Foreign 7,769 208 


Total crude stocks 
in U. 8 
Total located in Bu- 
reau of Mines’ 
East Coast Dis- 
trict 
Revised 





Penna. Crude Runs to Stills 


(Compiled by National Petroleum Ass soy 

radé 

eports of all companies refining Pen? Grae 
Crude. Figures in b/d.) 


Week Ended Week Ended Wer —~ 
July 30, 1949 July 23, 1949 July <1, 1 


38,264 $2,319 193 


 #€, 
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Statistics 
(American Petreleum Institute figures in Gasoline . 
thousands of barrels of 42 gallon each. Production at ont een 
Fiyures include reported totals plus es- Crude Runs to Stills Refineries Inc. Kerosine ionieaiion 
timate of wumreported amounts and are Daily Average % O Natural Biended Production Week Ended 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Si 
Districts July 30 duly 23 duly 30 duly 23 duly 30 duly 23 duly 30 duly 23 July 1g —> 
Mast GOMME sec vsscsecesesscacs 744 756 83.1 84.5 2,362 2,327 173 220 1,189 “—- 
Appalachian (Dist. 1) 72 78 61.0 66.1 233 255 29 6 42 
Appalachian (Dist. 2) 63 64 78.8 80.0 251 230 on A. agp 861 
Ind., Ill., Ky. ... 897 887 82.4 81.5 3,456 3,511 283 310 oo one 
Okla., Kans., Mo. - 412 421 82.7 84.5 1,610 1,601 124 bi oo 159 
See 223 233 75.1 78.5 1,095 1,076 +4 - 4 1.447 
Seas GER GORE ccc cccccccs 1,228 1,210 77.4 76.5 4,191 4,395 416 431 1,500 yetd 
Louisiana Gulf Coast Pia docks teaeee 424 394 92.6 86.0 1,473 1,496 250 198 778 55 
De, cis GD aiawse ce caesneae 77 75 80.2 78.1 206 214 27 33 83 br 
, Dba cctics vewuws ddaece se 11 11 64.7 64.7 45 42 oe ae a ona 
Rocky Mt, (Dist. 4)............seeeeeeeee 170 170 83.7 83.7 550 526 23 39 ait ; 
2 ele 869 849 81.7 79.8 2,586 2,628 57 4 aes . Ji 
Total U. 8.—B. of M. Basis..............  *5,187 5,148 81.1 80.5 18,058 18,301 1,478 1,491 err e+ 
U. S.—B. of M. Basis, E. of Calif. ...... 4,318 4,299 15,472 15,673 1,421 1,416 5,416 »,023 
Total E. of Calif., July 31, 1948 ........ 4,838 15,078 2,047 lated 
Includes 442,000 barrels of foreign crude runs. 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Fnded Week Ended Week Ended Week Ended Week Ended 
Districts July 30 July 23) July 30 July 23 July 30 July 23 July 30 July 23 duly 30 July 23 duly 30 
EE ese 1,087 1,088 10,163 10,484 21,963 22,242 10,272 10,897 25,160 26,187 100.0 
PD GU, Biv eeccscccavcecs 61 71 430 420 688 672 517 518 2,549 2,531 -—s 
Appalachian (Dist. 2) 72 71 147 162 222 230 290 306 : 1,098 ROL. 97 5 
i a hie ia ox wh aivencen oe aie ae 956 890 4,672 4,516 11,233 10,918 5,174 5,271 23,670 23,944 ss 
RE ES saree ree 371 375 1,533 1,445 5,623 5,561 2,313 2,391 9,867 10,141 83.3 
i Ce Sis ne os eb pb ne k.e 46466 dee eae o's 366 364 751 707 933 892 1,376 1,320 3,801 3,987 82.4 
EE hin. G6 weias 409496 sees edadd 1,596 1,474 2,857 2,945 11,313 10,896 7,336 7,876 15,884 15,429 97.2 
Ne errr 349 421 «2,335 2,245 4,418 4,666 = 2,057 2,000 5,503 5,171 s.3 
No. La. & Arkansas ....... 96 120 478 169 945 870 317 304 2,735 2,728 = 
Rocky Mt. (Dist. 3)...... PE AIS 20 20 25 25 97 93 29 aot - a 28.6 
i, ME MDs cvicckandscnades cones 247 268 356 353 1,508 1,454 746 m4 862.815 2.868 + 4 
"Ge aaa aaies 1,984 2,327 800 773 11,823 11,308 36,739 36,846 16,816 16,463 90.6 
Total U. S.—B. of M. Basis.............. 7,205 7,489 24,547 24,544 70,767 69,802 67,166 68,517 7109,964 110,569 92.7 
U. S B. of M. Basis, E. of Calif. . 5,221 5,162 23,747 23,771 58,944 58,494 30,427 31,671 93,148 94,106 , 
Total E. of Calif., July 31, 1948 , 6,560 a 20,178 43,638 29,681 84,033 ; 
J Unfinished gasoline stocks included are: {7,712,000 barrels. 
. ? GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) . 
U. S. Crude Oil Production (MILLIONS OF BARRELS) 
(American Petroleum Institute figures) 
WEEK ENDED 
July 30 July 23 
Barrels Barrels 
a (Daily Average) : 
m New York-Penna. 42,200 40,650 
23 Florida + aieiet 1,350 1,400 
92 West Virginia 7.900 8,000 
61 ii a ee eee . 100 100 
g Ohi Southeast ..... 5.S00 5,800 
95 EOE occ accee as 4,000 3,950 
24 Ind ina 28,500 29.700 
36 err 180,300 176,200 
a7  —=E See 23,450 23,200 
oe EN Re ee 42,350 47,700 
32 Nebraska 600 600 
Kansas 243,650 258,600 
Oklahoma 375,500 377,350 
Texas 
District 1 oan 25,500 25,550 
District 2 . 108,850 108,850 
73 eae cnn TK, MO EEE 334,900 334,900 
51 District 4 RE rere 174.700 174,700 
99 District 5 32,150 32,150 
64 E Texas 221,000 221,000 .@) 
ve Othe District 6 78.700 78,700 J F M A M a J A S Oo N D 2 9 16 23 30 6 B20 27 3 10 17 24 
21 District 7-B 57,400 57,400 JULY AUGUST SEPT. 
1s District 7-C 1 41,400 
= District 8 499,350 
9 I wine ¢ a7 « ° 
5 Distriet 10 rics GASOLINE STOCKS (Dist. 5 Not Included) 
T Texas ..... 1,805,000 1,805,000 (MILLIONS OF BARRELS) 
290) Nor Louisiana 105,700 105,900 
139 So Louisiana 368,050 368,050 
Tot Louisiana 173.750 473,950 
Ark Mm s08ses 72,550 72,650 
152 Mis ppi 97,100 97,650 
\lat Pt 2 i 1,200 1,200 
New Mexico—Southeast 134,400 134,400 
New “fexico—Other . 100 400 
98 Wyoming .... 136,100 133,050 
MOF 25.900 24,900 
Cc io js 66,900 65,200 
‘ 1,500 1,400 
a Bs 906,100 901,600 
x ie 1,676,600 4,684,700 
— Pent trade crude in- 
56,000 54,550 
Kansas, Neb. figures are for week 
ended i.m. July 28. 
‘rom n dad daily production in barrels of lease 
radé I o te mixed with crude and moved in tk Li ed be ek oe oy 
ane e lines (not included in above crude 
nded . tabulation) week ended July 30 
1948 n 3,750 Texas Gulf 15,850 19149 
3 : .... 4,850 Wyoming S00 ' 2 9 1623306 13 2027 3 © I7 24 
9 --+. 13,400 California - 3,250 
— A ie Se Total U. 8.. 54,350 JFMAMJJASOND JUL AUGUST SE PT. 
— *eXa land. 10,150 - 
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0.00 per column inch. 
UNDISPLAYED: “‘For Sale’’, 


charge, $6.25 per insertion. 


“Wanted to Buy”, 
“Business Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— 
$ 


“Help Wanted", 





Box number counts 
preceding date of issue. 
All classified advertisements are payable in advance. 


“Position Wanted’’—10 cents a word. Minimum charge $2 per inser 
3 words. Copy must reach us by Wedne 


No agency commission or cash discounts on classified advertisem: 





For Sale 


TWO—1600 HP, Type Fairbanks-Morse, 10 
cyl. Op main engines complete with hydraulic 
couplings and thrusts, C. J. DICK TOWING 
COMPANY, Petroleum Building, Houston 
Texas, Phone CHarter 6724 


9 





NEW STORAGE TANKS 


2—20,000 gal. Horizontals. Midwest 
3—10,000 gal. Horizontals. South 
Underwriters Label. Immediate Ship- 
ment 


W. H. DYER CO., INC. 
1859-P Railway Exchange Bldg. 
St. Louis 1, Mo. 








STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 
Other Tanks Too 


Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
NEWHALL-MARSHALL- 
WOOD, INC. 

30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 








FOR SALE 


12,000’—-7” casing used for vacuum line 
standard weight, T&C, 55c per foot 
r.o.b, Charleston, West Virginia. 

15,000’—-3” standard T&C line pipe used, 
32c per foot f.o.b. Charleston, West Va. 
3267’—5'%" 17 new seamless, R. 2 


casing, $1.50 per foot f.o.b. Victoria, 
Texas. 


7345’—5%" 132% used lap weld casing, 
65c per foot f.o.b. Cunningham, Kansas. 
ROGERS AND WRIGHT, INC, 

710 Peoples Building 
Phone 30-171 
Charleston, West Virginia 





For Sale 





FOR SALE 
STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


12—10,000-Gallon, Tank Car Tanks, 
Coiled and Non-Coiled 


OTHER TANKS TOO! 
Also Complete Tank Cars! 


IRON & STEEL PRODUCTS 
INC. 
Founded 1930 
13456A S. Brainard Ave., 
Chicago 33, Llinois 


‘(ANYTHING containing [RON 
or STEEL” 














FOR SALE: 6 complete units, 1947 White WB- 
22T tractors, with 386 cubic inch engines, 5 
speed transmissions complete with Westing- 
house air brakes and accessories, saddle tanks 
and fifth wheels, with 1947 3-compartment, 
5200 gallon Frazier Payloader tandem gasoline 
transports. All units equipped with good 
10.00x20 ‘tires. Tractors and_ semi-trailers 
thoroughly reconditioned and repainted and in 
excellent condition. Price per complete unit of 
tractor and trailer $5,450.00. All ready to go. 
Write Art Gronlund, 1221 4th St. North, Fargo, 
N. Dakota. 





FOR SALE 
1—1948 KBS International with 3600 
actual miles on it, 830 gal. 5 compart- 
ment tank with pump-meter and hose 
reel, Reason for selling, have purchased 
larger unit. Complete unit priced very 
reasonably. 
NORTHRUP OIL Co. 
Chillicothe, Ill. 
Ph, 89 or 377 


Box 14 














Position Open 


SALESMAN—Experienced bulk fuel oil rs 
sentative to call on large wholesale and : 
dealer accounts in New York and lower 
England for independent primary supplier. 
complete personal history, experience, qu 
cations, and salary desired. (Our present 
ganization knows of this ad.) Reply BOX 


WANTED: Salesman for New York and 
England territory. Recent death opens a 
derful opportunity for a seasoned sales re 
sentative in well established position wit 
company eighty years in business. Lit 
drawing account against commissions and t 
eling expenses paid. Give all details pert 
ing to experience, education, age and 
ences. GALENA DIVISION, FREEDOM 
VOLINE OIL CoO., 506 Schmidt Bidg 
cinnati, Ohio. 


Positions Wanted 


EXECUTIVE WITH thorough knowledge 
refinery operations and materials, located 
the South West, desires to represent manufac- 
turer of nationally advertised products. BOX 
241. 


FOREIGN TRADE PROMOTION: Export M 
ager available. Specialized sales promotior 
dustrial raw materials, waxes. Up to 
knowledge all foreign markets. Fluent Spar 
teady to travel. BOX 243 


Business Opportunity 





BUSINESS OPPORTUNITY 
Well established business handling 
complete line of service station equl| 
ment in Michigan. Owner retiring. W 
sell business and lease new building and 
property. Reply to, 
BOX 244 











For Sale or Lease 


FOR SALE OR LEASE, two 8,000 barre 
B barges. STOLL OIL REFINING CO 
ville, Ky. 





Freer to Address NPA 
On Oil Price Problems 


WASHINGTON—Robert E Freer, 
until recently a member of the Fed- 
eral Trade Commission, will talk on 
geographical pricing, the basing 
point problem, and the implications 
of the FTC-Indiana Standard Detroit 
case at the 47th annual meeting of 
the National Petroleum Assn. Sept. 
14-16 at Hotel Traymore, Atlantic 
City. 

Mr. Freer will speak at the Thurs- 
day afternoon session, which also 
will be addressed by Charles M. 
Brooks, formerly associate general 
counsel of the National Labor Re- 
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lations Board and now labor relations 
attorney for The Texas Co. Mr. 
Brooks will talk on the government 
and labor relations. 


During Wednesday’s afternoon ses- 
sion Alexander Fraser, president of 
Shell Union Oil Corp., will speak on 
the general subject of the impacts 
of traffic congestion on the oil busi- 
ness. 


At an open forum meeting Thurs- 
day morning, Maj. Edgar D. Whit- 
ley of the Armed Services Petroleum 
Board, Maj. Ray W. Whitson and the 
Army and Lt. Comdr, Oliver H. Lan- 
dua of the Navy will discuss the re- 
search and some of the recent devel- 
opments in specifications for govern- 
ment purchases of petroleum prod- 
ucts. 


Simplify Stability Test 
For Additive-Motor Oils 


WASHINGTON — New simple 
evaluation test for lubricating oils 
with additives has been developed in 
lubrication laboratory of National 
Bureau of Standards. 

Test has several advantages 
present testing procedure, ! 
says. 

New method consists essentially 0! 
circulating oil sample by means of 4 
mechanical lubricator pump 0 in- 
clined steel strip maintained a‘ test 
temperature to simulate con: ‘ions 
inside engine cylinder. Sample ‘s Tr 
circulated as it drops from lower end 
of plate into reservoir, Amovnt 0 
deposit on the strip provides «ms 
tive means for rating oil unde: test. 


NATIONAL PETROLEUM NEWS 
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Economy is the main theme of a 
new advertising campaign now un- 
der way by General Petroleum 
Corp. promoting with equal empha- 
sis both its regular and premium 
graies of gasoline. Copy goes to 
unusual lengths in pointing out that 
money can be saved by using regular 
grade gasoline if knock-free per- 
formance is thereby gained. At the 
same time the claim is made that 
premium gasoline is a money saver 
for those cars that need it. 


Motorists are advised to use reg- 
ular grade, “if your car runs knock- 


free on regular Mobilgas.” It is a 
good way to save money, the copy 
suggests, because: “You get mile- 


age, power and antiknock with out- 
standing economy. Be smart and 
pocket the difference in price be- 
tween it and premium gasolines.” 


A companion paragraph promotes 

the economy of using premium gas- 
oline where needed in these words: 
If you are the proud owner of a 
high-compression car, or if, due to 
mechanical adjustments, your car 
knocks on gasoline you are now us- 
ing, you’ll increase performance, get 
better mileage and actually be money 
ahead by switching to Mobilgas 
Special (premium).”’ 


“Best For You” is the headline 
phrase used in some of the ads, in 
which motorists are told that they 
should use “the grade that performs 
best in your car.”’ Only cars that re- 
quire premium gasoline should use 
t, the candid message states. 


This novel approach was prompted 

by the new price and economy-con- 
sciousness of today’s buyers. Sup- 
porting factors, according to GP, 
ire the fact that most people don’t 
know the difference between regular 
and premium gasolines, and the re- 
percussions of the Reader’s Digest 
article claiming that premium gaso- 
ine is unnecessary. 


GP states simply in its advertising 
opy that the difference between reg- 
lar and premium gasoline is essen- 
tially in antiknock rating. “With the 
telp of your Mobilgas dealer you can 
juickly make your own test and find 


ut which is best for you,” the copy 
reads. 


The campaign opened with 1,000- 
‘ne announcements scheduled in 170 
West Coast newspapers. The second 
advertisement of the series features 
Me GFP hill-billy, trademark of the 
urrent GP outdoor campaign, in the 
art. lis cartoon character is 
shown passing a chauffeur-driven 
‘Mousine with his open-air jalopy, 
indern-ath a headline reading: 
Ought. be usin’ Mobilgas.” 


That’ the eye-stopper for the brief, 
NCis¢ py. 

in g ting the campaign under 
\ dealers were carefully 
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briefed. Broadsides told about the 
campaign, and the reasons for con- 
ducting it. Dealers also were sup- 
plied with question-and-answer 
pamphlets, entitled “The Gasoline 
Story of 1949,” suggesting how mo- 
torists should be advised on what 
grade of gasoline to use. 


In emphasizing the fact that the 
public is acutely economy-minded to- 
day, GP dealers were told that 60% 
to 75% of all cars achieve their best 
performance with regular gasoline. 
“Nothing can be gained by paying 
more” dealers are instructed to teil 
their customers. 


* * * 


Union Oil Co. is not only urging its 
dealers to use the telephone to bring 
in business but is also telling them 
how to do it. The company has passed 
on to the dealers a list of rules made 


_ up by the Pacific Telephone and Tele- 


graph Co. on how to use the phone, 
along with a set of tips on how to 
make sales over the phone. 


* * * 


Getting an early start on the Christ- 
mas season promotion, Tide Water 
Associated Oil Co. is offering its 
dealers a Christmas gift for distribu- 
tion to their better customers. Gifts 
are Las-Stik polishing cloths for auto- 
mobiles or furniture. They are pack- 
aged in metal containers and are 
avialable to dealers at $24.95 for six 
dozen with the dealers name printed 
on the outer carton, or $22.35 plain. 


* - * 


A full-page ad giving the Sunday 
mass schedules of all the Roman 
Catholic churches in northern Ohio 
was the latest service extended to 
consumers by Standard Oil Co. 
(Ohio). The ad ran in the Catholic 


Universe Bulletin, diocesan newspaper 
of Cleveland. According to D. E. 


Brown, advertising manager of the 


Bulletin, a similar ad previously pub- 
lished in the paper brought requests 
to Sohio for more than 80,000 re- 
prints. The ad was prepared by 
John Weiland, advertising manager 
of Sohio, and McCann-Erickson Co., 
Sohio’s agency. 
* * > 


General Petroleum has a television 
show being broadcast in the Greater 
Los Angeles area featuring Tommy 
Harmon, former all-American foot- 
ball player of the University of Mich- 
igan. 

Mr. Harmon and his wife, Elyse 
Knox, former film actress, have a 
5 p.m. Sunday program, “At Home 
with the Harmons,” on KFI-TV. 
They feature popular parlor games, 
awarding prizes to guest con- 
testants. 


One set of gifts is presented by 
Mr. Harmon “with the compliments 
of your friendly Mobilgas dealer.” 
General Petroleum supplies the gifts, 
and figures the plug is good publicity 
for Mobilgas dealers in the area. 


Standard Oil Co. (Indiana) is ad- 
vertising by radio and in 109 news- 
papers in 85 cities in its marketing 
territory urging fuel oil users to 
take advantage of recent price re- 
ductions and “price protection” by 
filling storage now. 

The company said it did not know 
how long present reduced prices would 
remain in effect but said “if there are 
any further declines in the tank wag- 
on prices of our domestic heating oils 
in your local area before Sept. 1, you 
will receive the benefit of such lower 
prices.” 

A special announcement about the 
advertising is also being sent to oil 
burner dealers, the company said. 





LOS ANGELES — As part 
of its newly-devised public re- 
lations program, the Public Re- 
lations Committee of Western 
Oil & Gas Assn. has endorsed 
the objectives of Oil Progress 
Week, to be observed nationally 
from Oct. 16 to 22. 

The West Coast did not par- 
ticipate in the nationwide pro- 
gram sponsored by the Oil In- 
dustry Information Committee 
last year. The OWIU (CIO) 
strike was on at the time, and 
it was felt that the public re- 
lations program would not be 
well-received under the cir- 
cumstances. 

Objectives endorsed by the 
Western association’s commit- 
tee are aimed at: 





West Coast Backs Oil Progress Week Aims 


1. Increasing public confi- 
dence in the oil industry by de- 
veloping a broader base of pub- 
lic knowledge of its progress 
and good citizenship. 

2. Strengthening the relation- 
ships between the oil industry 
and the communities of Amer- 
ica. 

3. Presenting facts which the 
public can use to detect and 
refute invalid criticisms of the 
industry. 


Association members are en- 
couraged to participate in some 
of the activities suggested by 
OIIC. They are informed they 
may get further information 
and material from the New 
York OIIC office. 

















About Oil P 





Young Jobbers 


Melvin Hall, 34-year-old head of 
the Melvin Hall Oil Co. of Noel, Mo., 
started his own business 13 years 
ago when he took over a bulk plant 
in Noel from Phillips Petroleum Co. 

From the one delivery truck which 
he operated himself, his business has 
grown until today it operates two 
transports and four tank wagons. 

Mr. Hall has been active in civic 
affairs. He has been on the board 
of education for the past nine years 
and is a member of the Elk River 
special road district. At present he 
is a director of the Missouri Petro- 
leum Assn. and also a member of 
the board of directors at the Corner- 
stone Bank, Southwest City; has 
been on the Noel City Council, is a 
past president of the Noel Chamber 
of Commerce, is a member of the 
Masonic Lodge and a member of the 
Baptist Church. 

Mr. Hall has done much to make 
Noel, which is primarily a_ resort 
town, more attractive to tourists. As 
president of the McDonald County 
Chamber of Commerce, he was in- 
strumental in locating a deer refuge 
in the county and in getting the Elk 
River and other county streams 
stocked with 50,000 to 100,000 fish 
annually. 

With the growth of the broiler in- 
dustry in his area, Mr. Hall organ- 
ized the Tri-State Gas Co., Inc. sup- 


Mr. Hall 


plying LP-gas to heat chicken brood- 
ers. In one year the company has 
handled over one million gals. of 
butane and propane. Melvin’s broth- 
er, Paul Hall, is associated with the 
two organizations as assistant man- 
ager. 

Melvin Hall married a school ac- 
quaintance 13 years ago. They now 
have two sons, Leon, 12, and Lynn, 
4; and a daughter, Cheryl, 2. 





John E. Nel- 
son, executive 
vice president of 
Gulf Oil Corp., 
plans to retire 
Sept. 1. Other 
posts held by 
Mr. Nelson were 
director, member 
of the executive 
committee; mem- 
ber and _= secre- 
tary of the fi- 
nance comm:t- 
tee; member and 
chairman of the 
annuity and service award commit- 
tees; and member of the budget, the 
authority for expenditure, and the 
policy planning committees. 

Mr. Nelson has been with Gulf 
for 42 years. Shortly after graduat- 
ing from college he became secre- 
tary to Andrew W. Mellon, who was 
a Gulf founder and later U. S. sec- 
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Mr. Nelson 


retary of the treasury. In 1908 Mr. 
Nelson joined Gulf as assistant treas- 
urer and secretary to Mr. Mellon. He 
was elected treasurer of Gulf in 1922, 
vice president in 1939, and executive 
vice president in 1948. 


E. C. Bothwell has been elected to 
fill the vacancy on the board of di- 
rectors left by Mr. Nelson's retire- 
ment. Mr. Bothwell, vice president 
since 1935, has been in charge of 
production and exploration activities, 
domestic and foreign. In the future 
he will devote himself to general 
corporate matters and to the over- 
all direction of Gulf’s domestic and 
foreign production interests. 


The company’s production and ex- 
ploration activities in the United 
States and Canada will be under the 
direct supervision of K. C. Heald, 
vice president, who also will continue 
to assist Mr. Bothwell in overseas 
operations. 


Humble Oil & Refining Co. has 
appointed R. E. Bridges superintend- 
ent of the company’s Gulf Coast di- 
vision. The former assistant division 
superintendent replaces C. W. De- 
Lancey, who will retire this month 
after 30 years with Humble. R. K. 
Tracy, former superintendent of the 
Galveston Bay district, was named 
to succeed Mr. Bridges as assistant 
division superintendent. Mr. Tracy 
was replaced at Galveston Bay by 
D. C. Rhodes, former superintend- 
ent of the Lovell Lake district, and 
Joel C. Ott was transferred to Lovell 
Lake from the Eucutta district in 
the Louisiana division. 


* * * 


Charles E. Maschal, assistant man- 
ager of Sun Oil Co.’s Marcus Hook, 
Pa., refinery, has been elected to the 
board of directors of the Crozer Hos- 
pital in Chester, Pa. Andrew W. 
MacMurtrie, former refinery man- 
ager has been re-elected vice presi- 
dent of the hospital board, while W. 
Henry Linton, assistant to the Sun 
Oil vice president in charge of manu- 
facturing, has again been 
secretary. 


chosen 


The Lehigh Valley Oil Co. pro- 
moted Carl A. Reidy from chiet 
clerk at the Allentown bulk plant to 
manager of supply and transporta- 
tion in the main office. M. Henry 
Crouthamel was appointed executive 
assistant to E. E. Oplinger, vic 
president. 


Laban E. Harmon, of Standard 
Oil (Indiana), is the newly elected 
chairman of the Advisory Committe 
for the Chicago chapter of the Amer- 
ican Society of Corporate Secretar 
ies, Inc. The society consists chiefly 
of secretaries of corporations listed 
on the various stock exchang« 

+ * * 

Socony-Vacuum has appo 
Fred H. Wilcox co-ordinator 
mestic production. Mr. Wile 
previously assistant chief ¢' 
for the Magnolia Petroleum 
joined Magnolia in 1934, | 
which time he had been as 
with the Vacuum Oil Co. in 

+ * « 

B. L. Majewski, vice pres 
marketing, Deep Rock Oi 
Chicago, has returned to h 


_after an illness of several w' 


Majewski became ill June 
attending a company meetin 
celsior Springs, Mo. 


NATIONAL PETROLEU* NEWS 
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‘Old-timer’ has a special meaning at Standard 


They say you’re not really an “old-timer” 
at Standard until you've been on the job 
at least 20 years...and at 30 years, there’s 
a special company award: a gold watch 


and six weeks’ vacation with pay. 


That’s appreciation of a man’s service 
to his company, of course, but it also il- 
lustrates a principle we believe in for all 
employees— good people in good jobs 
serve you best, and we do everything we 


can to make jobs at Standard good. 


Security, good pay and working con- 
ditions, advancement from within, free 
insurance, annuities at retirement are all 


part of making that principle a reality. 


The average length of service of all our 
17,890 parent company employees is 
slightly more than 11 years. And the 
20-year “old-timers”? Fully 4,856 are 
working with us today. 











26 YEARS 
OF RELIABLE 
OIL PRICE 
REPORTING 


This, in just a few words, is 
the story of Platt’s OIL- 
GRAM Price Service. 


Since 1923, it has been rec- 
ognized throughout the in- 
dustry as the foremost daily 
oil price reporting agency. 
It has constantly been top 
management's major source 
of oil price information, and 
with good reason. 


.... OILGRAM has the larg- 
est staff of oil price experts 
employed by any oil price 
reporting agency. 


.... OILGRAM is the most 
complete, most comprehen- 
sive price report available 
to the oil man. 


.... OILGRAM has the com- 
plete confidence of its sub- 
scribers. Nine out of every 
ten oil men who once sub- 
scribe renew their subscrip- 
tions year after year. Cur- 
rent subscription renewal 
rate is 94%. 


If you are dependent upon 
daily oil prices in your mar- 
keting operation, you should 
be an OILGRAM Price Serv- 
ice subscriber. 


We invite you to accept a 
week's Trial Subscription 
with our compliments. There 
is no obligation on your part 
whatsoever. A letter of re- 
quest on your company let- 
terhead is all that is re- 
quired. 


Write today to: 


OILGRAM 


PRICE SERVICE 


1213 WEST THItRO STREET 
CLEVELANO 13 . ‘8 OnH!O 


A daily oil price reporting service 





ABOUT OIL PEOPLE 





Cc. W. Ellis is 
the new South- 
ern California di- 
vision manager 
of General Pe- 
troleum Corp. 
marketing de- 
partment. He re- 
places J. O. Pfei- 
fer, who has 
taken a leave of 
absence because 
of ill health. 

G. N. Ram- 
seyer and Harte 
Burnette have 
been assigned to the Southern Cali- 
fornia division as assistant man- 
agers. Mr. Ramseyer will handle op- 
erations and Mr. Burnette, retail 
sales. 


Mr. Ellis 


Mr. Ellis comes to Los Angeles 
from Portland, Oreg., where he 
served as Oregon division manager. 
He has been with General Petro- 
leum and affiliated companies since 
1931. 


Mr. Ramseyer, General Petroleum 
employe since 1923, is a graduate of 
the California Institute of Technolo- 
gy. He formerly was assistant man- 
ager of the marketing operations de- 
partment. 

Mr. Burnette served in the Wash- 
ington division of the marketing de- 


: 


partment from 1928 to 1948 wher. he 

became an administrative assis‘ant 

in the home office in Los Ang:les 
* * - 

John C. Dial, president of Sea- 
board Oil Co., Jacksonville, Fla., has 
been elected president of the Wof- 
ford Oil Co., Atlanta, Ga., and will 
assume his new duties Aug. 1. Sea- 
board and Wofford are both Pure 
Oil distributors. Succeeding Mr. Dial 
is Ben E. Robertson, formerly of 
Birmingham. Mr. Robertson is a 
member of the API 25-year club 

* * * 

Frank Ross, national manager of 
lubrication for E. F. Houghton & Co., 
manufacturer of industrial oils, was 
picked for the newly created post of 
assistant to the vice president in 
charge of sales. Mr. Ross will re- 
tain his post as head of the lubri- 
cation department. He has trans- 
ferred from the Cleveland office to 
the home office in Philadelphia 

* * * 

Loring K. Macy has been named 
assistant director of the Commerce 
Department’s Office of International 
Trade, effective Aug. 1. He succeeds 
Francis E. McIntyre who is to join 
California Texas Oil Co. as head of 
economic research. Mr. Macy joined 
OIT in 1945 and has been acting 
director of the Commodities Divi- 
sion since last March. 


National Safety Council's “Distinguished Service to Safety Award” has been pre 
sented to Standard Oil Co. of California for achieving one of the nation's most 


outstanding safety records during 1948. 


In the picture above are shown (left to 


right): T. S. Petersen, president of California Standard, accepting the safety award 

from Robert A. Pike, the council’s western regional director while California Stan 

dard’s chief safety engineer, R. E. Donovan looks on.. This presentation makes 

California Standard one of less than 200 companies in the entire United States 

that have won the award since it was set up in 1941. California Standard e™ 

ployes were two and one half times safer while working than they were 'n their 
off time, says Mr. Pike 
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W. L. Ball, state.jobber representa- 
tive for the Shell Oil in Jacksonville, 
Fla., since 1946, has been named 
Jacksonville district manager. Mr. 
Ball succeeds Orville W. Brown, who 
has been transferred to Miami in the 
same capacity. 

A graduate of the University of 
Missouri, Mr. Ball joined Shell 20 
years ago as an auditor in St. Louis 
and came to Jacksonville in 1935 as 
assistant office manager. Five years 
later he was transferred to Atlanta 
in the same capacity and after four 
years in the Army with the rank of 
major he returned to Jacksonville as 
jobber representative. 

Douglas S. Holladay, Shell jobber 
representative in northern Mississippi 
for the past two years, has been 
transferred to Jacksonville to take 
Mr. Ball’s former position. Holla- 
day spent three and a half years in 
the Navy, holding the rank of lieu- 
tenant commander. 


* 





* * 


Charles W. Gilchrist, assistant dis- 
trict manager for Socony-Vacuum at 
Columbus, Ohio is the new president 
of the Columbus Petroleum Club suc- 
ceeding Boydon Jann of Gulf. Also 
elected at the recent 1949 annual 
meeting of the club were: John W. 
Ferguson, Pure Oil, vice president; 
and J. P. Sharkey Standard of Ohio, 
member of the executive committee. 
Robert A. Warfel, executive secre- 
tary-treasurer of the Ohio Petroleum 
Marketers Assn. was re-elected sec- 
retary-treasurer of the Columbus 
Club 

* * * 


Sun Oil Co. recently appointed J. 
Salter as district manager at Atlantic 
City. Mr. Salter succeeds Prescott 
A. Flage, who is retiring after almost 
25 years in the position. Mr. Salter 
was formerly TBA manager for the 
Middle Atlantic states, operating 
from the general office in Philadel- 
phia 


* * * 


W. G. Skelly, president of Skelly 
Oil Co., was re-elected chairman of 
the board of the Tulsa Farm Club at 
a recent meeting of the club’s direc- 
tors. Mr. Skelly, long active in agri- 
cultural and Chamber of Commerce 
work, has held the position since the 
lub’s organization as an affiliate of 


the chamber in 1937. 
a + * 

A. A. Stambaugh, vice president of 
Stan rd of Ohio, is a member of a 
lo-men board of industrialists and 
dit 


an advisory group for a plant 
maint«nanece show, which will be held 
n land next January. 


* 7 * 
Los Angeles oil men have organ- 
ized Petroleum Club under the 
presix 


, cy of R. Paul Huggins, vice 
Presid: nt of Western Gulf Oil Co. 


Augus! 10, 1949 
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The Sohio Trophy, which will be awarded to the winner of the Sohio Trophy Race 

in the National Air Races at Cleveland Sept. 3, is shown above, being turned over 

to Miss Mildred Raita of the air races staff by E. J. Burkhardt, manager of aviation 

sales at Standard Oil Co. (Ohio). Prizes totaling $7,500 will be given to the first five 
pilots by Sohio 


With a membership of 350, the club 
opened its quarters in the Los An- 
geles Biltmore on Aug. 1. Other of- 
ficers are: Henry Salvatori, presi- 
dent of Western Geophysical Co., 
vice president; Stanwood I. Williams, 
vice president of Thomas P. Pike 
Drilling Co., secretary; and Howard 
C. Pyle, president of Continental 
Consolidated Corp., treasurer. 


* ok * 


After 22 years with Magnolia 
Pipe Line Co., Don R. Ford is now 
assistant manager. His last post was 
superintendent of the southern di- 
vision with headquarters at Houston. 
His new position involves transfer to 
the company’s general offices in 
Dallas. 


* * * 


Robert W. Pitcher, formerly man- 
ager of the crude oil departments 
of the Bay Petroleum Co. and of the 
Ashland Oil & Refining Co., has 
joined Pan American Production Co. 
as manager of its crude oil de- 
partment with headquarters in Hous- 
ton. 

* * * 


Mrs. E. Ross Carver, grand-daugh- 
ter of Col. Edwin L. Drake, will be 
one of the guests of honor at the 
90th anniversary celebration of the 
founding of the American oil indus- 


try at Titusville on Aug. 27. High- 
light of the day will be the reactiva- 
tion of the old Drake well, and Mrs. 
Carver will take a leading role in 
this operation. 


* * * 


Phillips Chemical Co. has ap- 
pointed L. H. Wright sales manager 
of the fertilizer sales division. For- 
merly assistant manager of sales for 
Philgas, Mr. Wright has been with 
Phillips since 1930. The fertilizer 
sales group will market ammonia 
fertilizers under the “Phillips 66” 
trademark. 


o * * 


Paul R. Davis now is in charge of 
the Arkansas Louisiana Gas Co. gas 
purchase and industrial sales, suc- 
ceeding F. S. Kelly, Jr., who resigned. 
Mr. Davis joined the company as a 
junior engineer in 1937. 


” a * 


Recent addition to the research 
staff of the Houdry Process Corp. 
is Paul John Blatz, Ph.D. Dr. Blatz 
was formerly an instructor at the 
Catholic University. He will hold the 
post of assistant research chemist. 


* * * 


Joe Miller, Armada Oil Co., Ar- 
mada, Mich., is erecting a new ware- 
house and loading dock in that town, 
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The new board of directors of Tennessee Oil Men’s Assn. is pictured above left to right: (back row): Alfred T. Levine, Nash- 
ville, general counsel; John Fenner Cummins, Cumberland Oil Co., Nashville, immediate past president: John Howren, Hol- 
ston Oil Co., Johnson City, vice president (East Tennessee); G. B. Dickey, Jr.. American Oil Co., Nashville, vice president 
(Middle Tennessee); (front row) Sam H. Campbell, Jr., Campbell Oil Co., Chattanooga, president: Hall Galloway, Westate 
Oil Co., Milan, vice president (West Tennessee); and Emile Pellettieri, Southern Oil Service, Nashville, secretary and treasurer 


George L. Parkhurst has been 
elected a vice president of Standard 
of California. He is president of Oro- 
nite Chemical Co., chemical products 
marketing subsidiary of California 
Standard. Mr. Parkhurst was in the 
petroleum industry in the Middle 
West prior to World War II, served 
the Petroleum Administration for 
War during that conflict and joined 
Oronite in 1945. 

John Britton of Interstate Oil Co. 
is the new chairman of the Alabama 
Petroleum Industries Committee. Mr. 
Britton is associated with his broth- 
ers in the Interstate Oil Co. and is, 
in addition, a practicing attorney in 
Montgomery, Ala. Last year he 
served as vice chairman of the com- 
mittee. 

Roy E. Darke, California Standard 
geologist, retired July 1 after 30 
years service with the company. 
After graduating from the University 
of California, Mr. Darke engaged in 
mining, then worked as a petroleum 
geologist before joining Standard. 
For the past 15 years, he has been 
engaged in geological work in the 
San Joaquin Valley. Mr. Darke is 
planning to act as a consultant on 
production of sub-surface water in 
the San Joaquin Valley. 


64 


Elk Refining 
Co., Charleston, 
W. Va., has ap- 
pointed Roy L. 
Zinger refinery 
sales representa- 
tive for northern 
Indiana, Illinois, 
Wisconsin, Min- 
nesota, Missouri, 
Iowa and North 
and South Dako- 
ta. For the past 
two years Mr. 
Zinger has served 
as an _ industrial 
lubricating engineer for the D. A. 
Stuart Oil Co. of Chicago. Prior to 
that he was assistant sales manager 
of Calumet Refining Co. also in Chi- 


a0 
cago. 


Mr. Zinger 


I. C. King was named assistant 
nianager of General Petroleum’s en- 
gineering department under C. M. 
Reading, department manager... Mr. 
King, a graduate of the California 
Institute of Technology, joined GP in 
1941 as an inspector, advancing to 
the post of refinery engineer in 1946. 
From 1946 until his appointment, he 
has worked at the Torrance refinery 
on maintenance engineering. 
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Successful service station operators from coast to coast are discovering 
that it is good business: 

TO INSTALL new Nationals beside Nationals 

TO REPLACE Nationals with later Nationals 

TO CHANGE to Nationals for greater sales appeal 


 yoUR BRAND & 
TRADE MARK 


The extra large, curved glass display panels, exclusive with 
Nationals, both high and low models, make your brand name 
stand out big and bold to attract business. The advanced 
Operating features of the new National “60” series, proven 
through years of testing and field use, enable you to give de- 
pendable, fast, efficient service that keeps the customers 
“coming back for more.”’ The new National “60” series low 
models blend perfectly with the “38"’ Nationals now on your 
islands. 























You can choose from four popular hose extension types— 
the National “62” low pump’s nylon cable-type hose exten- 
sion serves Cars up to 12 feet away; the National “64” low 
pump’s semi-concealed hose extension serves cars up to 14 
feet away; the National “66” low pump’s reel-type hose ex- 
tension serves cars up to 13 feet away; and the A 38-H high 
pump with hose extension serves cars from 12 to 15 feet away. 


Give your station the “New National Look” 
soon. Send today for descriptive booklet 
giving complete specifications. 


NATIONAL PUMPS, Inc. 


General Offices: CINCINNATI 23, OHIO 

Factory. 1600 Wabash St., Fort Wayne 1, Ind. 

Pacific Coast Division Office: 1190 28th St., OAKLAND, CAL, 
Branch Office: 3605 East Olympic Boulevard, Los Angeles 23, Cal. 
Export Office: 8 So. Michigan Ave., Chicago, Ill. 
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Engineered for Service—Built for 
Low Cost Efficiency and Heavy Loads 
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@ Here’s the line-up of Standard Steel Transports operated by 
E. P. Minshall, Jr., of Transport Delivery Service, Tulsa, Okla. 
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@ A COMPLETE LINE MEETING 
YOUR STATE SPECIFICATIONS 


Why do more and more transport operators “go Standard” year after year? 
First of all, behind the name “Standard” is more than 35 years of manufacturing 
experience. This experience means sound engineering in every inch of a tank. 
Second, the internal construction of a Standard Transport Tank leaves nothing amiss. 
Reinforced bulkheads, tail sheet stiffeners, special bump-heads to resist back and 
forward movement of liquids, and reinforcement at every “weak spot,” all serve to 
give years of extra wear without repair in every Standard Steel Tank. In addition, 
you get a guarantee of maximum load specified by your state laws for a full pay- 
load. It pays to “go Standard.” See our display at the factory or cali your nearest 
Standard Distributor. 


St nd rd 


We hater tae! Steel Works NORTH KANSAS CITY, MO., U.S.A 














